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1 Year $4, 2 Years $7 


Feed School Fund Drive Progress 


NEED FOR TRAINED MANPOWER 
PRIMES $200,000 CAMPAIGN 


Project Boosted by Pledges at Chicago Meeting—School 
Would Improve Industry Prestige, Encour- 
age Research 


One of the major projects in the 
history of the feed industry—the es- 
tablishment of a permanent School of 
Feed Technology—is underway, with 
a campaign in progress to raise $200,- 
000 from the industry for the institu- 
tion. 

A liong-felt need in a fast-growing 
field, the school left the hoping stage 
for the working stage after a meet- 
ing in Chicago during the annual con- 
vention of the American Feed Manu- 
facturers Assn. May 11. At that time 
members of an advisory committee, 
who took the lead in working out 
plans for the school, were assured of 
about $35,000 in commitments from 
feed firms. 

That was the boost needed to 
launch a drive to secure funds from 
the feed industry for erection of a 
$200,000 building to house the school 
at Kansas State College. 

Industry leaders point out the ur- 
gent need for such a school as a reser- 
voir of trained personnel, as a spur 
to research and as a booster of in- 
dustry prestige and standing. 

Trained Manpower 

The feed industry is outgrowing 
its trained manpower, particularly on 
the production side of the business. 
That is the fundamental reason why 
a group of forward-looking feed man- 
ufacturers organized the committee 
to promote the creation of the school. 

The best estimates available indi- 
cate that in 1941—10 years ago—the 
industry was producing about 12 mil- 
lion tons of formula feeds a year, 
while today that volume amounts to 
around 30 million tons. Such a large 
and rapid expansion was bound to 
strain the industry's resources of 
trained production personnel. 

Top notch production men are scarce 
in the feed industry today. Men with 
real “know how” in organization and 
operation of feed mixing plants are in 
wide demand. The industry has had 
to spread its trained personnel rather 
thinly over the increased number of 
feed plants that have been built to 
accomplish the big production gains. 

Of course, the industry does “raise” 
good production men by the rather 
arduous process of training them on 
the job. But this school of experience 
is lengthy and costly and its gradu- 
ates are not all equally well trained. 
And let no miller think that it costs 
nothing to train men this way. Ai- 
though concealed, the cost is there 
just the same. 

There are probably few industries 
of a size comparable to feed manu- 
facturing in which there is such a 
wide spread in the cost of manu- 


facturing between firms of compuara- 
ble type. A study by the U.S. De- 
partment of Agriculture in 1949 
showed manufacturing expenses of a 
group of feed mills ranged from 
$2.62 to $9.42 a ton. Many reasons 
contributed to this large variation, 
but there is no question that plenty 
of room for improvement exists in 
that range. Some of that variation is 
simply lack of adequate knowledge 
by those in charge of production. 

Nowhere in the nation can a stu- 
dent turn to learn the technique of 
feed manufacturing. Except for the 
Midwest Feed Production Schoo! last 
fall, no effort has ever been made 
for a production short course for 
men now in the industry. There is a 
need for facilities to serve both of 
these purposes. 

Cooperation Needed 

The program to start such a 
school at Kansas State College de- 
pends on cooperation and help from 
the industry. Kansas State College, 
of course, would open the feed school 


equally to students from all parts 
of the nation. The help needed from 
the industry is solely for the con- 
struction of a feed mill at the school. 
The college will provide the rest. 

Inflation is placing a heavier bur- 
den each year on the nation’s schools 
and even the state supported univer- 
sities are feeling the pinch. At the 
same time industries of all kinds are 
coming more and more to realize the 
importance of these institutions in 
promoting the economic and indus- 
trial welfare of the country. 

Listen to what Alfred P. Sloan, Jr., 
chairman of the General Motors 
Corp., has to say on this subject: “To 
insure a continuous flow of skill and 
know-how which has made this na- 
tion great, we must insure an ex- 
pandable reservoir of fundamental 
knowledge and the logical place to 
develop this knowledge on a broad 
scale is at our educational and tech- 
nical institutions. It seems to me 
that, in its own interest, corporate 
enterprise should support the sources 
from which fundamental knowledge 
flows.” 

Mr. Sloan says that educational 
support from business corporations 
is preferable to government subsidies 
of colleges, because government sup- 
port is centralized and hence may be- 
come dominating, while corporation 
help will not. 

In addition to assisting the feed in- 
dustry in its acute need for properly 
trained production men, the feed 


(Continued on page 57) 


OPS Ruling Seen 
as Straw in Wind 
on Rate Request 


WASHINGTON—A possible straw 
in the wind in the controversy over 
absorption of freight rate increases 
may b> found in an action this week 
in which the Office of Price Stabiliza- 
tion allowed sellers of cottonseed 
products to pass on their increased 
freight charges in acquiring their 
supplies outside of their normal sup- 
ply area. Resellers are also allowed 
to pass on this added freight under a 
temporary order terminating Sept. 1. 

Several feed, milling and grain in- 
dustry groups are awaiting OPS ac- 
tion on a petition presented last week 
asking for a change in the current 
OPS interpretation which requires 
most increases in freight rates to be 
absorbed by sellers, instead of being 
added to ceiling prices. 

The industry groups asked OPS 
for a formal hearing on the petition 
June 4, in case no favorable action 
was taken before that date. The pe- 
tition charges that the present OPS 
ruling, among other things, results 
in price abnormalities and discrimina- 
tions between localities, a reversal of 
base period contractual obligations 
and changes in established business 
procedure. 


Merger of Nutrena Mills, Inc., 
Royal-Stafolife Mills Announced 


MINNEAPOLIS—Plans to merge 
two of the country’s large feed con- 
cerns were announced this week by 
the managements of Nutrena Mills, 
Inc., of Minneapolis and Royal Feed 
& Milling Co. of Memphis. 

R. E. Whitworth, president of Nu- 
trena, and W. R. Smith-Vaniz, presi- 
dent of, Royal, said that papers have 
been signed leading to a merger of 
the two companies, The combined or- 
ganizations will be operated as Nu- 
trena Mills, Inc. 

Royal, manufacturer of Stafolife 
feeds for livestock and poultry, with 
headquarters at Memphis, employs 
approximately 300 persons at the 
present time. Starting in business 40 
years ago, the firm now serves 10 
southeastern states from its plant 
at Meridian, Miss., and a new “push- 
button” plant at Memphis. 

Nutrena, headquartering at Minne- 
apolis, operates eight plants serving 
15 states in the Upper Midwest and 
the Southwest with Nutrena feeds. 
From a small start with less than a 
dozen employees in Kansas City 31 
years ago, Nutrena now employs 
more than 800 persons in its organ- 
ization. 

General headquarters for the com- 
bined companies will be in Minne- 


apolis. Mr. Whitworth will serve as 
president, and he stated that all 
present personnel of the two com- 
panies will be retained in the new 
setup. Brands and dealers of the two 
companies will be retained as they 
are now set up. 

The sales areas of the two firms 
fit together well with very little over- 
lapping, it was noted. It gives both 
areas additional plant facilities and 
coordinates research efforts. Both 
firms say there will be no major 
changes in the operations of either 
following the merger. Both presi- 
dents said they are agreed that. this 
is one of the more important consoli- 
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dations to take place in the feed in- 
dustry and is done to provide better 
service throughout the entire 23- 
state area. 

Prior to the merger Nutrena was a 
wholly-owned subsidiary of Cargill, 
Inc., of Minneapolis, which still re- 
tains majority stock holdings. Cargill, 
for many years recognized as one 
of the country’s major handlers of 
bulk grains, has taken an active in- 
terest in promoting diversified agri- 
culture in the South, it was pointed 
out. The company maintains grain 
handling and sales facilities through- 
out the area. To stimulate diversifi- 
cation, Cargill has been active in 
providing low cost water transporta- 
tion for grain and related by-prod- 
ucts. 

J. H. MacMillan, Jr., president of 
Cargill and chairman of the board of 
Nutrena, said, “We welcome this op- 
portunity to be of further service in 
this rapidly developing area. It's a 
privilege to us to help build a sound- 
er, more diversified agriculture in 
this great region.” 

Officers Named 

In addition to Mr. Whitworth, the 

following officers have been named: 


(Continued on page 57) 


4 
: 

| 

= 

| 

} 

ad 

qe 

| 

| 

Classified Ads... 5A 

a 

| A Good Business Ald.......... .35 

| 

4 


* FEEDSTUFFS « 


Published Weekly by 
THE MILLER PUBLISHING ©O., 118 SO. 6TH ST., MINNEAPOLIS 2, MINN. 
(Telephone: Main 0575. All Offices Serviced by Bell System Teletype) 


EDITORIAL STAFF—Narvey FE. Yantis, Editor; Carroll K. Michener, Executive Editor; 
Milten B. Kihistrum, Managing Editor; Martin E. Newell, Paul L. Dittemore, Wilfred E. 
Lingren, Associate Editors; George L. Gates, Market Editor; Frank W. Cooley, Jr., 
Roger Berglund, Editorial Assistants. 

WASHINGTON REPRESENTATIVE—Joha Cipperly, 604 Hibbs Building, Washington, D. C., 
Telephone, Republic 8534. 

BUS 33 STAPF—H. J. Pattridge, President and Treasurer; Carroll K. Michener, Vice 

Secretary 


ent; Wayne G. Martin, Jr., Vice President; Harvey EB. Yantis, ; 
A. Griffin, Business Manager; Edwin J. Hartwick, Circulation Manager; James G. 
Pattridge, Assistant Treasurer; Carl R, Vetter, Advertising Production Manager. 
BRANCH OF FICES—SOUTHWEST, Martin E. Newell, Manager, James W. Miller, Business 
and Editorial Assistant, 614 Board of Trade Building, Kansas City 6, Mo. (Tel. Victor 
1350); BASTERN STATES, Wayne G. Martin, Jr., Manager, George W. Potts, Assistant 
Manager, 114 FE. 40th Street, New York 16, N. ¥. (Tel. Murray Hill 3-3768); CENTRAL 
STATES, Don E. Kogers, Manager, 2272 Board of Trade Bidg., 141 W. Jackson Bivd., 
Chicago 4, Ul. (Tel. Harrison 17-6782); FOREIGN (Canada and Europe), George E. 
Swarbreck, Manager, 901 Lumsden Bidg., Toronto 1, Ont. (Tel. Empire 4-5654). 


rrespondence regarding subscriptions, changes of address, etc., should be sent to Circulation pevpepe 
eedstufls, Minneapolis 2, Minn Single copies 20e. Subscription rates: One year $4 U.8., 
J m ons, Canada and Pan-America. Add $3 a year for postage to other countries. 
Readers are urged to wive p 
Ask postman for form 22-8 to advise of this change. F 
Offices; no subsoription solicitors are employed or recognized 


rompt notice and to anticipate chenge in near future by two w 
feedstuffs accepts subscriptions only through its own 


Batered as escend-cless matter Feb. 25, 1947, at the post office at Minneapolis, Minn., under the Act of Mar. 3, 1879 
trated in the h states 


The controlled circulation of this issue is 
Minneapolis, Minn., U.S.A., June 2, 1951 


Cobalt and the Military 


NDOUBTEDLY it will not startle anyone to state that the Washing- 
U ton approach to building up the nation’s military strength is not always 
realistic. Too often proposals are made which are not based on sound infor- 
mation, and which actually would be harmful in the over-all situation. 

An example of this is the suggested limitation or prohibition of the use 
of cobalt in feeds. No limiting order has been issued, but the threat of one 
has been announced and has not been withdrawn. There still is at least a 
possibility of a government order prohibiting use of cobalt in poultry feeds, 
and the AFMA has recommended to feed manufacturers that the cobalt 
shortage be eased by using supplies only where considered essential, in feeds 
for ruminants and swine. 

; The principal military use of cobalt is in the manufacture of jet engines 
for airplanes. No one, of course, would want to limit the production of such 
important weapons, but the fact of the matter is that the feed requirements 
' for cobalt are so small that they would have little influence on jet engine 
| production. The need for cobalt in poultry feeds is not as well established 
* as it is for cattle, sheep and swine, but there is evidence of beneficial effects 
i and there would seem to be no real saving in prohibiting such use. The small 
| amount involved could be of more value in maintaining or increasing food 
production than in diverting it to engine manufacture. ‘ 
* * x 
T has been pointed out by the mineral subcommittee of the American Feed 
Manufacturers Assn. that, in the manufacture of dairy feeds, it is a com- 
mon practice to include about two grams of cobalt sulphate or its equiva- 
lent in other cobalt compounds in each ton. Similar quantities are desir- 


Let’s Fill It Up! 


FEED 
SCHOOL 
PLEDGES 


About $40,000 has been paid in to 
the fund for the National School of 
Feed Technology at Kansas State 
Cellege, for which a committee of 
feed manufacturers has pledged 


model mill. The goal is $200,000. For 


school of feed technology is greatly 
needed, turn to page 1. 


money for the construction of a 
a discussion of the reasons why a 


able in formula feeds for beef cattle, sheep and swine. Perhaps as much 
is desirable in poultry feeds. Thus, the total quantity of cobalt sulphate or 
its equivalent desirable for the manufacture of feeds is about 62.5 tons. 
This is based on an estimated annual production of formula feeds of 30 
million tons, of which 50 to 60% is poultry feed, 7 to 10% hog feed, 25 to 
30% dairy feed, and 3% beef and sheep feed. In addition, it is estimated 
that mineral feed manufacturers, selling mostly to raisers of dairy and beef 
cattle and swine, would require 75 tons annually of cobalt sulphate or equiva- 
lent. 

The total requirement of formula feed manufacturers and mineral feed 
manufacturers for cobalt sulphate thus would amount to 137.5 tons a year. 
Converting cobalt sulphate to terms of the metallic element to which it is 
equivalent, the total feed requirement for cobalt would be only 29 tons. 
Inasmuch as the consumption of cobalt for all purposes is somewhat more 
than 2,000 tons, the quantity desirable for feeding livestock and poultry in 
1951 is only about 1.45% of that used for all purposes. 

More than half of these 29 tons goes into mineral feeds rather than into 
formula feeds. Although government sources have estimated that 15 tons 
of cobalt would be saved annually if its use were prohibited only in poultry 
feeds, industry analysts point out that, when mineral feed use (almost none 
of which goes to poultry) is deducted, the actual “saving” from such an 
order would be no more than 5 to 6 tons. Furthermore, less than 80% of 
the formula feed manufacturers add cobalt salts to their poultry feeds. 

Six tons of cobalt would be sufficient to manufacture 60 jet plane engines 
a year. The current program for jet plane production is said to be 18,000 
a month. Thus, it is obvious that the amount of cobalt being used in poultry 
feeds—or in all feeds, for that matter, is about like a gourd full of water 
in a good sized lake, as far as the effect on plane production is concerned. 


* * * 


OBALT, manganese, copper and iron all are important in livestock and 

poultry nutrition—in the economical and efficient production of food. 
All of them are used in “trace” quantities that would have relatively unim- 
portant bearing on the production of military goods. 

Food is just as important to a nation’s strength as war material, and 
in taking steps to conserve raw meterial for the manufacture of military 
materiel, the necessity of providing raw materials for food production must 
not be overlooked. A great deal of the progress that has been made in the 
production of meat and dairy and poultry products in recent years could 
be lost through shortsighted policies, and the nation would suffer because 
of it. These points need emphasis at Washington, and recognition and back- 
ing by the entire feed industry and agricultural organizations. Let’s make 
certain that any regulations controlling materials are based on complete 
information and intelligent consideration, and not on someone’s guesswork. 


A FEEDSTUFFS 
FORMULA FEEDS: HOW’S BUSINESS? 
FEATURE 


Formula feed business conditions vary considerably from area to area 
this week. Volume is holding up well in the Northeast, the Southwest and 
the Pacific Northwest. However, business is rated poor to fair in the Ohio 
Valley area and declining somewhat in the Northwest and Southeast. Poultry 
feed business remains at the top of the sales column, with hog feed sales 
moving up in several areas. Dairy feed demand is poor everywhere but in the 
Northeast, and a slump is anticipated there shortly. Ingredient markets 
continued easy (for details see pages 58-60), and formula feed price lists 
again have been trimmed. The government’s feed price index dropped four 
points to 230.5 while the feed grain index advanced nearly five points to 
244.5, mainly on strength in corn markets. 


volume was over the season’s hump, 
Southwest but many mills expected a good busi- 


ness in this type of feed for another 
two weeks or longer. Turkey feed 
sales were expanding in this area, 
and turkey grower business was on 
the increase. Hog feed demand was 
good, and growth of new pigs en- 
larged hog feed consumption of light- 
er protein types. D sales 
were fair to good. 

Prices were steady to $1 ton low- 
er, according to mixer price lists 
prepared this week. Grain ingredient 
costs were slightly higher, but this 
was offset by lower millfeed, soybean 
oil meal and alfalfa meal prices. 


Northwest 


Formula feed business in the 
Northwest tapered off further this 
week, although volume held up fairly 
well. Most new sales are being made 
on a nearby basis as dealers are wary 
of the easier price trend in ingre- 
dients and tend to avoid forward 
commitments. 

Most manufacturers indicated they 
had smaller backlogs of orders with 
which to plan next week's operations, 
although production held up to the 
recent volume this week. Operations 

(Continued on page 63) 


Ideal weather, healthy markets for 
farm products and huge poultry and 
livestock numbers on farms are ac- 
counting for a heavy formula feed 
business in the Southwest as summer 
approaches. Rapid development of 
spring pigs, chicks and turkeys was 
causing an increase in growing feed 
sales, and late purchases of chicks 
and poults created a good overlap of 
starter feed business. Thus most mills 
in the area reported an improve- 
ment in feed sales this week. 

Almost without exception manufac- 
turers of feed indicated a very good 
backlog of orders to fill within the 
next week and a heavy run of busi- 
ness during the current week. A few 
reported some slackening of sales 
over the Memorial Day holiday, but 
the lull was expected to be only tem- 
porary. Production in the Southwest 
was at capacity, necessitating a con- 
tinuation of mill operations through 
Memorial Day and into the week end 
including some Saturday and Sunday 
schedules. 

Broiler feed sales continued very 
active, and chick starter and grow- 
er business for farm flock replace- 
ments was heavy. The starter sales 
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AVAILABLE! 


CORN DISTILLERS 
DRIED SOLUBLES 


THE APPROVED NUTRITIONAL BOOSTER FOR 
POULTRY, TURKEY, CALF AND HOG FEEDS 


AVAILABILITY = = = Guaranteed IMMEDIATE SHIPMENT . .. will also 
accept orders for June, July, August ‘adhe 


PRICE (sacxep 100) - - - RATE BASING POINTS 


Roch. Utica Balti. Phila. Albany NewYork Boston 
Syr. Va. Cities 


$61.50 $61.80 $62.00 $62.20 $62.30 $62.60 $63.00 


Estimate your cost against destinations listed below: 


Atlanta Des Moines Meridian Omaha $77.46 
Birmingham ' Indianapolis Minneapolis Tampa ............. 78.18 
Kansas City ......... 77. Montreal .............. Toledo . 76.53 

Knoxville 71.03 Nashville Toronto 69.90 

New Orleans .... Tulsa .. .... 82.00 


ALL OFFERINGS SUBJECT TO CONFIRMATION 


Write, Phone or Wire Your Order to: 


4 
| 
| PUBLICKER INDUSTRIES INC. 
| CONTINENTAL DISTILLING CORPORATION 
FEED SALES DIVISION, 1429 WALNUT STREET, PHILADELPHIA 2, P 
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MARGIN-OVER-COST PROBLEM 
RAISED AGAIN BY PRICE ORDER 


Amendment 13 Also Brings Recurrence of Exchange Con- 
fusion—Second Amendment Issued to 
Clarify Situation 


WASHINGTON — Issuance of 
Amendment 13 to the General Ceiling 
Price Regulation had price control 
executives and commodity exchanges 
in at least a temporary state of con- 
fusion this week. At*the same time, 


the amendment again raised the 
threat that the feed industry will be 
brought under margin-over-cost price 
control. 

For one thing, Amendment 13 spe- 
cified that raw agricultural commodi- 


ties were exempt from price control 
only at the producer level. This was 
the same situation which prevailed 
under the original GCPR but which 
was changed by Amendment 1. 
Amendment 1 had provided exemp- 
tion at all levels for farm commodi- 
ties selling at less than parity. 

It was soon brought to the atten- 
tion of officials in the Office of Price 
Stabilization that an unworkable sit- 
uation had resulted for commodity 
exchanges, and an amendment to the 
amendment was issued which again 
exempted commodities selling at less 
than parity from control. 

Another section of Amendment 13 
is designed to align the GCPR policy- 
wise with CPR 22, the general manu- 


SCIENCE and RAY EWING 


help you produce 


better feeds at lower cost 


Nutrition is tricky and ever-changing. 
New vitamin fortification factors are 
frequently discovered; some are im- 
portant, others are not. Certain basic , 
ingredients are plentiful one month, 
expensive the next. 


Ray Ewing's staff of skilled research 
nutritionists keeps abreast of develop- 
ments nation- wide—is constantly at 
work with just one object in mind—to 
help you produce better feeds at 
lower cost. 


Ray Ewing’s Formula and Nutritional 
Service is FREE. Write today! 


THE “Ray Cwix 


COMPANY 


THe wame 


1097 SO. MARENGO AVE., PASADENA 5, CALIFORNIA 


facturers’ order. This section prevents 
processors from increasing their ceil- 
ing prices to reflect increases in the 
cost of below-parity commodities (or 
products processed from them) until 
such time as they have sold an 
amount of their product equal to the 
amount of finished product on hand 
at the date they would otherwise be 
entitled to raise their price. 

In effect, processors must take 
inventory losses which can occur, but 
at the same time it prohibits them 
from making any inventory advances 
to compensate for potential losses. 

The feed industry now is reported 
to be exempt from this provision 
since it is under its own supplemen- 
tary regulation, Supplement 7; which 
provides for upward ceiling price ad- 
justments on the basis of increases 
in ingredient values. It ‘s not required 
that ingredient markets be followed 
down. 

However, this advantage is thinly 
held by the feed industry since im- 
portant price officials believe that the 
industry should be required to take 
its margins over cost and price its 
products up and down as ingredient 
markets fluctuate. 

The feed regulation is a temporary 
one, and in a short time a permanent 
order will come up for consideration. 
If the inventory policy of CPR 22 
and Amendment 13 to the GCPR is 
unchanged, OPS, to be consistent, 
will have to put the same sort of 
provision in a feed manufacturers’ 
order. 

The inventory policy was a front 
office determination at OPS, and 
Amendment 13 was likewise a prod- 
uct of front office leadership. The 
amendment was barely discussed with 
food section officials before it was 
issued. 

Not only is the order seen as un- 
workable for such processed prod- 
ucts as butter, lard, eggs and poultry 
meat, but another “boner” was pulled. 
The legal staff in drafting the amend- 
ment failed to foresee the potential 
effect of the order on commodity mar- 
kets trading in eggs and other proc- 
essed commodities. 

Issuance of Amendment 13 early 
this week resulted in a hastily sum- 
moned Memorial Day session of price 
officials. 

First, it was decided that the com- 
modity market impasse had to be 
relieved. And “red faced” OPS attor- 
neys approved a statement pending 
issuance of Amendment 14, which 
changed certain provisions of Amend- 
ment 13. 

This statement said OPS would is- 
sue an amendment exempting from 
control sales at all levels of raw com- 
‘modities selling at less than parity. 
It was noted that, although the pass- 
through was provided for sellers be- 
yond the producer level, it would not 
be practical for traders on commod- 
ity exchanges to stop after each pur- 
chase and recalculate their ceilings. 
It also was announced that the new 
amendment would state that the in- 
ventory provision would not apply to 
sales on commodity exchanges. 


DEHYDRATED 
PPLALFALFA 
Car Lots—Truck Loads 
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Experienced buyers 
are aware that Small's 
Dehydrated Alfalfa 
Meal is packed with 
“plus values.” For, in 
addition to the protein and carotene content, 
Small’s Dehydrated Alfalfa Meal contains a 
host of important nutritive elements that promote 
growth and health in poultry, swine and cattle. No 
other natural feedstuff contains so many important 
nutritive factors as dehydrated alfalfa meal; no 
other brand has earned the confidence of so many 
leading feed manufacturers as Small's 
Dehydrated Alfalfa Meal. 


i) 
° 
| 
WITH & FUTURE 9 : P 
THE W. J. SMALL COMPANY, INC. 
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BURROWS BELT AND BUCKET 
ELEVATORS 


Meet Every Need for 

Elevation of Grain, Feed 

and Seed . . . and ata 
MIGHTY LOW COST 


They Are Rapid; capacity range from 50 to 
700 bu. per hour. 


Compact; make possible the elevation of grain, 
feed and seed in a minimum of space. 


Designed for Long Life of 


Quiet Operation; Burrows Elevators are 
equipped with sealed ball bearing shaft 
mountings, quality rubber: type transmis- 
sion belting; fibre-non-slip head and boot 
pulleys; hi-speed cups. Galvanized steel 
legging on all models, welded angle-iron 
frame-work on larger models. 


Available in Any Height; at! Burrows Belt 


and Bucket Elevators are built to exact 


height specified and come completely as- 
sembled, ready for operation. 
EQUIPMENT COMPANY 
1316-C Sherman Ave. Evanston, Ill. 


Write for further information 


Ohio Grain, Feed Dealers Meet, 
Make Forecast for Trying Year 


By DON E. ROGERS 
Editorial Staff of 
Feedstuffs 


TOLEDO—Trying times lie ahead 
of the grain and feed industries and 
will become evident in the coming 
crop year, members of the Ohio Grain, 
Mill & Feed Dealers Assn. were told 
by their president, Ralph H. Brown, 
the Early & Daniel Co., Cincinnati, 
at the 72nd annual convention of the 
group in the Commodore Perry Hotel 
May 28-29. 

“We must continue to gird for de- 
fense against the insidious Commu- 
nist threat to peace. Our own 
strength must be built up rapidly, 
for this aggressor will be impressed 
only by our own strength, wisely 
used,” Mr. Brown said. 

“At home we face the increasing 
force of inflation, perhaps culminat- 
ing next winter, when the defense 
expenditures will really begin to flow 
more heavily through the channels 
of trade and industry. 


Controls No Solution 

“Price controls only tackle the 
symptoms, not the causes of infla- 
tion,” Mr. Brown statéd. “I believe 
real controls involve (1) higher taxes 
—pay as you go, (2) greater produc- 
tion, (3) tighter credit controls, (4) 
strict curtailment of unnecessary 
spending, and (5) higher interest 
rates.” 

Mr. Brown outlined the following 
5-point management program: 

1. Keep elevators and mills clean 
and in good working condition. 

2. Use the best feed and feeding 
practices in livestock programs. 

3. Use good seed, fertilizer and 
farming practices in crop production. 

4. Safeguard storage stocks—pre- 


vent weevil infestation and sick 
wheat. 

5. Control credit locally 4s we ad- 
vocate its control nationally. 

Probably the most active year of 
the Ohio Grain, Mill & Feed Dealers 
Assn., public relations wise, was de- 
scribed by Mr. Brown in his report 
to the members. 


Reached the Farmers 

“We sponsored an educational ex- 
hibit for Ohio farmers at the Ohio 
State Fair last August. Its purpose 
was to show farmers how they could 
reduce the storage hazards of ‘sick’ 
wheat and weevil damage. We ap- 
peared on television in January this 
year with this same educational pro- 


gram. 

“We soon are to cooperate with the 
university at Columbus in a study of 
elevator and handling costs. We are 
proposing to make a complete survey 
of elevator and storage capacity in 
Ohio. Two state conventions were 
held this year, one in Cincinnati in 
January, and this one in Toledo now, 
where outstanding speakers have giv- 
en and will give us valuable infor- 
mation on our current trade prob- 
lems. Our association’s public rela- 
tions with the State University, State 
Fair Board, the Experiment Station, 
the Extension Service, the Production 
and Marketing Administration and 
other government agencies and the 
press have never been better nor 
more active. 

“The strength of our united mem- 
bership effort in these fields must be 
increasingly felt in these areas for 
the welfare of Ohio's agriculture, for 
each member’s own business success 
depends upon a strong, efficient and 
prosperous Ohio agriculture. We are 
now organizing a ‘Committee of 88’ 


CASH IN ON A 
QUALITY PRODUCT 


Sell Your Customers 


Your customers’ chickens need the calcium and other valuable trace 
minerals found in Mayo’s “Snow Flake” Pure Reef Oyster Shell. 
crushed—kiln 


Mayo’s “Snow Flake” is 100 percent usabl 
dried—air floated and correctly graded. Strictly a Quality product | 
for Quality Dealers. Write, wire or ‘phone for prices. 


PACKAGED IN BAGS NOW IN MAYO’S NEW 
Paper 10 Ib. “FEED-O-MAT” 
25 Ib. - 50 Ib. - 80 Ib. 


Something new — the “Feed-O0-Mat” 
Package. A handy, economical, 10-Ib. 
box that is an Automatic Feeder. You 
f° need this package. Packed (6) to cense. 


MAYO SHELL CORPORATION 
P.O. Box 784 Houston 1, Texas 


CRUDE FIBER CONDENSER 


LABORATORY 
CONSTRUCTION 


COMPANY 
1115 Holmes 
Kansas City, Me. 


| 
Ht 
| 
4 
| 
Chee How Protein, 
i Fat and Fiber are 
— Thousands of samples 
2 ee: 4 has electric 3-stage 
' 4 of offers Kjeldahl in to 
A OYST SHELL includes safety features 
lad > in many labs. 
\ hy Crude Fiber Condenser 
“GOLDFISCH” FAT EXTRACTION APPARATUS 
= 
ret Get in touch with the 


for Ohio—a unit of this association 
in every county of the state—of 
‘minute men,’ so to speak—to cooper- 
ate with the county agricultural au- 
thorities, to aid in the survey of the 
state’s storage capacity, to provide 
& more accurate directory of statis- 
tics, to aid in strengthening our work 
by securing more new members and 
to report on crops and events at the 
grass-roots level. Your officers and 
trustees have all worked hard these 
last 12 months to keep our associa- 
tion’s program as a real force in the 
community—and we earnestly solicit 
each member's continued interest and 
support to carry this program for- 
ward. 


Close to Soil 

“Most of our membership, the grain 
elevators, feed plants and stores, of- 
fices and warehouses, some 500 of 
them, are located in the small towns 
of Ohio—these offices and ware- 
houses, by nature, are frequently the 
town’s trading post and meeting 
place—this makes it possible for our 
members to be a real force in each 
community for service and advice 
and counsel to Ohio farmers,” Mr. 
Brown stated. 

Registration at the convention was 
relatively light—about 175 delegates 
—attributed by some to the frequen- 
cy of recent conventions throughou* 
the central states. 

E. H. Kieser, vice president, Kasco 
Mills, Inc., Toledo, discussed some 
of the arguments which have been 
used by the proponents and oppo- 
nents of various governmental con- 
trols and made this statement: “Con- 
trols may limit the amount of profit 
we are going to make, but they prob- 
ably won't make too much difference 
in the amount of feed we can sell. 
There is a lot of money in most 
consumers’ pockets and there will 
continue to be in the months to 


come. 
“People are going to be able to 
spend more money for food, particu- 
larly the end products of feed, meat, 
milk and eggs.” 
William F. Brooks, secretary, Na- 


northern lowa. We will 
represent only compa- 
nies of high reputation. 
We will give the closest 
personal attention to the 
interests both of buyers 
and sellers. 


L. H. Patten 


418 Flour Exchange 


Policy Statement 


OUR AIM is to supply vitamins and other quality 
ingredients to the feed trade in Minnesota, North 
Dakota, South Dakota, western Wisconsin and 


May we hear from you? 


Patten Kindstrom Company 


L. O. Kindstrom 
Tel. Lincoln 0615 


tional Grain Trade Council, Washing- 
ton, reported an alarming absence 
of expression from agricultural states 
concerning the continuance of price 
controls after the scheduled expira- 


tion June 30. 
Against Controls 


The NGTC is going on record as 
opposed to price controls and also 


to oppose any efforts of the admin- 
istration to bring margins on com- 
modity markets under government 
regulation, Mr. Brooks said. He de- 
cried the fact that some congress- 
men are not familiar with the legiti- 
mate function of the grain futures 
markets. 

Sanford Wise, Ralston Purina Co., 


‘St. Louis, spoke on the subject “Mak- 


ing Profit in Your Feed Business.” 


Mr. Wise used charts to illustrate his 
discussion of a 5-point program for 
successful operation of a retail feed 


business. He emphasized better sell- 
ing and stated that things do not 
sell themselves today as they did in 
the war shortage days. 

As point two, he told of the neces- 
sity for sound pricing of merchan- 
dise. Things must be competitively 
priced, but it is not necessary to meet 
all competition. Avoid price wars, 
which do nobody good, he said. Point 
three was expense control, not neces- 
sarily cutting expense to the bone, 
but see that you are getting more for 
the money spent. Inventory control 
was point four—see that you stock 
merchandise that will turn quickly. 
As point five, Mr. Wise urged a strong 
program of credit control. 

Mr. Wise said that a well managed 
feed store offers opportunity for as 
large or larger net profits than any 
other business on the main streets 
of our towns. 

Ray B. Bowden, executive vice pres- 
ident, Grain & Feed Dealers National 
Assn., Washington, spoke on the pains 
of inflation, fears of total war and 
the shame of national moral deterio- 
ration. 

Legally, he said, our country is not 
at war. Only the boys fighting in 


ARE YOU looking for 
representation in the 


area we serve? If so, 
we welcome your in- 
quiry. 


W. P. Schmoll 


Minneapolis 15, Minn. 
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If PRICE is the Big Factor... 


CHOOSE FRUEN'S 


MIXERS’ PULVERIZED OATS 


Let’s face the fact: At times, cost is the primary factor in deter- 
mining your selection of pulverized oats. When that’s the case 
with you, select Fruen’s Mixers’ Pulverized White Oats. You'll 
find that in its price range it’s the finest pulverized oat product you 


TOWER BRAND 
Kolled 


ACE BRAND ROLLED OATS 
olled) 


(Steam 


WHOLE OAT GROATS 

STEEL CUT OAT GROATS 
GROUND OAT GROATS - 
GLENWOOD FEEDING OAT MEAL 


oan buy. Compare it, and judge for yourself! 


Mixed cars shipped at straight car prices 


Our Teletype number is: MP 477 


ROLLED OATS STAR BRAND PUL 
) MIXED FEED 0. 


CRESCENT PULVE 

MIXERS’ PULVERI 

EAGLE BRAND 8T 


VERIZED 
ATS 


RIZED OATS 
ZED OATS 
EAM CRIMPED 


OAT FEED (when available) 
STEAM ROLLED WHOLE BARLEY 


GROUND BARLEY 

HULLED BARLEY FLAKES 
(Max. 2%% fiber) 

GLENWOOD BARLEY (hulled) 

STAR HULLED BARLEY GRITS 

STEEL CUT DURUM WHEAT 


FRUEN MILLING COMPANY 


MINNEAPOLIS 5, MINNESOTA 


FALCON BRAND PULVERIZED 
WHITE OATS 

STANDARD BRAND PULVERIZED 
WHITE OATS 

DAIRY BRAND COARSE GROUND 
OATS 


Importers and Wholesalers 
of .. Canadian Screenings 


SuPERIOR FEED COMPANY 
Board of Trade Duluth 2, Minn. 
Phone: 2-0777 Teletype DU 16 


Members: American Feed Manufacturers Association 
The Grain and Feed Dealers National Association 


PACIFIC COAST 


FISH MEAL + FISH SOLUBLES 


a Drummed Solubles Stocks Available at 
Saint Louis - Kansas City, Mo. - Hammond, Ind. 


3 
\ 
' 
fi 
| 
| 
| 
W2< R. S. WILSON COMPANY 
SOUTH MAPLE LOSPANGELES.15 Richmond 625) 
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Korea know that it is war. Yet our 
government has a set of controls 
planned and geared for 100% war and 
the planners are trying thihgs in so- 
called peace times that won't even 
work in wartime. 

The Toledo Board of Trade was 
host to the delegates and their guests 
at a social hour following the annual 
banquet May 28. Guest speaker at 
the banquet was the Hon. Rob Roy 
Macleod, Buffalo, whose subject was 
“The American Package.” 

Everette Harris, secretary, Chicago 
Board of Trade, addressed the morn- 
ing session May 29 on “Price Ration- 
ing Versus Political Rationing.” In 


discussing the inflationary develop- 
ments since Korea, Mr. Harris made 
this conclusion: “When you have 
money printing and price and wage 
controls at the same time, it’s a case 
of the irresistible force and the im- 
movable object. Something has got 
to give! The whole idea of artificial 
controls is unsound in a dynamic 
economy such as ours, With tradi- 
tional price rationing such as we 
have had for over 150 years, rigid 
ceilings during a period other than 
one of all-out war should be unneces- 
sary.” 

Louis Bromfield, Malabar Farm, 
Lucas, Ohio, author, farmer and soil 


Our Teletype No. is Downey, Cal. 7045 


Brokers and Jobbers 


12948 South Pioneer Blvd. 


MILLFEED and BRAN 
LINSEED MEAL COCONUT MEAL 


COTTONSEED..MEAL 
ORANGE MEAL 


Other Concentrates—Grain and Grain Products 


IMPERIAL FEEDS, Inc. 


SOYBEAN MEAL 


NORWALK, CAL. 


It’s More 


Money 
to YOU! 


... when you get ready 


early for the fall egg 
season with the BIG 
egg-builder . . . 


Grain Balancer 


@ Popular-priced to give you volume. 
A handsome markup for YOU. 
Fortified with Antibiotic residues, fish and 
whey solubles, vitamins, minerals, proteins. 
Really builds EGGS, and satisfied customers. 


Ask your Sargent representative, 


or write: 


DES MOINES, IOWA 


Algona, lowa 


Monmouth, Ill. 


Fremont, Neb. 
Waverly, Mo. 


conservationist, addressed the closing 
session with a discussion of soil con- 
servation and farm management. 


Officers Are Retained 


The 1950-51 slate of officers of the 
organization was reelected in its en- 
tirety by the new board of trustees 
elected by the members. Ralph H. 
Brown, the Early & Daniel Co., Cin- 
cinnati, will serve another year as 
president; Robert M. Hess, Ceres Sup- 
ply Co., Massillon, first vice presi- 
dent; Myles W. Turner, P. D. Turner 
Co., Lancaster, second vice president; 
Elton Kile, Fred Kile and Son, Inc., 


Kileville, treasurer; Vaughn M. 
Thorne, Columbus, executive secre- 
tary. 


Trustees elected to serve three- 
year terms are: R. F. McAlister, Mc- 
Alister & Co., Columbus; Hugh E. 
Brubaker, Brubaker Elevators, New 
Carlisle; W. D. Thompson, Thomp- 
son Feed Mill, Cambridge; G. E. 
O’Brien, O’Brien Milling Co., Green- 
ville, and H. E. Casgrain, A. H. 
Buehrle Co., Youngstown. 

Holdover trustees are: L. A. Gilli- 


land, Gilliland Grain & Coal Co., 
Van Wert; H. E. Frederick, Scott 


Mills, Inc., Marysville; Harry W. 
Heffner, Heffner Grain Co., Circle- 
ville; Robert W. Rudy, S. J. Rudy & 
Sons, Covington; A. C. Williams, 
Linworth Farmers Exchange, Lin- 
worth, and D. L. Norby, Cargill, Inc., 
Toledo. 


General Exhibitors 


Quite a number of firms had ex- 
hibits of their products. Among them 
were Burrows Equipment Co., Evans- 
ton, Ill.; Dave Fischbein Co., Minne- 
apolis; Honegger-Hanley Mills, Inc., 
Mansfield, Ohio; Innis, Speiden & Co., 
New York; National Molasses Co., 
Oreland, Pa.; Oyster Shell Products 
Corp., St. Louis; Seedburo Equipment 
Co., Chicago, and Textile Bag Manu- 
facturers Assn., Evanston, IIl. 

Group singing was under the direc- 
tion of L. A. (Roy) Francis, The Bor- 
den Co., Columbus, and W. A. Orthey, 
Morton Salt Co., Lima. Registration 
and badges were handled by the Mill 
Mutuals, Columbus, under the direc- 
tion of H. R. Kagay and his associates. 


Delay on Millfeed Ceilings Seen; 
Task Force Meeting Set June 8 


WASHINGTON—A specific ceiling 
price regulation for millfeed is in the 
works, but it appears that jssuance of 
an order will be delayed for seme 
time. 

A task force has been asked to 
come to Washington to advise Office 
of Price Administration specialists 
after they look over the old Office of 
Price Administration order MPR 173. 
The task force will meet June 8, and 
an advisory committee will have to 
approve any order it recommends. 

Three mill representatives and two 
jobbers will be on the task force com- 
mittee. This group will be incorpo- 
rated with official advisory commit- 
tee to be named later. It was indi- 
cated the following technique will be 
followed: 

Kansas City and the Missouri River 
rate break points will get a uniform 
price ceiling. The West Coast points 
of Portland and Seattle also will ob- 
tain the same price ceiling as Kansas 
City. The Minneapolis market will 
get a somewhat higher price ceiling 
so that the Kansas City and Minne- 
apolis market will equalize at Chi- 
cago. 


Sales east of Kansas City will be 
on a Kansas City market base plus 
freight. In the Southwest in back of 
Kansas City subterminal points will 
be established at points like Enid, 
Okla. 

According to OPS officials, govern- 
ment procedure requires considerable 
time before a formal industry ad- 
visory committee can be constituted. 
While this procedure is followed, task 
force committees are being assem- 
bled to do the spade work on the 
order. 


MILLFEFD FUTURES 


The following is-a comparison of settling 


prices at Kansas City for May 24 and 31 
Bran— May 24 May 31 
May .. $ @*49.00 @°44.50 
Jane . 46.25@ 46.30 @°*44.50 
July 45.00@ 45.25 44.10@ 44.25 
August 44.60@ 45.00 44.00@ 44.50 
September 44.60@ 44.75 44.50@ 44.80 
October 44.60@ 44.75 45.50@ 46.00 

Shorts 
May a @ 62.00 $55.05@ 55.25 
June 20% @*56.00 61.25@ 51.50 
July 50.50@ 51.50 
a 
@ 


August es 
September . 
October 
Sales (tons) 
*Sale. 


NOW Feed Them Right 
Up to Marketing Time 


Mashes with 


(NITROFURAZONE) 


for Low Cost Prevention 
or Treatment of 


COCCIDIOSIS 


(cece! or intestinal) 


Careful tests prove that neither 
Nitrofurazone nor its end products 
accumulate in the flesh of chickens. 
This means mashes medicated with 
Nitrofurazone can be fed right up to 
marketing time. Growers are saved 
the bother and expense of switchi 
feeds for the final four days — avoi 

er of a disease outbreak at 
mar. 


Comparative Tests Disclose 
These Advantages Found 
With 


NITROFURAZONE 


1, Greater reducti 
losses due to coccidiosis 


2. with the 
evelopment 
ent of natural 


3. Less growth retardation due 
to coccidiosis or medication. 
NFZ treated birds consistently 
weighed more throughout 


4, No fname with feed 


Fewer runts or culls in NFZ 
5. treated pens at end of tests, 


and 


6. Mashes containing NITRO- 
FURAZONE can be fed right 
up to marketing time — no 
— feeds the last four 


Another Product Developed by 


DR. HESS & CLARK, INC. 


SPECIALISTS IN. LIVESTOCK HEALTH FOR OVER 55 YEARS 


ASHLAND * OHIO 


= | 
| 
| 
AS 

SARGENT PLANTS 


FEEDSTUFFS, June 2, 1951——9 


Wouldn't you like 
end the bother 

buying, storing, and 
handling costly 
ingredients that 


require pre-mixing 


Ever figure what it costs you to pre-mix substances 
like antibiotics, vitamin B,., choline, riboflavin, niacin 
and others? 

The time you spend buying? Your inventory prob- 
lems? The waste, spoilage and possible mistakes by 
employees in handling? 

Let Borden take over this serious responsibility and 
save you time, money, headaches. There is a Borden 


More efficient feed products through research and quality control 


THE BORDE 
COMPANY 


Feed Supplements Department 
350 Madison Avenue, New York 17, N.Y. 


supplement to meet every feed need. Blends that pro- 
vide all the vitamin and antibiotic fortification required 
—plus nutrients like betaine, lactalbumin and methi- 
onine to increase protein efficiency. 


If you’re realistic about the cost, bother and risks of 
pre-mixing you'll want to consider the advantages of 
using complete Borden blends. Send for the Borden 
man today. 


The Borden Company 
Feed Supplements Department 
350 Madison Avenue, New York 17, N.Y. 


Please have your representative call on me as soon as possible, 
on... 

() Poultry Feed Supplements [) Hog Feed Supplements 
(_] Dairy Feed Supplements [_) Other Feed Supplements 


. 
> 
4 | 
| | 
| 
| 
@The Borden Company | 
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Plans for Western 
Poultry Congress 
Program Outlined 


FRESNO, CAL.—Fresno will be 
the site of the largest poultry and 
turkey convention ever held in the 
West. The fifth annual Western Poul- 
try Congress, June 28-30, will be 
housed in two of the large buildings 
at the Fresno district fair grounds. 

Exhibitors from all parts of the 
U.S. will be present and will display 
the latest in equipment and other 


products. Convention headquarters 
will be the Hotel Californian. 

The three-day program will cover 
subjects of interest to not only pro- 
ducers and hatcherymen but to those 
interested in all phases of the poul- 
try industry. 

“Experience with Beltsville 
Whites,” a panel discussion, will be 
one of the highlights on Turkey Day. 
Beltsville White production in the 
West has increased several hundred 
per cent within the last year. 

“Fryer Production in California” 
will be covered in a panel discussion 
on Chicken Day, followed by a talk, 


Patent spray manifold, shown 
in circle above, gives thorough, 
even dispersal of molasses. 
Mixes quickly. 


YOU’RE AHEAD 
SWEET FEED 


MIXER 


To keep ahead of competition, 
you need equipment that's 
ahead, too. Profit from today’s 
big demand for molasses feeds 
with Texas Cyclone Sweet 
Feed Mixer. You save all ways 

. on initial price, low op- 
erating costs and better feeds 
that result from patented mix- 
ing process. Vertical mixer and 
molasses mixer sold separately 
or in combination. Let us show 
you why these machines are 
the best for the money. Just 
write Dept. F below: 


MANUFACTURING COMPANY 


MINERAL WELLS TEMAS 


LOOKING FOR 


+ quality folders and posters? 


THEN LOOK NO FURTHER! 


Simmonds & Simmonds is ready 
and very able to help yeu solve 
any or all of your feed advertising 


problems. 


Here is an established Advertising 
Agency that for 43 years has special- 
ized in servicing the needs of Mills 
and Mixers throughout the country. 
No other agency offers such a com- 
SIMMONDS 
\ \ \\ f CHICAGO 


& SIMMONDS, 


MAIL THIS COUPON NOW 


plete line of quality folders, posters, 
mailers, displays, training courses, 
etc. No other agency is manned with 
such a capable staff of feed experts. 
And no other agency is so thoroughly 
familiar with your feed problems. 
Simmonds & Simmonds can offer 
you this agency service at a rela- 
tively low cost. We welcome the op- 
portunity to serve you. 

INC. 
e ST. LOUIS e DALLAS 


4 SIMMONDS & SIMMONDS, INC. 
H 201 North Wells St., Chicago 6, Illinois ' 

§ Please send, without cost or obligation, detailed information & 

on the items checked below: 

_ 1. Hond-out Folders _. 8. Outdoor Billboords i 

2. Store Posters & Pennants 9. Radio Advertising 

3. Custom Built Posters 10. "How to Sell Feed a 

__ 4. Literoture Rocks _ 11. “Know the Answer” 

__ 5. Metal Signs Nutrition & Management 

__ 6. Mounted Displays 12. "How to Detect Diseases” 

__7."“Modern Feeder" 13. Advertising Agency 

Mailing to Formers Services 

g ADDRESS 

city State 


A. ©, Adams 


John W. Bowden 


VITALITY MILLS EXECUTIVES—The board of directors of Vitality Mills, 
Inc., Chicago, has announced the appointments of A. ©. Adams as vice 
president and of John W. Bowden to succeed Mr. Adams as general sales 
manager. Mr. Adams joined Vitality Mills in 1936 as sales and promotion 
manager of the dog food division and was made general sales manager in 
1940. He has been a member of the dog food division committee of the 
American Feed Manufacturers Assn. since its inception in 1942, serving as 
chairman in 1949-50. Mr. Bowden, who was promoted from his post as 
Vitality field sales manager, was co-owner of Sherman Bowden & Sons, 
Wyandotte breeders, before becoming associated with Vitality Mills. 


“Fryer Production on a Nationwide 
Basis” by Alex Gordeuk, editor of a 
national fryer and broiler magazine. 

Roy Lennartson, Production and 
Marketing Administration, Washing- 
ton, will talk on “Mobilization and 
the Poultry Industry.” These are 
among the topics which will be dis- 
cussed at the meeting. The complete 
program is built around the theme, 
“Progress for Profit.” 

Social events will include the Poul- 
try & Egg National Board breakfast, 
which will be held in the Hotel Cali- 
fornian ballroom June 29. The annual 
Western Poultry Congress banquet 


will be held Friday evening, June 29, 
at the Desert Inn. The ladies’ lunch- 
eon will be held in the Hotel Cali- 
fornian ballroom June 30. 

There is no registration fee. 


HEADS BIRD GROUP 


COLLEGEVILLE, MINN. — Whit- 
ney H. Eastman, vice president of 
General Mills, Inc., and president of 
the company’s chemical division, was 
elected president of the Minnesota 
Ornithologists Union at the group's 
annual meeting at St. John’s Col- 
lege here recently. 


Cotton 


Genin 
Constant 
emand 


Our cotton bag production 
records are convincing proof 
to us that quality and styling 
always pay. 


| 
Le. 
* 
| 
| 
ae 
straining courses for salesmen 
PERCY KENT BAG C0., It. 
y A 
Kansas City Buffalo New York 
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To maintain an aggressive 


competitive position in feed 


vitamin 


Myvamix Vitamin E Feed Supplement can keep you in the forefront of today's 
market with chick feeds that hold their vitamin E right to the chick's crop. 


Stable not only against atmospheric oxidation, vitamin E from DPi is stable in 


price, too. It's available now and whenever you need it, in the quantities you need. 
For mills preferring to work with dry material, Myvamix Vitamin E Feed Sup- 

plement provides on a base of soybean meal 20,000 International Units of Vitamin . 

E per pound. For those who prefer an oil, DPi Distilled Vitamin E Concentrate, 

Type 6, comes in potencies up to 300,000 International Units of Vitamin E per : 

pound. The active ingredient in both forms isd-alpha-tocophery] acetate. (We put 


it into the ester form to protect it dependably against loss of biological potency.) 

The long experience of DPi's laboratory in vitamin E technology is at your 
service. The coupon below will bring you data sheets and price information. 
Distillation Products Industries (Division of Eastman Kodak Company), Roch- 
ester 3, N. Y. Sales offices: 570 Lexington Avenue, New York 22, N. Y. « 
919 North Michigan Avenue, Chicago 11, Ill. ¢ Gillies & Loughlin, Los Angeles 
and San Francisco « Charles Albert Smith Ltd. Montreal and Toronto. 


“Myvomix” is o trade-mark. 


leaders in research and production of vitamin E and vitamin A 


Also... high vacuum equipment. ..distilled monoglycerides ... more 
than 3400 Eastman Organic Chemicals for science and industry 


Distillation Products Industries, Rochester 3, N. Y. 
Please send me data and prices on vitamin E for use in feeds. 


NAME. 


ORGANIZATION_ 


ZONE STATE_ 


f 
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CHANGES DURING 50 YEARS OF AGRICULTURE 


- Progress Noted from Fanning Mill to Self-Feeder, Hops to Pellets 


tion should be made of changes in 

New York agriculture during the 
first half of the current century. 
There are innumerable ways in which 
one could portray the phenomenal 
changes. One might describe the 
great increases in output per worker, 
the new varieties of crops, the chem- 
istry of farming, agricultural politics, 
farm management practices, changes 
in marketing, the effect of the price 
level and the like. An interesting way 
to describe the changes is to present 
words, names, places and expressions 


I: is fitting that during 1951 men- 


EDITOR’S NOTE: The accompany- 
ing article was written by F. A. Pear- 
son, W. L. Myers and S. W. Warren, 
from the staff of the college of agri- 
culture, Cornell University, and was 
published in Farm Economics. 


which have been added to and dropped 
from the everyday vocabulary. For 
instance, every 1900 New York farm- 
er knew what an ice plow and an ice 
house were, but they meant little to 
his grandson farming in 1950, who 
was, however, well acquainted with 
the farm freezer of which grandfa- 
ther never dreamed. 

1900 

There are many words, names, 
places and expressions that were de- 
scriptive in grandfather's day but had 
little or no meaning to the young 
farmer of 1950. 

Farm equipment. Acetylene gas 
generator, Acme clod crusher, ankle 
boots, apple barrel, Banner root cut- 
ter, barrel churn, bellyband, broad- 
axe and draw shave, chain pump, Cor- 
ley’s Cooler, cutter, cutter box and 
slat carrier for filling silo, Cyphers 
60-egg oil-burning incubator, dog- 
power churn, doubletree, driving 
lamp, drop reaper, Eureka harness 
oil, fanning mill, fly net, foot-power 
emery wheel grinder, 40-gallon milk 
can, hand-fed threshing machine with 
belt stacker, hand-pumped 
sprayer, hand-turned grindstone, har- 
ness knife, hardy, hitching block, 
horse breaker, horse brush, horse- 
power thresher, husking peg, ice saw, 
jump press, lamp brooder, light wag- 
on, Mica axle grease, Ohio No. 6 bone 
cutter, one-hole hand-turned corn 
sheller, one-horse marker, planker, 
Priest's Hand Power Clippers, quar- 
ter boots, rabbet plane, revolving 
sulky dump rake, road scraper, road 
wagon, shovel plow,  sleigh-bells, 
steam tractor, surrey, sweep power, 
tread mill, two-hole sheller with cob 
carrier, walking plow, whip socket, 
windmill, wooden flail for threshing 
beans, wooden water trough. 

Livestock and crops. American 
Giant, Anjou pear, Beaver Brand 
hardwood ashes, Big Joe strawberry, 


PREMIER LITTER 

@ Absorbs 
More 

Bales for 
every need 


ies 
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CARROT OIL AND OTHER VITAMIN 
PRODUCTS (er the FEED MANUFACTURER 


Feed manufacturers will find increased 
demand for their brand when the proper 
vitamins and concentrates are used. Be- 
sides carrot oil Vitamin A, Nutritional 


Research Associates produce a wide va- 
riety of concentrates. 


Send Today tor Free 38 - 
Bookie! on Carre! Oil 

Completely details 
function and uses of 

this great conditioner 

and describes 15 NRA ~~ 
feed concentrates of- 


fered. Every feed man- ~—s 
ufacturer should have 


a copy. 
MUTRITIONAL RESEARCH ASSOCIATES, INC. 
P. 0. Box B South Whitley, Indiana 


Bowker’s Fertilizer “For the Land’s 
Sake,” bread and milk chick feed, 
cooked feed, Cuthbert raspberry, Dan 
Patch, dried apples, full-skim cheese, 
home-mixed feeds, hops, husking corn, 
livery horse, matched roaders, oats 
and peas, polled cat‘le, purebred 
chickens, quince, setting hen, Shoo- 
Fly, Thatcher's orange butter color, 
Tompkins King, Victor Corn and Oat 
Feed, white peach, Yellow Spanish 
cherry. 

Household. Apple butter stirrer, 
baby carriage with parasol, bicycle 
built for two, butter crock, Cooley 
creamer, copper kettle, cradle, cus- 
pidor, dash churn, Edison Phonograph, 
home-made bread, home-made sauer- 
kraut, horse-hair sofa, ice cream 
freezer, I.X.L. pocket knife, kerosene 
lamp, magic lantern, milk pan, mus- 


tache cup, onyx stand, pork barrel, 
sauerkraut chopper, sausage grinder, 
soap kettle, spring house, stone mill 
for grinding buckwheat flour, tin 
bath tub, water ice, White House 
Cook Book, Windsor organ, wooden 
butter bowl. 

Bugs and diseases. Adulterated food, 
Bordeaux, Dr. Chase’s Recipe Book, 
gape worms, Hotchkiss Powder Gun, 
Kendall’s Spavin Cure, London Pur- 
ple, Moore Bros. Gall Powder, nico- 
tine, Paris Green, roup, San Jose 
scale, scaly leg, tuberculin injury, 
Tuttle’s Elixir, Veterinary Pixine, 
Wood's Rheumatism Cure. 

Clothing. Bicycle suit, black cotton 
stockings, bloomers, bowler, bustle, 
cap, creepers, ear trumpet and tube, 
feather boa, feather fan, felt boots, 


gray squirrel gauntlet gloves, hair 
rat, high-boned collar, kimono, knick- 
erbockers, leather boots, metal crimp- 
ers, oat sole leather, one-piece union 
suit, ostrich plume, parasol, pompa- 
dour comb, red flannels, removable 
dress lining, shirtwaist, tycoon hat, 
ulster, Vici kid lace shoes, woman's 
cape, wooden bootjack. 

People. Andrew Carnegie, Bob Fitz- 
simmons, Carrie Nation, Enrico Ca- 
ruso, Eugene Debs, Honus Wagner, 
H. W. Collingwood, H. W. Wiley, I. 
P. Roberts, Maude Adams, Rev. 
Dwight L. Moody, Rev. Nelson Baker, 
Theodore Roosevelt, William Howard 
Taft, William Jennings Bryan. 

Topics of the day. Alaska gold rush, 
barn raising, Battle of San Juan, Bat- 
tleship Maine, Coxey’s Army, Cripple 
Creek, Farmers’ Alliance, free silver, 
Hope Farm notes, Old Gray Mare, 
Pan-American Exposition in Buffalo, 
Populism, quilting bee, Spindletop, 
Square Deal, vetch cranks. 

Miscellaneous. “After the Ball,” 
American Beauty, buffalo robe, butch- 
ering bee, “chain the wheel,” Chau- 


fruit. 


Single-comb 
white leghorn 
chick, 5 weeks 
old, riboflavin 
deficient, show- 
ing leg paralysis 
and curled toes. 


Same bird 1 week 
later, after feed 
administration 
of No. 54—Ribo- 
flavin Mixture 
Merck. 


and storage. 


MERCK ... SPECIALIZED SERVICE 


ACCURATE, UNIFORM RIBOFLAVIN LEVELS 


FOR MAXIMUM 
PROTECTION 


@ You assure customers’ satisfaction when you 
choose No. 54—Riboflavin Mixture Merck in 
your feeds. This Merck product provides accu- 
rate, uniform content, gives your feeds that 
extra “kick” . . . No. 54—Riboflavin Mixture 
Merck safeguards your customers’ interests— 
and saves you money—in freight, handling, 


This preferred Riboflavin product comes to 
you from the same manufacturer who first de- 
veloped and produced many of the important 
feed nutrients on a commercial scale. 


No. 54—Riboflavin Mixture Merck. One ounce 


contains one gram of riboflavin. 


Photos Courtesy of Department of Agricultural and 
Biological Chemistry, Pennsylvania State Coilege. 


No. 


MIXTURE 


| 
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tauqua, cracker barrel, crokinole 
board, “Down by the Old Mill 
Stream,” elocution lessons, gasoline 
buggy, hack, harness maker, “hen 
on,” horseless carriage, milk maid, 
mortgage lifter, recitation bench, 
shaving mug, silver watch, soapstone, 
thank-you-ma'am, village blacksmith, 
Wentworth’'s geometry, Youth’s Com- 
panion. 
1925 

Similarly there were words, names 
and places commonplace with the 
1925 fathers which the 1900 grand- 
fathers had never heard of or seen 
and which were unfamiliar to the 
1950 grandsons. 

Farm equipment. Candee coal burn- 
ing incubator, cedar shingles, clincher 
tire, corrugated roller, cup grease, 
Essex, fertilizer spreader, grain 
sprouter, Hart-Parr, hay tedder, Hup- 
mobile, Maxwell, Mitchell, Model T 
Ford, Monarch, motorized ice plow, 
reversible hillside plow, riding culti- 
vator, rope-and-slat type hay loader, 
shaker potato digger, steel-wheeled 
kerosene tractor, Titan, touring car, 


two-horse cultivator, two- 
way riding sulky plow, whirling pota- 
to digger, wind-powered electric gen- 
erator, Winton. 

Livestock and crops. California 
eggs, oat hulls, Smooth Rural, sprout- 
ed oats, Zev. 

Household. Battery radio, Boston 
Cook Book, bread mixer, dollar alarm 
clock, gasoline flat iron, player piano, 
rose soap, Victrola, wall telephone. 

Bugs and diseases. Cascaret, cherry 
maggot, cyanogen, Flit, fruit tree leaf 
roller, rose aphid, scurfy scale, spring 
black knot spray. 

Clothing. Arctics, high-topped shoes, 
hobbleskirt, man’s pleated coat, silk 
stockings, very short dress. 

People. Albert B. Fall, Al Capone, 
Andrew W. Mellon, Booker T. Wash- 
ington, C. R. White, Gene Tunney, 
George Fitts, “Get-rich-quick” Ponzi, 
Grover Cleveland Alexander, Ignace 
Paderewski, Irvin S. Cobb, “J. N. 
Ding” Darling, John Dillon, Kaw- 
Pfann-Cassidy, Leon Trosky, Martha 
Van Rensselaer, R. D. Cooper, Rev. 


Francis J. McConnell, Rev. Francis 
Patrick Duffy, S. L. Strivings, Will 
Rogers, Woodrow Wilson. 

Topics of the day. Al Smith's brown 
derby, Argonne, Bolshevism, boot- 
legger, bulk vs. brick ice cream, Cool- 
idge Farm Conference, 18th Amend- 
ment, Elmer, export debenture, Farm 
Bloc, flapper, Graf Zeppelin, I. W. 
W., keeping up with the Jones, Ku 
Klux Klan, League of Nations, Lit- 
erary Digest Poll, Lusitania, Mc- 
Nary-Haugen, “near beer,” Progres- 
sive Party, Scopes’ evolution trial, 
Spirit of St. Louis, Teapot Dome. 

Miscellaneous. Antenna, bridesmaid, 
end of era of unearned increment, 
Havanna Ribbon, Hearts of Human- 
ity, hijacking, Honeymoon Highway, 
Lincoln Highway, “Margie.” 


1950 


Many words, names, places and ex- 
pressions which are commonplace 
with grandson were unheard of in 
grandfather's day. 

Farm equipment. Air hose, alumi- 
num siding, anti-freeze, anti-knock, 


THE FEED INDUSTRY | 


Preferred because of the remarkable growth response 


VITAMIN B,, ano ANTIBIOTIC 
FEED SUPPLEMENT MERCK 


obtained with this product in wide commercial use and 
in extensive experimental studies. Each pound contains 
2 grams of Procaine Penicillin—an outstandingly ac- 
tive antibiotic for promoting growth, in stable form; 
supplies 12.5 milligrams Vitamin B12 activity (L.L.D. 
cup assay method). Rigidly controlled. 


MERCK POTASSIUM 
IODIDE MIXTURES 


Extremely fine (3 billion particles to one ounce), free- 
flowing, these mixtures distribute uniformly and quick- 
ly through every portion of the feed. They represent 
your ideal means of iodizing and help you maintain a 
high level of feed performance. 


CALCIUM PANTOTHENATE 
DEXTROROTATORY MERCK 


Increasingly, feed manufacturers recognize the need 
for supplementary amounts of pantothenic acid to 
produce nutritionally adequate rations. Calcium Pan- 
tothenate Dextrorotatory Merck is supplied in the 
form of an easy-mixing powder. 


CHOLINE CHLORIDE MERCK / 


Choline Chloride Merck, for high energy rations, is 
supplied as Choline Chloride (25%) Dry Mixture, 
produced specifically for the feed industry. 


SULFAQUINOXALINE 


MERCK 


Another outstanding contribution of Merck research — 
Sulfaquinoxaline is the only product available to feed 
manufacturers that. prevents and controls coccidiosis 


outbreaks caused by seven poultry coccidia which may be 
found under farm conditions today. Because your cus- 
tomers’ flocks often are exposed to two or more of these 
coccidia at the same time, it is important that your 
feeds supply the maximum protection made possible 
with Sulfaquinoxaline. This versatile product also 
checks mortality in acute fowl cholera. Available in 
powder form, extremely well suited to feed-mixing. 
Write today for full information. 


MERCK & Inc. 


3 


New York, N. ¥. - Philadelphia, Pa. 


St. Lewis, Mo. Elkton, Va. Deauville, Pa. 


- Les Angeles, 
In MERCK & CO. 
Montreal Toronto - 
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Ethyl, canopy brooder, chain saw, 
Chev, cinder block, combine, convey- 
or potato digger, corn picker, electric 
eye, electric milk cooler, ensilage cut- 
ter with blower, Farm-All, Ferguson 
implements, field chopper, Ford, gar- 
den tractor, G.M., Gulf farm grease, 
gutter cleaner, hydraulic jack, indi- 
vidual water bowl, jeep, jet pump, 
land leveler, manure loader, milk 
filter disc, overhead door, paper shin- 
gles, Phillips screw driver, pick-up 
baler, plastic wood, Plymouth, ply- 
wood, portable electric tools, poultry 
picker, power lawn mower, power 
post-hole digger, Quonset, rock wool, 
rotary hoe, rubber-tired wagon, rub- 
ber-tired wheelbarrow, self-feeder, 
speed sprayer, steel wool, synthetic 
rubber tire, tank truck, tire chains, 
trailer, V-pulley. 

Livestock and crops. Artificial 
breeding, Babcock’s white leghorns, 
Beacon complete starter, Catskill 
strawberry, cattle cycle, Citation, 
Cortland apple, cross-bred chickens, 
dried whole milk, Fredonia grape, 
G.L.F. Milk Maker, Halehaven, Hall 
Brothers Hatchery, honeydew melon, 
hormone, hybrid corn, Katahdin, New 
Hampshire Reds, pellets, quantity 
production of broilers, riboflavin, soy- 
bean oil meal, vitamin D, yellow 
peach. 

Household. AM-FM, automatic 
clothes dryer, automatic stoker, Betty 
Crocker’s Cook Book, brewer's yeast, 
cake mix, calories, Campbell's soup, 
cheese food, combination storm and 
screen sash, Crisco, detergent, dinette, 
disappearing attic stairway, dish- 
washer, door closer, elastic fabric, 
electric blanket, electric stove, farm 
freezer, flashlight, foam rubber, food 
locker, fountain pen, frozen orange 
juice, G.E., heat lamp, hedge trimmer, 
Hershey bar, hollow-ground cutlery, 
hot air furnace, instant coffee, Lionel 
train, long-playing record, movie cam- 
era, oil-o-matic heating, Pepsi-Cola, 
percolator, pop-up toastery prepack- 
aged food, pressure cooker, radiant 
heat, radio, record player, refrigera- 
tor, Schick shaver, sliced bread, slip 
cover, square milk bottle, stainless 
steel, steel kitchen unit, Swift's pre- 
mium ham, tea bag, television, Tide, 
tomator juice, venetian blinds, wheat 
germs. 

Bugs and diseases. Antihistamines, 
arthritis, Blue Cross, DDT, Fermban, 
insulin, leucosis, mercury spray, 
mites, moth repellent storage bag, 
Newcastle, Oriental peach moth, 
parathion, pig emulsion, pullorum, 
Quince rust, streptomycin, Superior 
oil, Warfarin. 

Clothing and beauty aids. Beauty 
parlor, blouse, bobbed hair, compact, 
costume jewelry, dollar hair cut, driz- 
zle boots, dry cleaning, galoshes, hal- 
ter, hand bag, Jantzen’ trunks, 
Kleenex, lipstick, nail polish, nylon, 
open-toed shoes, pajamas for women, 
panties, permanent wave, plastic 
handbag, rayon, rubber coats, rubber 
heels, sanforized, sheer hose, shorts, 
slacks, sweater girl, T-shirts, wedgies, 
women's coveralls, zipper 

People. Chiang Kai-Shek, Ethel 
Waters, Ezio Pinza, General Patton, 


(Continued on page 16) 


KAFIR & MILO 


Largest Dealers 
in Southwest 
MID-CONTINENT GRAIN CO. 


Kansas City, Mo. 


Atk Us to Quote 


Vegetable and Animal Proteins 
Millfeeds, Alfalfa Meal, Molasses 
and other Feed Products 


Telephone—GR 6122 Teletype—KO 370 
| 


HERRIN 


BOARD OF TRADE 
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Rapid Amortization 
for 3 Grain Firms 
Approved by DPA 


WASHINGTON — Accelerated tax 
amortization for at least three firms’ 
construction of new grain storage 
facilities has been authorized by the 
Defense Production Administration. 

Issuance of additional grain stor- 


FOR BETTER FEED 


age tax amortization certificates was 
expected. 

All three recipients of the certifi- 
cates of necessity will be permitted 
rapid tax write-off to the extent of 
50% of the cost of the grain storage 
facilities. 

Following are the names of the 
companies which were issued certifi- 
cates, the amounts applied for, 
amounts eligible and percentage cer- 
tified: Harper & Bowers, Estill, S.C.; 
$135,250; $132,500; 50%. H. V. Park- 
er Grain Co., Hugoton, Kansas; $67,- 
500; $67,500; 50%. Valley Center 


SALES TRY THE— 


BAG 


(27h & GENTRY 


NORTH KANSAS CITY, i6 MO. 
IRVEN L/VSCOMB 


(Kansas) Farmers Elevator; $54,000; 
$54,000; 50%. 

These three applicants were the 
first three to be given certificates for 
grain storage. Certificates of neces- 
sity permit companies to depreciate, 
for tax purposes, over a five-year pe- 
riod, a designated percentage of the 
cost of a new facility considered es- 


_sential to defense production. 


The Defense Transportation Ad- 
ministration has some 120 grain stor- 
age applications pending. Many of 
these have been referred to the U.S. 
Department of Agriculture for preli- 
minary study. 

The main delay in moving applica- 
tions from the DTA to the Defense 
Production Administration is report- 
ed to be caused by a shortage of ex- 
amining personnel at DTA. 


—_ 


NEW RINDFLEISCH STORE 

WATERTOWN, WIS. — The Rind- 
fleisch Feed Mill and Hatchery Co., 
Jefferson, Wis., has opened a new 
farm feed service and equipment store 
in this city at Milwaukee and South 
First Streets. The new store is op- 
erating as the Rindfleisch Hatchery 
Farm Store. The Jefferson store was 
opened 20 years ago by Harold Rind- 
fleisch. Associated with him are his 
brother, Edward, and a son, James. 


ON ALL 5 BROWNING TURKEY FARMS in Win- 
chester, Ky., Broad Breasted Bronze Turkeys are 
fed a planned diet of Blue Ribbon Special. Feed- 
ing of Blue Ribbon starts in the brooder stage and 
continues for 5 months. Fall finds the Browning 
Pure-bred back on Blue Ribbon getting a quick and 


profitable finish for market. 


this proof of performance 

prope 
for turkey, duck, pig 
and poultry breeders 


PRICES 


pred turkey 
farm uses 


FORTIFIED CONDENSED BUTTERMILK 


RANGE VIEW ON THE 
BROWNING TURKEY FARM 


GREATER GRAIN INTAKE! Blue Ribbon builds ap- 
petites, thus producing turkeys above average in 
health, weight and amount of white meat. This is 
the main reason for Blue Ribbon’s use on the 
Browning farm. Other important reasons are in- 
creased egg hatchability, and 
Normal diet is 1 part Blue Ribbon and 9 parts 
grain, machine mixed. Turkeys with Coccidiosis and 


disease protection. 


other diseases are fed a special Blue Ribbon diet. 


TO INCREASE profitable poundage, egg hatchability and to lower 
mortality order Blue Ribbon Special. It’s carefully compounded 


to give your stock the vitamins and minerals necessary for 
healthy, profitable growth. 3 types available. FORTIFIED PIG 
BUTTERMILK with vitamins D&G, FORTIFIED CHICK 


CIAL for general feeding. 


BUTTERMILK with vitamins D&G and BLUE RIBBON SPE- 


ADDITION TO FEEDSTUFFS 
CHICAGO STAFF ANNOUNCED 


MINNEAPOLIS—Henry S. French 
is the newest staff member of Feed- 
stuffs. He will act as editorial assist- 
ant to Don E. Rogers, central states 
manager, with offices in the Board of 
Trade Building in Chicago. 

For the last two and one half years 


Henry 8S. French 


Mr. French has been the grain re- j 
porter for the Kansas City Star on j 
the trading floor of the Kansas City 
Board of Trade. He previously was 
employed by the Packer, a trade | 
paper serving another field. 

Mr. French was graduated from the 
University of Missouri early in 1948 
with a Bachelor of Journalism De- 
gree and a major in advertising. He 
is 28 years of age and a native of 
Kentucky. 

During the last war Mr. French | 
served nearly four years as a com- 
bat infantryman. He was in the Euro- 
pean Theater almost two years. 

His business background qualifies 
him to serve well the feed and re- 
lated industries. 


FIRE AT MARCO MILLS 

JOPLIN, MO.—Approximately 10 
railroad cars of mixed feed ingredi- 
ents were damaged extensively by 
fire-in the mixing room of Marco 
Mills, Inc., May 21. A large quantity 
of grain, Soybean and cottonseed oil 
meal and alfalfa meal burst from 
their sacks. Company officials be- 
lieved spontaneous combustion may 


have started the fire. 


SILMO CHEMICAL CORP. 
VINELAND, NEW JERSEY 


if You Want More Capacity 
Per Horsepower, Buy the 
FORSTER HAMMER MILL 
FORSTER MANUFACTURING CO. 


Machines for Modern Milling 
1411 8S. McLean, Wichita, Kansas 


HEALTH 


FOR YOUR CHICKENS AND TURKEYS 
AND MORE PROFIT FOR YOU 
Hard cutting edges of Rainbow Grit ia 
the gizzard grind food fae for complete 
health. Saves feed. 
FOUR SIZES 


RAINBOW GRANITE GRIT 


A PRODUCT OF COLD SPRING GRANITE CO. 
Cold Springs, Minnesote 


| 
made by one of the major towel manufacturers. This is sewn together .F # ¥ 
with a handsome tea towel made of 40-inch—3.75 yd. unbleached sheeting. let 
BURLAP ¢ COTTON ¢ PIONEER PRINTS ¢ USED BAGS 
- JACKSON - 
| Id’s larg _ 
ofi turkeys | 
more 
| 
* | 536 Livingston Sf. Cincinnati 14, 


1950 Agriculture Census Shows 
U.S. Farm Count of 5,379,043 


The number of farms in the U.S. 
is 5,379,043. This is shown in pre- 
liminary figures reported by the Bu- 
reau of the Census for the 1950 Cen- 
sus of Agriculture. 

The 1950 total is 480,126 less than 
the number of farms reported in 
1945. The decrease is attributed to 
a change in the definition of a farm 
and to enlargement of many farm 
units. 

In 1950, places were counted as 
farms, regardless of acreage, only if 
agricultural products other than from 
a home garden totaled $150 or more. 
In 1945, there was no minimum on the 
amount of production for places of 
three or more acres. Places of less 
than three acres were counted only 
if agricultural production amounted 
to $250 or more. 

Of the 480,000 decrease in the 
number of farms, a maximum of 200,- 


The preliminary count for 1950 
by states is as follows: 


Alabama 211,417 + 107,255 
Arizona ..... 10,369 Nevada ..... 108 
Arkansas 182,416 N. Hampshire 13,339 
California 137,137 New Jersey . 24,830 
Colorado 45,569 New Mexico . 23,485 
Connecticut 15,608 New York ...124,880 
Delaware 7,446 N. Carolina .286,905 
D. of cece 28 N. Dakota 65,354 
Florida ..... 56.844 Ohio 199,303 
Georgia 198,237 Oklahoma .. .142,253 
Idaho ...... 40,263 Oregon ...... 59,802 
..... 195,246 Pennsylvania 146,976 
Indiana 166,633 Rhode Island 2,596 
203,189 8. Carolina .139,388 
Kansas ..... 131,382 8. Dakota 66,437 
Kentucky ...218,509 Tennessee 230,799 
Louisiana ...124,141 Texas . 331,494 
Maine ...... 30,366 Utah . 24,148 
Maryland ... 36,109 Vermont 19,035 
Massachusetts 22,174 Virginia ....150,939 
Michigan .. .165,575 Washington 69,809 
Minnesota ...179,126 W. Virginia $1,450 
Mississippi . 261,378 Wisconsin 168,567 
Missouri ....230,040 Wyoming 12,614 
Montana .... 35,036 —_ 

Total ...6,379,043 


Dr. C. D. Oaskey 


HEADS NUTRITION COUNCIL— 
Dr. C. D. Caskey, director of research 
and vice president of Cooperative 
Mills, Inc., Baltimore, is the new 
chairman of the Nutrition Council of 


Molasses Feed Pre-Mixor 


Portable —jite all mixers 


Hondies Bulky Feeds No 
Clogging * Ton in Fifteen Minutes * 
Perfect mix * Measures Liquids 

to miner * Guoranteed 


$190 


ARMWORTHY MFG. CO. 
(less motor} 2033 CEDAR QUINCY, ILL 


BILL MERRITHEW 
FEED INGREDIENTS 
934 PLYMOUTH BUILDING 


000 is attributed to the change in 
definition. The rest of the decrease 
is attributed to enlargement of farm 
units and to discontinuance of agri- 
cultural production on many places 
now used only for residential pur- 
poses, 

Every state shows a decline in the 
number of farms between 1945 and 
1950. It is believed on the basis of 
the preliminary information that the 
decrease in the South results from a 
decline in the number of farms oper- 
ated by tenants. In states west of 
the Mississippi River, the decrease 
is attributed in part to combining 
of farms. 


NEW FEED PLANT 
ROSEBURG, ORE.—The Douglas 
County Farm Bureau Cooperative 
Exchange here is installing a feed 
mixing plant. Heretofore the firm has 


handled commercially mixed feeds 
from Portland suppliers, but when the 
new plant is completed the company 
will have its own brand of mixed 
poultry and dairy feeds. 


E. P. WATERS, JR., HEADS 
BURLINGTON ELEVATOR 


MINNEAPOLIS—Edward P. Wa- 
ters, Jr, has been appointed man- 
ager of the Burlington Elevator Di- 
vision of the Russell-Miller Milling 
Co., according to an announcement 
by W. L. Brisley, Russell-Miller vice 
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president and manager of the Electric 
Steel Elevator Division of the com- 
pany. 

Mr. Waters, previously manager of 
the Chicago office of the Electric 
Steel Elevator Division, will operate 
the Burlington terminal elevator at 
St. Joseph, Mo., from a new office in 
Kansas City beginning June 1. 

Mr. Waters succeeds A. H. Anders 
of St. Joseph, who has resigned as 
manager of the Burlington division. 

The new office in Kansas City will 
be located in 1270 Board of Trade 
Building. 


MANGANESE SULPHATE 
HIGH UNIT 
For Animal and Poultry Feeding 


Available tn carioad or less-than-carioad quantities 


BONEWITZ CHEMICALS, INC. 


BURLINGTON, IOWA 


HERE IS THE 
“NEW LEADER” 


“NEW LEADER” Lime Spreader | Pe 


The demand for bulk feed delivery is here. The 
NEW LEADER will serve you best. The NEW 
LEADER Bulkmaster is designed to unload into 
a high storage bin and down to the lowest self- 
feeder. Note one Bulkmaster has its elevator raised 
in a high unloading position while the other has 
its auger swung around and placed in road travel- 
ing position. Also note one Bulkmaster is equipped 
with a weatherproof steel top while the other is 
equipped with a tailored canvas cover. The Bulk- 
master is available in lengths from 9 to 34 ft. with 


BULKMASTER 


capacities from 5 to 24 ton. Steel tops are optional 
equipment. Individual compartments for delivering 
a number of orders from the same load are optional 


equipment. 


= 


ty 
= = 


Shown above is the comparison between the 11-foot Bulkmaster with a 6-ton capacity 


scHo E N) EWE) 


5 ‘ 


and the 30-foot Transport with a 20-ton capacity. Steel tops and individual compart- 


ments for the NEW LEADER Transport are also optional. 


Shown at left is the NEW LEADER Bulk- 
master unloading feed into a NEW LEADER 
Bulk Storage Bin. The Bulkmaster unloads 
approximately 1 ton per minute. No augers in 
the bottom of the truck body to clog and cause 
breakdowns. Owners report one Bulkmaster 
replaces two ordinary trucks. 


Thousands of NEW LEADER Self-Unloading truck bodies throughout the U. S. 
and most foreign countries. Write for literature and further detailed information. 


HIGHWAY EQUIPMENT COMPANY, INC. 
657 D Avenue N. W., Cedar Rapids, lowa 


Manufacturers of the World’s Most Complete Line of Bulk Delivery Equipment 


| 
| | 
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Agricultural Changes 


(Continued from page 13) 
Harry Truman, Hopalong Cassidy, 
Jim Konstanty, Joe DiMaggio, Joseph 
Stalin, Louis Bromfield, Marshal Tito, 
Rev. Fulton J. Sheen, Rev. Harry 
Emerson Fosdick, three Charles E. 

Wilsons, Winston Churchill. 
Topics of the day. Administered 
prices, atomic energy, austerity, ba- 


zooka, Berlin air lift, black market, 
blend prices, booby trap, bureaucrat, 
CCC, ceiling prices, Class I milk, cold 
war, Communists, Dairymen’s Léeagué, 
devaluation, Dixiecrats, Farm Credit, 
Farmers Home Administration, FBI, 
Federal Crop Insurance, fixed prices, 
Gallup poll, income tax, lend lease, 
Marshall Plan, milk administrator, 
Milk Control Board, New Deal, OPA, 
Pakistan, parity prices, PMA, produc- 
tion credit, rabid foxes, reflation, road 
block, rural electrification, sales tax, 
social security, support prices, TVA, 


Syntha laboratories 


Offers the Profitable Foundation Product for 
the Mixing of All Livestock Feeds 


Ingomar, Ohio 


unemployment insurance, uniform 
prices, United Nations, V-J Day. 
Miscellaneous. Assembly line, bet- 
ter times, blood bank, Boy Scout, 
cafeteria, Camels, CBS, central school, 
color photography, community chest, 
“Cruising Down the River,” Dick 
Tracy, dry ice, GI, Greyhound bus, 
Havanna Blossom, jackpot, kilowatt, 


- motel, NBC, outboard motor, Phillies 


cigar, Reader’s Digest, rollback, 
school bus, stop and gu light, Super- 
man, super market, taxi, technicolor, 
trailer camp, underground gas stor- 
age, U.S. 20. 


Other Approaches 

Another interesting list would be 
of those things that are now on the 
way out and will make their final bow 
in a decade or two: binder, draft 
horse, hay loader, hay track, horse- 
drawn equipment and _steel-tired 
wagon. 

Innumerable items are still with us 
but have changed greatly since grand- 
mother’s day: churn, corset, cottage 
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DECATUR SOY 
propucts COMPANY 


KASCO MILLS, } 


BASED 


JOHN J. WOODS & SONS 
Livestock Exchange Building 
Konsas City 15, Missouri 


CLIP AND MAIL THIS COUPON TODAY! 


Gentlemen: Please send free bulletin explain- 
ing money-saving advantages of Dixie Double- 


LEADERSHIP... 


ON OUTSTANDING PERFORMANCE 


Look at the famous names above. They represent just a few of 
the many leading feed manufacturers that use Dixie Double- 
Action Feed Mills... companies that demand the ultimate in per- 
formance and reliability. When you use a Dixie, you too, can be 
sure of time, labor and money-saving advantages based on 
many years’ experience under all types of operating conditions. 


If you are not satisfied with your present feed mill—if you have 
difficulty in reaching or maintaining desired tonnage—if you 
have any feed grinding problem at all—it will pay you to in- 
vestigate the proved advantages of Dixie Feed Mills. Whether 
you grind 1500 tons or 50 tons of feed per day, you owe it to 
yourself to learn how the Dixie mill, and only a Dixie, assures 
you of more for your money. For details use the handy coupon. 


433-439 LIVESTOCK EXCHANGE onan 
KANSAS city “15, MISSOURI 


cheese, hay baler, pancakes, plow, 
stockings and so on ad infinitum. 
Some of the blackstrap molasses has 
moved from the cattle trough to the 
dining room table. The heavy fur coat 
for sleighing has been replaced by 
the light fur coat for daily wear. 

There are innumerable illustrations 
of things that were known in 1900 
and 1950 but not in 1925. Sod culture 
of orchards was a common practice 
arcund the turn of the century, gave 
way to clean culture of 1925 followed 
by a return of sod culture. The care 
of hen houses is equally interesting. 
Formerly the standard practice was 
to clean them once a year. Later 
there was a sanitary wave and once- 
a-week removal was in vogue. Now 
grandson's “build-up litter” goes 
grandfather one better. Litter is left 
in the hen houses for two, three or 
four years to be cleaned when there 
is no longer room. 

Still other things changed in name 
only: the covered barnyard of 1900 
became the pen stable of 1950. All of 
which adds up to Josh Billings’ classic 
deliverance, “It is better not to know 
so much than to know so many things 
that ain’t so.” 

Equally interesting would be a list 
of names, practices and expressions 
that have not changed and persons 
who are still with us. Human nature 
hasn’t changed much. Farmers were, 
are and long will be plagued by weeds, 
weather, bugs, bacteria, milk inspec- 
tors, milk prices, milk trusts and mo- 
nopolies. Farmers fear deflation, 
whereas professors, editors, minis- 
ters of the gospel and public officials 
fear inflation. 

The “great debate”—our role in for- 
eign affairs—continues although the 
personalities and the settings change. 
Once it was Theodore Roosevelt, the 
imperialist, who sent the U.S. Navy 
around the world, then Woodrow Wil- 
son who advocated participation in 
the League of Nations and now Ache- 
son, Marshall and Truman who would 
lead us on a crusade against Com- 
munism. There has always been a 
deal: Square Deal, New Deal and Fair 
Deal. There are a few who were 
known then and now and are still 
living, Liberty Hyde Bailey and Jared 
Van Wagenen, Jr. 

It would be remiss to ignore the 
educational changes. Grandfather 
would never have dreamed that from 
1900 to 1950 the number of students 
in the cellege of agriculture at Cor- 
nell University would increase from 
215 to 2,216 and that the appropria- 
tions for teaching, research and ex- 
tersion would increase from about 
$50,000 to almost $7,000,000. It is to 
be hoped that its direction will con- 
tinue to rest with an unbroken line 
of stalwarts like Roberts, Bailey, 
Mann, Ladd and Myers. 

It is hoped that this short history 
will bring back nostalgic memories to 
those who recall farming around 
the turn of the century as well as to 
those farming during the roaring 
twenties and that it will impress the 
present generation with the phenom- 
enal changes that have taken place 
and with the possibilities of things to 
come. 
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it’s 

SEW 

with 

FULPRINT 


Whether you prefer spot label, band Mother, daughter, even little sister find new uses every day for 
or end yout Fulton Fulprint Cotton Bags — and no wonder! Fulprint Cotton 
product is at its best in Fulton Fulprints! 
Bags are converted quickly because 
labels soak off easily. the finest, the most fashionable patterns and 


Bags are popular with farm families because Fulton selects only 


prints. Purchasers appreciate this extra care 
in choosing gay, colorful prints that are 
“fashion right’ for home sewing. Fulprint bags 
; are converted “sew easy” into hundreds of 
—— useful, decorative, and fashionable household 
Ut dy items. Package your product in sought-after, 
in-demand, Fulton Fulprint Cotton Bags... 

write the Fulton branch nearest you. 
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Results of Livestock and Poultry 


Feeding Survey in Iowa Reported 


DES MOINES—Expansion in re- 
cent years in the use of formula feeds 
for hogs is shown in a livestock and 
poultry feeding study conducted 
among Iowa farmers by the Iowa 
Farm and Home Register. 

Of the farmers who had hogs, 


93.8% reported that they supplement 
the home-grown grains fed to their 
hogs. Previous percentages were 91 in 
1949, 79 in 1946 and 85.7 in 1945. 
Also indicating the growth in the 
use of formula feeds were replies to 
this question: “Do you feed a manu- 


Bu) 
growth, 


Get details now 


eas open for live 


factured protein supplement (com- 
mercial mixed formula feed) to your 
hogs?” Answering yes were 85% of 
those who had hogs, about the same 
as the 86% in the 1949 study. Pre- 
vious percentages were 76 in 1946 
and 78.1 in 1945. 

The survey, covering hog, cattle 
and poultry feeding, was conducted 
this spring. The 1951 study is the 
fourth such survey made by the re- 
search department of the Iowa Farm 
and Home Register, previous studies 
having been made in 1949, 1946 and 
1945. The Iowa Farm and Home Reg- 
ister is a monthly farm magazine 
published by the Des Moines Sunday 
Register. Only farm men were inter- 
viewed in the survey. 

All but about 15% of the farmers 


aRCADY 


J. Savage, President 


Savage Tags need no reading. A glance tells all in 
glaring light, or almost no light. Spot wanted bags 
+R. away down the line or in any stack . . . instantly! 
Mees §=Then grab the Savage Tag and pull the bag. Find 
ee out how much better they are . . . how low their 
cost. Send samples of the tags you use with quanti- 
ties marked on each. No need to write a letter. Clip 
the coupon; attach it to your letterhead; and mail 
your samples to us today. 


po XN 


251 MAIN STREET BUFFALO 


st 


PAT OFF 


EST. 1919 


Telephone: Clevelan 


surveyed indicated they had hogs. 
Some 43% of the farmers had 1 to 50 
hogs and 22.5% had 51 to 100. Some 
had more. 

Of the farmers who said they fed 
commercial formula feeds to hogs, 
78.7% said they did so regularly and 
21.3% once in a while. These figures 
compare with percentages of 84 and 
16 in 1949 and 76.2 and 23.8 in 1946. 

Farmers who had hogs also were 
asked: “If you feed balanced rations 
to your hogs, do you mix them your- 
self, get them from a local mixer or 
buy advertised brands of commercial 
mixed formula feeds?” The answers: 
mix myself, 39.6%; local mixer, 
31.5%; advertised brands, 56.9%; do 
not use, 3%. 


Make More Money 

One of the very interesting results 
of the study may be found in an- 
swers to this question which was 
asked of farmers with hogs: “‘Do you 
think a farmer can make more money 
or less money feeding formula (com- 
mercial mixed) feed to his hogs?” 
Replies were: more, 71.9%; less, 13%; 
no difference, 11%; no opinion, 4.1%. 
Corresponding percentages were: in 
1949—78, 9, 8, 5; in 1946—75.4, 12.3, 
7, 53. 

Hog feeds in meal form were pre- 
ferred by 58.4% of the farmers with 
hogs, while hog feeds in pellet form 
were preferred by 41.6%, according to 
the survey report. 

Eighty-four per cent of the farmers 
with hogs said they fed manufac- 
tured mineral. This compares with 
87% in 1949. About 80% of those who 
feed manufactured mineral said they 
do so regularly and 19.8% once in 
a while. Fifty-two per cent said they 
mix minerals with their feed, 68.4% 
said they self-feed minerals, 19.5% 
said they supplement the grain fed 


MIXED FEEDS « PELLETS 
CUBES « ROLLED OATS 
CRIMPED OATS 
FEEDING OATMEAL 
OAT GROATS 
PULVERIZED OATS 
FOR SAMPLES OR QUOTATIONS— 
Write, Wire 


TELEPHONE 44 
TELETYPE PHILLIPS 14 


FLAMBEAU MILLING CO. 


Phillips, Wisconsin 


MOVING? 


If you are moving, tell us about 
it, won't you? Your weekly 
copy of Feedstuffs will not fol- 
low you unless we have your 
new address right away. Make 
sure you don't miss a single im- 
portant issue . . . and help us 
make the correction as quickly 
as possible by giving us your 
old address too. 


FEEDSTUFFS 
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Minnesota 
famous brand that sells 


36% PROTEIN 


LINSEED 


2 Ibs. more protein in every bag 

High protein efficiency 

Aids feed consumption . . . speeds fattening 
Helps increase milk production 


A Homogenous appearance .. . rich color 


Greater uniformity and granulation 

Meal or pellet form 

Puts the “bloom” and “finish” on feeder cattle 
High water absorbtion ~ 


Whether you sell it straight or mix it into 
your own feed—more and more farmers have 
come to appreciate the extras in Minnesota's 
extracted Linseed Oil Meal. And it costs no 
more. That makes it easier for you to sell... 
makes for satisfied customers. Fast, efficient 
service for both carlot and L.c.l. orders. 


Write... Wire... Phone For Today's Quotation 
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their hogs with minerals only, and 
77.8% said they feed minerals in ad- 
dition to a manufactured supplement. 

Among farmers who said they fed 
commercial mixed formula feeds to 
their hogs, there was considerable 


No. 1 was preferred by 11.8%, brand 
No. 2 by 10.9%, No. 3 by 10%, No. 4 
and 5 each by 9% and so on down 
to smaller percentages through a 
number of other brands. 
Relativeiy little straight feeding of 


division as to favorite brands. Brand | ingredients to hogs was noted. Farm- 
ONE CALL BUYS ALL! 
WwW & Lincoln 8431 . . . the number that saves 
oo? ~ you time and money: Save by ordering 
a Me your feed all at once. |. S. Joseph's feed 
Py specialists fill each order with care. Call 
ins . for millfeeds, protein meals, clear flours, 
cout we beet pulp, other specialty feeding items. 
One Call Buys All! Phone Lincoln 8431, 
Today. 
1. $. JOSEPH CO., INC. 
Flour Exchange Bldg. 
Minneapolis, Minnesota 
4 Lincoln 8431 


ers with hogs were asked: “Do you 
‘thome mix’ or feed straight the fol- 
lowing ingredients to your hogs?” 
Among the answers were these: Soy- 
bean oil meal—mixed, 48.3%; 
straight, 3.9%; never use, 47.8%. 
Millfeeds—mixed, 40.6%; straight, 
6.3%; never use, 53.1%. 


Understand Recommendations 

The fact that farmers with hogs 
have a fairly good understanding of 
feeding recommendations is shown 
in answers to this question: “At what 
period of a pig’s life in your opinion 
should it be most carefully fed?” 
Answers were: before farrowing, 
273%; suckling, 25.8%; just after 
weaning, 27.8%; during fattening, 
4.4%; no opinion, 14.7%. 

Among the general questions asked 
the farmers was this one: “Which of 
these places are you most likely to buy 
formula (commercial mixed) feeds?” 
Answers were: elevator, 42%; hatch- 
ery, 9.6%; produce station, 23.5%; 
local mixer, 17.6%; direct from man- 
ufacturer, 7.3%. 


UNIVERSA 


FOR GRAIN, SEED, FEED, TEMPERED WHEAT AND OTHER MILL PRODUCTS 


Possesses Distinctive and Perfected Features Essential to Speedy,Convenient, - 
Economical and Consistently Accurate Moisture Testing 


NO TRADE-IN “BAIT” 
FOR BUYERS 


No trade-in allowance can 
be granted on the purchase 
of a Universal Moisture 
Tester because it is made 
available to every buyer at 
&@ price fairly based on the 
actual value of an instru- 
ment of its highly per- 


fected type... not a price 
padded to absorb loss 
which might result from 


acceptance of worn-out or 
obsolete trade-ins. 


YEAR 
GUARANTEE 


You do not continue to 
spend when you purchase a 
Universal] Moisture Tester. 
There is no maintenance 
expense. No return to fac- 
tory for costly repairs. 

A positive guarantee as- 
sures you of years of cost- 
free, trouble-free service. 


It is the only moisture tester that: 


@ Gives direct moisture percentage readings on a dial, instantly; no both- 
ersome charts or mathematical calculations. 
@ Requires no separate taking of temperature; a built-in thermometer 


automatically indicates temperature. 


@ Operates electrically, yet requires no electrical outlets or batteries; 


fully portable. 


@ Can't get out of adjustment of calibration because it is self-checking. 
The Universal, the moisture tester that is out-selling other makes be- 
cause it is out-performing them, is available for a 


TEN DAY Free TRIAL 


Try it. Compare it with any other moisture tester you have ever known. 


RURROW 


EQUIPMENT COMPANY 


1316-C Sherman Ave. 


MOISTURE 
TESTER 


Evanston, lil. 


Farmers surveyed also were asked: 
“To what extent do you feel formula 
(commercial mixed) feed advertis- 
ing is based on exaggerated or un- 
believable claims?” Replies: none at 
all, 13.9%; a little, 233%; some, 
40.7%; a great deal, 15.9%; no opin- 
ion, 6.2%. 

Cattle Feeds 

All but about 14% of the farmers 
surveyed indicated they had cattle. 
Some 75% of the farmers said they 
had 1 to 50 head, and 7% said they 
had 51 to 100. Others had more. 

Those who had cattle then were 
asked several questions about feed- 
ing. Almost 67% of them said they 
supplement home grown feeds. This 
compares with 71% in 1949 and 62.2% 
in 1946. 

Some 59% said they feed a manu- 
factured protein supplement (com- 
mercial mixed) feed to their cattle. 
This compares with 65% in 1949 and 
63.4% in 1946. Of those who feed a 
commercial formula feed to their 
cattle, 79% said they do so regularly. 

About 61% said they feed manu- 
factured minerals to their cattle. And 
of these, 76.2% said they do so regu- 
larly. 


Source of Feeds 


The farmers with cattle also were 
asked: “If you feed balanced ration 
feeds to your cattle, do you mix them 
yourself, get them from a local mixer 
or buy advertised brands of (commer- 
cial mixed) formula feeds?” Answers: 
mix myself, 41.9%; advertised brands, 
42.2%; local mixer, 20.4%; never use, 
144%. 

There was considerable division as 
to favorite brands among those who 
said they used advertised brands. 
Brand No. 1 was preferred by 11.6%, 
No. 2 by 11%, No. 3 by 9.6%, and so 
on down to smaller percentages 
through a number of brands. 

Another question asked of farmers 
with cattle was: “Which of these in- 
gredients do you feed straight or 
mixed to your cattle?” Among the 
answers were: Linseed oil meal— 
straight, 6.6%; mixed, 41%; never 
use, 52.4%. Soybean oil meal— 
straight, 4.5%; mixed, 40.6%; never 
use, 54.9%. 

The farmers with cattle were 
asked: “Do you think a farmer can 
make more money or less money feed- 
ing formula (commercial mixed) 
feed to his cattle?” A fair sized drop 
was shown in the percentage who 
said “more.” The 1951 results: more, 
59.7%; less, 15.2%; no difference, 
14%; no opinion, 11.1%. Comparable 
percentages were 71, 11, 9 and 9 in 
1949 and 64.2, 13.3, 10.9 and 11.6 in 
1946. 

Sixty-three per cent of the farmers 
with cattle said they preferred cattle 
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Get Hogs To Market Faster 
With Feeds That Contain 


Spectacular Growth Response and Better Conditioning 


Reported by Raisers when AUROFAC* Vitamin B,, 
and Antibiotic Feed Supplement Is Used 


Startling results are on record for manufactured feeds that 
contain aureomycin and factors from aureomycin fermen- 
tation products as supplied by AUROFAC Vitamin B,2 and 
Antibiotic Feed Supplement. 


HOWARD G. FUGATE, Fairbury, Illinois, writes: 

“My 1950 spring pigs were on a rotation alfalfa, ladino 
and broom pasture plus a mixture of 60% corn, 30% oats, 
10% supplement and a simple mineral mixture all self fed. 
When they reached about 100 pounds they began to de- 
velop a stiffness and a scouring condition. I then decided to 
replace the corn, oats and minerals with a complete supple- 
ment including AUROFAC. Within a week, the herd of 83 
had stopped scouring and were again active. Half the herd 
sold at an average weight of 240 pounds when 6 months 
old and the balance were marketed at 220 pounds shortly 
afterwards. 

“The ration of my fall farrowing gilts and sows has 
included the Honegger 35 Pig Popper supplement includ- 
ing AUROFAC during gestation, farrowing, suckling, as have 
been the pigs since weaning. Out of all 53 pigs there isn’t a 
runt. In general, they are the most vigorous lot I have 
raised.” 


ORLIN LEIN, Kelley, Iowa, states: 

“This past spring unthriftiness and intestinal trouble 
about had my pigs licked shortly after weaning. I had tried 
feeding about everything to stop it. Just in time I heard 
reports of the success of Ames Reliable pig meal containing 
APF from aureomycin fermentation sources in stopping 
necro. I decided to try it. After eleven days scouring had 
practically stopped and the pigs were full and began to 


appear thrifty. By continuing the use of APF with Aureo- 
mycin they fed out to market with no further trouble. 

“Since then the ration for all my pigs has contained 
APF with Aureomycin. My fall pigs are averaging 25% 
more weight at weaning, with no runts.” 


MAX BAILEY, Ames, Iowa, writes: 

“For five years I raised hogs with difficulty and very 
little profit, particularly due to high disease level on the 
farm I bought in 1944. We employed all the recommended 
measures for the control of the various diseases, but our 
efforts at controlling enteritis, commonly called scours or 
necro, were a failure until a high level of APF containing 
Biz and Aureomycin along with a high level of other B 
vitamins and adequate trace minerals was fed. 

“This feeding program has so far solved the enteritis 
problem for me. We are now able to self feed supplement 
and grain whereas previously it was necessary to feed a 
mixed complete ration. We are greatly expanding our hog 
production because our health problem is largely solved. 

“We are now getting more rapid weight gains on less 
feed than ever before. Hog raising looks more profitable 
than ever under this new feeding program with APF con- 
taining Aureomycin.” 

* 

It has been shown that both aureomycin and vitamin 
Bi: help produce maximum growth. AUROFAC has been 
shown to produce an additional growth response beyond 
that obtained by meat scraps or fish meal. 

Write to us at address below for full information on 
AUROFAC Vitamin B,: and Antibiotic Feed Supplement. 

*Treade-mark 


Animal Feed Department 


LEDERLE LABORATORIES DIVISION 


30 Rockefeller Plaza 


New York 20, N. Y. 


AMERICAN Ganamid COMPANY 
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feed in meal form and 37% said they 
preferred pellets. 

All but about 17% of the farmers 
said they had poultry. The size of 
the flocks varied considerably. For 
example, 10.3% said they had 1 to 
50 and 14.8% said they 301 and up. 

Those who had poultry then were 
asked several questions about feed- 
ing. Some 90.8% said they supple- 


ment home grown grains fed their 
poultry. This compares with 91% in 
1949 and 86% in 1946. Almost 88% 
said they feed a commercial fermula 
feed to their poultry. This compares 
with 89% in 1949 and 86% in 1946. 

Of those who said they feed a com- 
mercial formula feed, 95% said they 
do so regularly and 5% once in a 
while. 


Local Phone: 38-2544 


PEANUT MEAL 
CAKE + PELLETS + COTTONSEED HULLS 


Domestic and Export 
COME TO HEADQUARTERS 


THE BRODE CORPORATION 
is, 
LD.271 


On request, we will mail you our frequent market bulletins 


SOYBEAN OIL MEAL 


Teletype: ME-260 


Farmers with poultry also were 
asked: “If you feed a balanced ration 
to your poultry, do you mix them 
yourself, get them from a local mixer 
or buy advertised brands of (com- 
mercial mixed) formula feeds?” An- 
swers: mix myself, 26%; advertised 
brands, 72.2%; local mixed, 19%; 
never use, 5.9%. 

Among advertised brands of poul- 
try feed, two brands seemed to have 
quite a lead. Brand No. 1 was named 
as the favorite by 26.6% and Brand 
No. 2 by 13.7%. Brand No. 3 was 
preferred by 9.7%, Nos. 4 and 5 each 
by 7.2% and so on down to smaller 
percentages through a number of 
brands. 

The farmers with poultry were 
asked: “Do you think a farmer can 
make more money or less money feed- 
ing formula (commercial mixed) 
feeds to his poultry?” Answers: more, 
80.3%; less, 68%; no difference, 
10.9%; no opinion, 2%. 

Asked whether they prefer poultry 
feeds in meal, crumbles or pellet 


-CECAL 


SUGGEST MOR-O TO YOUR CUSTOMERS. 


THEIR CHICKS WILL DO BETTER. 


YOUR 


PROFITS WILL ZOOM BECAUSE THEY’LL 
ASK FOR MOR-O AGAIN AND AGAIN! 


Dealers the nation over are finding MOR-O a highly prof- 


itable seller enthusiastically accepted by leading poultry raisers 
everywhere—and there’s a good reason. MOR-O, mixed 2 table- 
spoons to a gallon of drinking water controls Cecal Coccidiosis in 
chickens. Far less costly to use than sulfa drugs. Also an Excel- 
lent TONIC in small doses. MOR-O contains T.S.I. (tonic stim- 
ulating ingredients) that stimulate rate of growth—promotes 
earlier maturity resulting in the ability to produce more eggs. 
Increases weight development. Produces fewer runts. 
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germ killer. 
worms. 


form, 37.8% said meal, 35.7% crum- 


bles and 26.5% pellet. 

Some conflict was noted in two of 
the general questions. One question 
was: “Are there any problems in con- 
nection with operating your farm 
about which you would like to have 
some information? If so, what are 
these problems?” About 72% said 
none, only 4.4% mentioned feeds, and 
very small percentages mentioned 
livestock. Yet, considerable need for 
more information was indicated on 
the question of whether the farmers 
felt they had sufficient information 
on vitamin B, and antibiotic ingre- 
dients. 

In regard to whether they had 
sufficient information on By and anti- 
biotics in poultry feeds, 30.9% said 
yes and 69.1% said no. In cattle feed 
—yes, 26.8%; no, 73.2%; in hog feed 
—yes, 29%; no, 71%. 


For Feed Information 


Asked to whom they look for reli- 
able information on new scientific de- 
velopments in feeds, 31% mentioned 
the county agent; 61%, farm publica- 
tions; 36.1%, Iowa State College; 
17.7%, radio stations; 15%, televi- 
sion; 9.3, vocational-agriculture in- 
structor; 42.2%, “your feed man,” 
and 5%, others. 

Twenty-four per cent said they 
want feed manufacturers’ feeding in- 
structions included in the bag; 41.9%, 
on the tag; 22.2%, on the bag. About 
12% said they did not know. 

More than 77% said they felt their 
feed man was adequately informed on 
scientific feeding facts and practices. 

The farmers were asked how their 
feed dealer could better serve them. 
Here are the answers: better supply, 
2.6%; more information about feeds 
and feeding practices, 12.9%; lower 
prices, 2%; better service, 2.4%; stop 
soliciting, 0.4%; sell high grade feed, 
0.2%; miscellaneous, 1.3%; no opin- 
ion, 78.2%. 

The farmers surveyed also were 
asked how they preferred their feeds 
packed. Replies: 100-lb. print bags, 
46.2%; 100-lb. cotton and burlap 
bags, 16.8%; 50-lb. paper bags, 29.7%; 
no opinion, 7.3%. 

About 45% of the farmers said 
they had heard or read about the 
Feed Institute, an Iowa feed industry 
trade group. 

Farmers surveyed also were asked 
about commercial fertilizer, and al- 
most 57% of them said they use it. 


CALIFORNIA FEED GROUP 
SETS CONFERENCE DATES 


SACRAMENTO—The board of di- 
rectors of the California Hay, Grain 
and Feed Dealers Assn. has tenta- 
tively set Nov. 15-16 for the 1951 Ani- 
mal Industry Conference at Gov- 
ernor’s Hall in Sacramento. 

The University of California agai 
will act as co-sponsor of the affair 
which annually draws several hun- 
dred members of the feed, livestock, 
poultry and associated industries to 
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100% Boost in California Supply 
of Cottonseed Oil Meal Forecast 


SAN FRANCISCO—California will 
have more cottonseed oil meal for 
Sale in 1951-52 than ever before— 
about twice the amount produced in 
the state in 1950-51. 

This was forecast in a recent re- 
port by the concentrate division of 
the California Hay, Grain & Feed 
Dealers Assn. 

This prospect is based on estimates 
of the unprecedented increase in cot- 
ton plantings there this spring. Farm- 
ers have converted every available 
acre to cotton, and estimates of the 
crop are in the neighborhood of 2 
million bales, a 100% increase over 
the past season. 

“Increases such as these are cer- 
tainly unheard of in the Cotton Belt, 
but there is information available to 
date which points toward California 
being able to back up these in-, 
creases,” the report says. 

Based on these figures, California 
during the 1951-52 season will pro- 
duce about 296,000 tons of cottonseed 
oil cake and meal and 155,000 tons 
of hulls. Production of cake and meal 
in 1950-51 totaled 150,000 tons and 
output of hulls totaled 77,000 tons. 


Carryover Limited 
The report points out that the new 
season will be entered with a very 
limited supply, which should tend to 
hold the market fairly firm untii 
early 1952. In appraising the situa- 
tion, it points out, the possibility of 
larger exports and the reported de- 
crease in soybean acreage also should 

be taken into consideration. 
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Production of California linseed 
oil meal is expected to be somewhat 
smaller even than the 1950 produc- 
tion of about 27,000 tons, which was 
the smallest in 10 years. Flax acre- 
age, the report says, is down again 
this year. 

California fish meal output in- 
creased about 20,000 tons to 78,328 
tons in 1950. Production in early 1951 
was light, however, due to the strike 
which tied up the tuna fishing fleet. 
Prices varied from a high of $2.70 a 
unit of protein down to $1.65 in 1950, 
the report notes. 


Prices Vary Widely 
The coconut meal market also was 
unsettled, with prices rising and 
plunging several times during the 
year. Supplies, however, while tight 
at times, averaged out to about the 


same as the previous year. And, the 
report continues, supplies this year 
are forecast at about the same level 
as last year. Factors which could 
change this include greater exports 
of raw copra from the Philippines to 
Europe and Japan rather than the 
U.S. and possible internal strife in 
the islands which could reduce total 
exports 
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Some 60,000 tons of citrus pulp are 
likely to be produced in 1951-52, 
about the same as in the previous 
season, the report adds. 

Members of the concentrate divi- 
sion which submitted the report are 
Robert Ingold and J. E. Baker, Los 
Angeles; Harry W. Clow, San Fran- 
cisco, and Charles A. Piercey, Shaf- 
ter. 
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Tue skill of the cook makes all the difference in how your 


breakfast bacon tastes. 


Careful cooking is just as important in producing soybean 
oil meal. Some soybean oil meals are undercooked They're raw 
. which means part of the protein quality is lost Other soy- 


bean meals are overcooked. 


This lowers the palatability and 


drives off some of the protein values. 
Archer Soybean Oil Mea! is always cooked just right—never 
raw, never overcooked. Because it’s cooked and processed so 


carefully and skillfully, 
golden yellow in color. . . 


Archer Soybean Oil Meal always is 
bland in taste... 


with protein quality 


that’s as good as it can possibly be 

This is the kind of soybean meal] that makes better mixed 
feeds Send for your trial order of Archer Soybean Oil Meal 
today There’s an ADM plant near you to provide prompt. 
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Quantity of By-Product Feeds 
Available Tops 1949-50 Total 


WASHINGTON—The quantity of 
by-product feeds available for feed- 
ing during the current feeding sea- 
son is expected to exceed 21 million 
tons, a little larger than the big 
supplies of the past two or three 
years, the U.S. Department of Agri- 
culture forecasts in its current Feed 
Situation report. 

Compared with last year, larger 


quantities of soybean oil meal and 
cake, gluten feed and distillers’ dried 
grains are being processed, while less 
cottonseed oil meal and molasses are 
available for feeding. 

The total quantity of oilseed cake 
and meal fed during the 1950-51 sea- 
son is expected to total about 8.4 
million tons, or about 600,000 tons 
more than in 1949-50. The quantity 
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of soybean oil cake and meal probably 
will be around 1 million tons greater 
than in 1949-50, when 4.5 million 
tons were fed. This increase is ex- 
pected to more than offset the re- 
duction in the quantity of cottonseed 
oil cake and meal available. 

Total production of oilseed cake 
and meal has been at a record rate 
so far this season, totaling 4,957,000 
tons during October-March, 291,000 
tons larger than in that period of a 
year earlier. Exports of oilseed cake 
and meal, principally soybean oil 
meal, totaled 54,000 tons during Oc- 
tober-February, 1950-51, much small- 
er than in that period of 1949-50. 
Imports have been comparatively 
heavy this year, totaling 93,000 tons 
during October-February, the heavi- 
est in recent years for the period. 


Imports Larger 
The production of wheat millfeeds 
during October-March was about the 
same as the 2.3 million tons produced 
in that period of 1949-50. Imports 
of these feeds through February to- 
taled 106,000 tons, which was about 


HOW KEYSTONE BUILDS 


Dealers who count on the farm trade for the major part of their business 
recognize Keystone Steel & Wire products as dependable, year in 
and year out, profit builders. Among the many reasons why 
Keystone products have become leaders in their fields, are these: 


§ Quality-Controlled Materials. From Keystone’s 
own open hearth furnace, through its own wire- 
drawing mills to the final product, Keystone keeps 
rigid control of quality. For example: the amount of 
copper used to increase rust resistance, the exact de- 
gree of hardness, the precise protective zinc coating 
are under the supervision of metallurgists who can 
base decisions on Keystone’s over sixty years of ex- 
perience in making quality fence and wire products. 


2 Time-tested Construction Features. The fence is 
woven on machines of Keystone’s own design. Knots 
give both strength and durability. For example: 
Stiff stay SQUARE DEAL knots, hold like a vise, yet 
rmit the complete flexibility of the line wires. 
cket-like one piece stay wires Loop the fence erect. 
The knot is corrode-resisting because it will not 
hold water. There are no projecting ends to snag 
clothing or injure livestock. 
Hinge-joint MONARCH knots work like a hinge and 
give under pressure, yet cannot slip. There is ample 
wrap around the line wires — no projecting ends. 


3 Merchandising Suppert. Keystone provides mer- 
chandising support for dealers that not only promotes 
Keystone products but helps make the dealers entire 
operation more profitable—more significant in his 
community. Ask the Keystone representative, or 
write for facts about the Red Brand Practical Land 
Use merchandising program. 


Mal Red B 
UARE DEAL type * MONARCH 
and NON-CLIMBABLE . 


FENCE and 


& Satisfied Users. Farmers in all parts of the coun- 
try recognize the extra values built into Keystone 
products... Thousands of farmers have standardized 
on Red Brand fence and easy-to-set Red Top steel 
posts, for years and years . . . their satisfaction 
assures repéat business for dealers. 


28,000 tons more than in the same 
period of last year. Present indica- 
tions are that the total quantity of 
wheat millfeeds available for feed- 
ing this year will be a little larger 
than the 4,750,000 tons for 1949-50. 

Production of gluten feed and meal 
has been running considerably larger 
this year than in 1949-50, and for the 
entire feeding season probably will 
be around 100,000 tons larger than 
the 926,000 tons produced last year. 

The 377,000 tons of distillers’ dried 
grains produced during October- 
March was more than double the 
quantity produced in that period last 
year. The total quantity fed to live- 
stock during the entire year probably 
will be at least 50% larger than 
last year and will at least be the 
largest since the wartime peak pro- 
duction of 634,000 tons in 1944-45. 

Production of brewers’ dried grains 
has been running at about the same 
rate as last year and probably will 
total about the same for the entire 
season. 

Supplies Increased 

Supplies of tankage and meat 
scraps for the first half of the cur- 
rent feeding year were a little larger 
than a year earlier, and probably 
will be a little larger for the entire 
year. Production of these feeds dur- 
ing October-March was about 6% 
larger than in the same period of 
1949-50. Imports of tankage have 
been running at about the same rate 
so far this year as in 1949-50, when 
about 28,000 tons were imported dur- 
ing the entire season. 

Another large supply of fish meal 
is in prospect for the current feed- 
ing season, although it will depend 
to a considerable extent on the size 
of the fish catch during the summer 
months. Production of fish meal 
probably will total somewhere around 
the 212,000 tons produced last year. 
The total quantity of fish meal avail- 
able for feeding last year was 259,- 
000 tons, which includes 57,000 tons 
imported. Imports so far this season 
have been at about the same rate as 
a year earlier. 

The total quantity of milk products 
fed, including skim milk fed on farms, 
is expected to be a little smaller than 
in 1949-50, reflecting increased con- 
sumption of whole milk and strong- 
er demand for evaporated and dried 
milk for domestic food use and for 
export. 


DE KALB EXPANSION 

DE KALB, ILL.—The De Kalb Mo- 
lasses Feed Co., De Kalb, has complet- 
ed a second story to its main build- 
ing and a new all metal warehouse, 
according to H. H. Cortelyou, presi- 
dent. The expansion provides about 
6,000 sq. ft. of new warehousing stor- 
age plus space for new blending 
equipment which has been added. 
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A golfer, in a trap, said, “The traps 
on this course are very annoying, 
aren’t they?” 

Another golfer, trying to putt, re- 
plied, “Yes, they are. Would you mind 
closing yours?” 

They say that the reason more 
people are killed in automobile acci- 
dents than in train wrecks is that the 
engineer never tries to hug the fire- 


man. 

A woman ordered 30 Ib. of ham- 
burger, 15 Ib. of steak, a heavy rib 
roast,'and some stew meat. 

“Send it to my house,” she said. 

“I'm sorry,” the butcher replied, 
“but we have no delivery service.” 

“Don't be foolish,” the woman 
scoffed. “There is your delivery wag- 
on out front.” 

“Yes, madam,” the butcher replied, 
“but you just bought the horse.” 

In the olden days girls used to at- 
tend gym class and use dumbbells to 
get color in their cheeks. Now they 
use color on their cheeks to get the 
dumbbells.” 


Caller: “Won't you walk as far as 
the street car with me, Tommy?” 

Tommy (age 5): “I can’t.” 

Caller: “Why not?” 

Tommy: ““Cause we're gonna have 
dinner as soon as you go.” 

He was walking down the street 
when he heard screams issuing from 
a nearby house. He ran in to investi- 


CONSULTANTS 
TO THE 


FEED INDUSTRY 
C. W. SIEVERT and ASSOCIATES 


221 LaSalle St. Chicago 1, 


gate and found a frantic mother 
whose son had swallowed a nickel. 
Seizing the youngster by the heels, 
the stranger turned him over, gave 
him a few shakes and the coin rolled 
out on the floor. The grateful mother 
was lost in admiration. “You certain- 
ly knew how to get the nickel out 
of him,” she said. “Are you a doctor?” 
“No, madam,” he replied, “I am with 
the Internal Revenue Department.” 

There was a knock on the door of 
the dormitory room. 

“May I come in?” said a male voice. 
“It’s the room I had when I went to 
college here.” 

“Yes, sir,” he continued in reverie. 
“Same old room, same old furniture, 
same old view of the campus, same 
old closet.” 

He opened the closet door. There 
stood a girl, terrified. 

“That’s my sister,” said the occu- 
pant of the room. 

“Yes, sir,” he replied, “same old 
story.” 


FEEDSTUFFS, June 2, 1951——25 


THE FINEST FEEDS 
IN THE FINEST BAGS 


INDUSTRIES, INC. NEW RICHMOND, WISCONSIN 


where insur 
results 18 © 
tance. 


We appreciate your 
continuing use of our 
RED W BRAND 
Animal Protewn Concentrates 
as approval of our 
efforts to preserve 
the unusual attri- 
butes of this im- 


ANIMAL PROTEIN 
CONCENT Rares 


portant by-product 

of the Animal Indus- 

try for the betterment 50% Meot & Bone 
of feeding. The con- Scraps 
tinuous services of 70% (B. P. 1.) 
our packing plants Special Prepared 


are at your command. Steam Bone Meal 


MEAT PACKERS AND PROVISIONERS 


No matter what make or model Hammermill or Attrition Mill you are 
using, you'll get more uniform feeding, greater protection for your 
equipment and lower operating costs when you install a Kelly-Duplex 
two-roll type crusher-feeder ahead of your grinding mill. Pays for 
itself in a short time with savings. 

Uniform reduction of corn, cobs and husks is accomplished by 
crushing blades of special design. Small grain may be fed through 
with ear corn. Products can be made fine or coarse as desired. Flow 
control provides steady, even feeding. Shear pin protects against 
iron and stones. Accurately machined parts and rugged steel con- 
struction assure dependable service for years. Complete details will 
be furnished promptly on request. 
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FOR POULTRY 


No dealer has ever had a moment’s worry 
about selling Pilot Brand Oyster Shell. For 
thirty years it has been constantly adver- 
tised in the leading Farm and Poultry papers 
and over the Radio in a clean, truthful 

way, without exaggeration. 


The product in the bag with the big blue 
pilot wheel on it is always pure and highly 
profitable to the user just as it is always 
profitable to the dealer. 


OYSTER SHELL PRODUCTS CORP. 


LABORATORY SERVICES 


Effectiveness of vitamin B,, 
and antibiotic feed supplements 
in finished feeds evaluated by 
practical chick feeding studies. 


Vitamin D, assays by the A.0.A.C, chick method 

U.S.P. XIV or A.O.A.C, vitamin A assays 

Proximate analyses of commercial feeds, mineral 
determinations, and other vitamin assays 


Write for Details 


WISCONSIN ALUMNI Research FOUNDATION 


P. O. BOX 2059 MADISON 1, WISCONSIN 


Growth and Responsibility 


of the Feed Industry 
By W. R. Arends 


industry was striving to serve 

the livestock and poultry feeders 
to build for themselves a place in 
American agriculture. It was a tough 
job. At that time, colleges, newspa- 
per editors and farmers had their 
doubts about the commercial feed 
business. There were those who 
thought that the formula feed busi- 


P RIOR to World War I the feed 


EDITOR’S NOTE: W. R. Arends 
of Ralston Purina Co., Oakland, Cal., 
asked and answered some important 
questions in his talk on the status of 
the feed industry before the recent 
convention of the California Hay, 
Grain & Feed Dealers Assn. His 
comments are repeated in the accom- 
panying article. 
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ness was one way of getting rid of 
and covering up off-grade material or 
selling a farmer’s grain back to him. 
However, during this period the com- 
mercial feed industry grew to a one 
million ton yearly business. 

During the period of World War I 
a great need developed for the in- 
creased production of food. This em- 
phasized the value of better feed and 
feeding practices in the production of 
meat, milk and eggs. During this pe- 
riod, commercial feed very definitely 
demonstrated its value to the Ameri- 
can farmer. As a result of better feed- 
ing, the efficiency of food production 
increased greatly. The tonnage on 
commercial feeds grew during that 
period to five million tons annually. 

After World War I, the feed indus- 
try grew steadily. First, because it 
had proved its value as an economic 


factor in the production program of 
poultry and livestock feeders. Second- 
ly, various groups and organizations 
became interested in balanced feeds. 
Colleges and experiment stations, both 
state and federal, as well as individ- 
ual members of the industry, carried 
on scientific research in the field of 
nutrition. The formula feed industry 
came to be the medium through which 
feeders were given advantage of such 
experimental work. During this pe- 
riod, from the close of World War I 
to 1939, the commercial feed indus- 
try grew to 13 million tons annually. 


Greatest Opportunity 

World War II gave the industry 
its greatest opportunity to show the 
effects and advances made in the 
production of protective foods such 
as milk, meat and eggs. Claude Wick- 
ard, then secretary of agriculture, 
said at the beginning of World’ War 
II, “Food will win the war and write 
the peace.” The importance of this 
statement soon became very evident. 
Allocations and controls of critical 
feed ingredients were put into effect. 
It was definitely known that maldis- 
tribution of feed supplies would re- 
sult in shortages of food so necessary 
in our economy. Because of this fact, 
it was necessary to put these controls 
into effect through government or- 
ders. 

Military ieaders were quick to dis- 
cover the importance of having an 
army which was well fed. Civilian 
leaders were also quick to discover 
the importance of having well-fed 
factory workers. Food thus became 
dependent on feed and this had a tre- 
mendous bearing on placing our in- 
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dustry in a key position in world 
economy. 

At the end of World War II we 
then found ourselves in a position of 
great importance and definitely rec- 
ognized as a factor in world economy. 
During the period of World War II, 
because of extreme need for milk, 
meat and eggs and because commer- 
cial feeds would produce more effi- 
ciently, the industry had its most 
phenomenal growth. It reached an 
all-time high of approximately 30 
million tons annually. 

Today we live in an age where 
progress is both rapid and spectacu- 
lar. We know about television, syn- 
thetics, radar, atomic bombs and anti- 
biotics. Today’s feed business is high- 
ly technical. Our knowledge in the 
field of nutrition has advanced and 
it is not enough just to have all these 
things, but we must know how to use 
them most effectively in our Ameri- 
can way of life. 


Important Questions 

Are those of us in the feed business 
going to continue to grow and de- 
velop? Are we going to supply the 
nutritive know-how for the greater 
percentage of the livestock and poul- 
try, or are more and more of our 
farmers and feeders going back to 
prewar feeding habits? Because we 
are a progressive people and because 
we will demand the best, and be- 
cause we are the best fed people in 
the world, we will not go backwards. 
The demand for meat, milk and eggs 
will continue at a high level. Live- 
stock and poultry feeders will want 
to progress and be more efficient in 
their production. 

In order to supply our present popu- 
lation the livestock and poultry nec- 
essary to maintain the standard of 
living to which we are accustomed, 
it will require the production of 120 
million tons of commercial feed an- 
nually, exclusive of hay and roughage. 
How effective will our industry be in 
getting a greater volume of this po- 
tential? What will happen to this 
potential tonnage in your home town? 
The answer to these questions lies in 
our “boss,” the customer. It depends 


STANDARD MOLASSES CO. 


120 Wall St., New York 5, N. Y. 
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position of importance in world econ- 
omy, so do its responsibilities grow. 


y 
most profitable in town. This service 
must be a thorough basic knowledge 
of his problems, what makes him a 
profit and what causes a loss. Our 
responsibility is to have a complet 
understanding of feeding and man- 
agement programs that will fit each 
feeder’s needs, and we must have the 
courage to recommend a plan of op- 
eration that will be profitable. 

Feeds and feeding programs, 
through the improvements we already 
have and will gain in nutritional 
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CUSTOMERS want IODINE in 


to protect livestock and poultry against goiter and related conditions 


Nutritional experts have long —- necessity. Elsewhere it is a sensible 
nized the value of 1op1ne for livest precaution. 
and poultry. Manufacturers should, Your customers expect the feed 


and do, include 1opie in their for- ucts they buy to supply IODINE. 

mula feeds. Mineral mixtures and hey know how essential it is for the 

iodized salt also supply 10DINE. proper nutrition of livestock and 
Farm animals, like human beings, poultry 

require small amounts of 1opINE to For satisfied customers, make sure 


prevent goiter and related condi- your formula feeds and mineral mix- 
tions. In goiter areas, topINE isa vital tures contain 10DINE. 


Chileae. \ODINE EDUCATIONAL BUREAU, INC. 


1” 


BROVICO 


ASK US TO QUOTE 


THOMSON SOYA MILL 
Hiawatha, Kansas 


PRooUCcTS 


Distributed in Iowa by 
V. A. MAGNUSON 
SALES CO. 

660 16th St. 


Des Moines 14, Iowa 
Phone: Des Moines 2-9597 


QUALITY GOES IN BEFORE THE NAME GOES ON 


... 70 GIVE YOU THE BEST 
IN MULTIWALL SERVICE | 


With the facilities of seven 
Bemis Multiwall plants 
available through thirty-six 
sales offices across the coun- 
try, you are in the best posi- 
tion to keep your multiwall 
supply in line with your 
needs. 


“America’s No. 1 Bag Maker”? 

= Mobile, Ala. Sem Francisco, Collf. « Colt, 
Peoria, til. © East Pepperell, Mass. © Wilmington, 
Baltimore * Bole * Buffalo Charlotte + Cleveland Denwer + Dewon 


Min 


lie 


service we can render. The growth 
| 
come is their decision. Will they go 
back to mixing their own feed? 
As an industry grows and takes a 
; The responsibilities of the feed indus- 
try are very definite—to give our cus- P 
tomers the information and the serv- ee 
ice needed for them to make money. 
| 
=> 
MEAL 
Shipping 
MEAL or PELLETS 
Famous SCOTCH Brand Sacks 
“Ray Gwing 
<> ™ emis 
% 
a 
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Since 1898 


The Best Known Name ia 


COTTONSEED MEAL 


Phone: 48-2683 


Teletype ME 72 
0 


HUMPHREYS 
GODWIN CO. 


2246 PARK AVE., MEMPHIS. TENN. 


SCREENINGS PELLETS SIZED CAKE 


SOYBEAN MEAL 


CLEARING MEMBERS — MEMPHIS MERCHANTS EXCHANGE 


knowledge and manufacturing proc- 
esses, must be able to produce more 
meat, milk and eggs per ton than 
ever before. 

Have Common Aim 

As a feed dealer, a feed processor, 
a feed manufacturer or a feed broker, 
we must never lose sight of this all- 
important fact. We have only one rea- 
son for our existence—to help our 
customers make a profit from raising 
poultry and livestock. Every prod- 
uct must be so designed as to help 
that customer carry on his operation 
on a more profitable basis. Again, this 
is the responsibility that goes with 
the feed business because it has at- 
tained such an important position in 
our economic welfare. 

Think for a moment of the rela- 
tionship between your customer and 
yourself. He does not come for a 
luxury item or a convenience item. 
He comes to you for information and 
supplies upon which he and his fam- 
ily are dependent for their livelihood. 
Their purchases in other fields de- 
pend, in many cases, on the profits 
they make from the service and goods 
which you furnish them. 

You have a great and sincere obli- 
gation when a feeder comes to you 
and says, “Here is my feeding opera- 
tion, my animals, my equipment and 
buildings. What feeding and manage- 
ment program will make me the most 
profit?” You are in a basic business 
—a business that creates wealth in 
a community. Feed must be con- 
sumed in both good times and bad, 
from January through December. 

Our future depends on how effec- 
tively and efficiently we serve the 
feeder. It depends on the contribu- 
tions we make toward profitable pro- 
duction of meat, milk and eggs. 


CHECK FOR DISEASE 
URBANA, ILL.—Look over live- 
stock for signs of disease at least 
once every day, say University of 


| Illinois veterinarians. 


CARLOT FEED INGREDIENTS + VITAMIN SUPPLEMENTS + TRACE MINERALS 


MIDLAND BANK BLDG.,MINNEAPOLIS |, MINN. 


TELEPHONE: ATLANTIC 6519 TELETYPE: MP-485 


ADDRESS INQUIRIES TO: 


LOW COST SOLUTION TO BAG CLOSING PROBLEMS! 
+ Completely portable—weighs * Capacity: 200 bags per hour 


only 10/2 pounds. with ease. 
* Requires no plant space or * Handles all types of textile 
installation—merely plug into bags and @ wide variety of 
any light outlet. poper bags. 


UNCONDITIONALLY GUARANTEED. Efficiency and reliability 
proved by over 3,000 users. 

SIMPLE TO USE. Merely hold in hand and carry to bag. 
No stand or other support necessary .. machine is en- 
tirely portable. (Suspension unit available as optional 
equipment.) 

CLOSES BAGS TIGHTLY AND SECURELY! Closure is actually 
stronger than the matcrial surrounding the stitches. 
Excellent closure if sifting is a problem. 


AS NEAR AS YOUR PHONE 


FISH MEAL 


x * 


DICALCIUM 
PHOSPHATE 


Min. 88 B. P. L. 
(about 18% Phosphorus) 


BONE MEAL 
..-and all Feed Ingredients 


Wire, Write, Telephone 
for Quotations 


WOODWARD and 
DICKERSON, Inc. 


1400 So. Penn Square 
PHILADELPHIA 2, PA. 


Telephone LOcust 4-3688 
Teletype PH 109 
Established 1873 a 


ACCURATE MIXTURES 
GENUINE INGREDIENTS 


MARDEN~WILD CORP. 


500 COLUMBIA ST., SOMERVILLE 43, MASS. 


/t's Later Than 
You Think— 


Advertise Now! 
FEEDSTUFFS 


| | q 
DOMESTIC 
| 
q ace dependable 
New Amsterdam Import Co., Ine. | 
1228 Chambers St, Now York, U. 8. A. 
DAVE FISCHBEIN CO). sewinc macninery | = 
Dept. B 38 GLENWOOD AVENUE, MINNEAPOLIS 3, MINNESOTA | | 
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these 


...- GUARANTEED POTENCY INCREASES FEED EFFICIENCY . 


—a natural product made by pure culture 
fermentation guaranteed to contain not less 
than 5 grams of bacitracin per pound. 


. DRY, FREE FLOWING, STABLE, 
EASY TO MIX LOWERED MORTALITY . 


.- WON'T CAKE OR DUST BETTER MARKET GRADE. 


.- LIGHT BROWN 
GREATER WEIGHT GAINS. 


. PLEASANT ODOR 


—ample quantities for all feed trade require- 
ments. 


- ECONOMICAL PRICE 


. COMPATIBLE WITH COCCIDI- EASY TO HANDLE...... 
OSIS CONTROL INGREDIENTS —packed in 50-Ib. multiwall paper bags with 


cotton outer cover. 


17 EAST 42nd STREST, NEW YORE 17, 


PRODUCTS OF THE AGRICULTURAL DIVISION: Antibiotic Feed Supplements - Buty! Fermentation Solubles and Riboflavin Feed Ingredients - 
Choline Chloride - Niacin - Condensed Distillers’ Molasses Solubles - Anhydrous Ammonia - Benzene Hexachloride - Dilan - Ethyl Formate - Metaldehyde 


new Cy antibiotic feed supplement | 
- MORE UNIFORM GROWTH...... 
| 
¥ 
: 
AGRICULTURAL DIVISION 
| CORPORATIOW 


30——-FEEDSTUFFS, June 2, 1951 


Wet 


LICK THIS CONSTANT PROBLEM 
ONCE AND FOR ALL WITH..... 


some time ago have licked this prob. 
tem the safe, efficient, sure way. 
“and report that their Arid Aire Dryers | 
‘have paid for themselves several 


«3981 ZARTHAN AVENUE 


Exclusive, patented principle 


MINNEAPOLIS 16. MINN. 


Minneapolis 1, Minn. 
Chicago Ridge, Il. 


[4 COMPLETE LINE 


FEED COMPANY 


OF 
FORMULA FEEDS FOR 
LIVESTOCK and POULTRY 


* Vacatone* 40 (Dried Molasses Distil- 
lers’ Solubles) — An economical, com- 
mercially proven source of riboflavin 
and other important B-complex vita- 
mins — made right on the West Coast, 
readily available to West Coast feed 
manufacturers. 


* U.S.1. Condensed Molasses Distillers’ Sol- 
ubles — This concentrate, derived from 
of blackstra mo- 


For further data, write Department FS 


DUSTRIAL CHEMICALS, INC. 


60 East 42nd Street, New York 17, N. Y. 
Branches in all principal cities 


? 


ment; Georgia Feed Association, Inc., 
601 Trust Co. of Georgia Bldg., At- 


lasses, does an outstanding job in hog 
and dairy rations. It contains approxi- 
mately twice the quantity of vitamins 
and minerals normally found in black- 
strap molasses. *Reg. U.S. Pat. Off. 


Asen.; Hotel Broadview, Wichite; 
exec. sec.-treas., O. E. Case, 823 
Wiley Bldg., Hutchinson. 


Ohick Asen.; Kiel Auditorium, St. 


gress, Paris, France; under auspices 
of World’s Poultry Science 

Aug. 7-8—Mutual Millers & Feed 
Dealers Assn.; Hotel Jamestown, 
Jamestown, N.Y.; sec.-treas., 


G. A. Bentley, 1005 Prendergast Ave., 
Jamestown. 


Aug. 20-21—Nutrition School for 


Fortified With Amazing New 


ANI-PRO;; 


A Powerful New Vitamin 
Concentrate With APF 
HONEGGERS  & CO. 
Fairbury & Forest, ill. 
Oivision, Mansfeld, On 


FEEDS 


IMPORTERS and AGENTS 
FOR BELGIUM 


CONCENTRATES - VITAMINS 
MINERALS OM CAKES 
ALFALFA . - SULFA ITEMS 
Specializing in all products used 
by the manufacturers of com- 
pound feedstuffs 


USINES VERMYLEN, S. A Baasrode 
BELGIUM 


Cable address: 
VERMYLEN—BAASRODE 


HALES & HUNTER CO. 
14) W JACKSON BLVD. 
CHICAGO 4. ILLINOIS 


MILLS AT CHICAGO IL & WRMINGTON DF 


Bi 


hooks. 4 sizes: 2 ft., 4 ft., 6 ft.. & ft. 
Easily assembled. 


Three 

com- 

part- 

ments 

and 

TURKEY FEEDERS 


NEW DESIGN saves feed. Can be filled 
from either side. Extra large canopy— 
exclusive Brower-designed gutters keep 
rain from feed. Wood skids and tow 
clevises. Cap. 2,000 Ibs., height 41", width 
54", length 8’. Easily assem 


BROWER 0.00, 


June 4-6—National Feed Industry July 18-14—KHansas Seed Dealers 
Wis.; co-managers, David K. Steen- 
bergh and Eldon H. Rocsler, 1712 W. 
St. Paul Ave, Milwaukee 3. July 15 — North Dakota Turkey in 
Growers Assn., picnic at Woodlawn 
Park, Hillsboro, N.D. S 
; July 17-20 — International Baby 
a Louis, Mo.; sec., Don M. Turnbull, aes 
¥ aay se 15 W. 10th St., Kansas City 6. 
q Aug. 2-9—World’s Poultry Con- 
June Grain & Feed | Feed Men; University of Wisconsin; 
- Dealers Assn., mid-summer | chairman, G. Bohstedt, Department 
mecting, French Lick Springs Hotel, | of Animal Husbandry, University of 
Ind.; sec., Fred K. Sale, | Wisconsin College of Agriculture, 
— 
—— | Show; University of Arkansas, Fay- 
| morrow Committee, 10 E. 40th &t., B 
| New York 16. H | 
es NOW is the wise time to plan your installation! 716 Peyton Bldg., Spokane 8. 51389 . 
‘ June 11-19— Wyoming Grain, Feed 
wet & Seed Dealers Assn.; Worland; sec., 
og vew run June 18-19—Kastern Federation of 
who foresaw this condition elorge capacity, low operating Feed Merchaats, Inc.; Hotel Oommo- 
cost dore, New York, N.Y.; sec.-treas., 
drying A. W. Carpenter, Sherburne. 
Himes ever. Mow is the time fer ves insurance rating outing, Nordic Hills Country Club, 
624 8. Michigan Ave., Chicago, Il. 
R ID A IRE GRAIN June 20-22—Association of South- 
A DRYERS cials; Tides Hotel, Redington Beach, 
Station, University of 
| June 25-27 — Mid-Oanada Confer- one 
—— ence of the Canadian Feed Manufac- RED COMB! | 
il F turers Asen.; Royal Alexandra Hotel, 
Main St, Winnipeg. é 
= HOG 
FEEDERS truction. “Swing-type” 
; — AN ice allow top to drop down flush with 
* U.S.1. Riboflavin Supplements 
* U.S.1. Feed Grade Methionine 
* U.S.1. Vitamin ond 
USI 


Sept. 9-1l1—Grain & Feed Dealers 
National Assn.; Hotel Peabody, Mem- 
phis, Tenn.; sec., Don F. Clark, 100 
Merchants Exchange Bldg., St. Louis. 

Sept. 11-18—Dixie Poultry Exposi- 
tion; Asheville, N.C.; sponsored by 


Sept. 17-18 — Animal Nutrition 
Short Course, sponsored by the Uni- 
versity of Minnesota, Northwest Re- 
tail Feed Assn., Inc., and Northwest 
Feed Manufacturers Assn.; Univer- 


Hotei, Harrisburg, Pa.; sec., Richard 
I, Ammon, 431, E. Main St., P.O. Box 
$29, Ephrata. 


Van Wagenen, 11 W. State St., Tren- 
ton, NJ. 

Oct. 2-4; Association of American 
Feed Control Officials, Inc., Shore- 
ham Hotel, Washington, D.C.; sec.- 
treas., L. E. Bopst, College Park, Md. 


ham Hotel, Washington, D.C. 
Oct. 5-6—Association of Eco 
Poisons Control Officials; Shoreham 
Hotel, Washington, D.C. 
Oct. 11-12—Third Annual Nebraska 
Formula Feed Conference; University 


SAVE MONEY 
SEA-COLL | 


Most Complete Line of 


warfarin 
RAT mouse KILLERS 


— feature sales-tested 


Genuine 
BANARAT 
PREMIX Concentrate ¢ 

— for economy 
Allows free choice of any bait 
material your rats and mice 
prefer. Easily mixed. Eco- 
nomical. V4-lb. can makes 
5 Ibs. finished bait, $1.75; 
Y2-lb.makes 10 Ibs., only $3. 


BANARATE 


Special formula ready-to-use 
warfarin bait in pellet form 


(Pat. appl. for). I-Ib. bags, $1. 


and for mice only 


BANARAT 
MOUSE BITS 

Ready to use. 
packets, 6 to a display 
cord. Retail 50¢. 
Insist on genuine 
Banarat from your 
jobber, or write 


AMERICAN SCIENTIFIC LABORATORIES, Inc. 
P.O. BOX 232. MADISON 1, WISCONSIN 


arrangemen 
fel, department of animal husbandry, 
University of Nebraska, Lincoln. 

Oct. 17—-Virginia State Feed Assn. ; 
Jefferson Hotel, Richmond, Va.; exec. 
sec., R. F. Frazier, 164, N. 9th St., 
Richmond 19. 

Oct. 18-19—Virginia State Poultry 
Federation; Jefferson Hotel, Rich- 
mond; exec. sec., R. F. Frazier, 161; 


Nov. 5-6—Third Annual Animal 
Feeding Short Course; University of 
Missouri; Columbia, Mo.; sponsored 
by the university, Missouri State 
Board of Agriculture and Midwest 
Feed Manufacturers Assn. H. L. 
Kempster, chairman Department of 
Poultry Husbandry, University of 
Missouri, Columbia. 
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F18-0-18M 
25 to 


Grind Variety of Grains 


at Same Time in New 
W-W GRINDER 


High, wide feed opening—e big advantage ae 
it spreads material ever a wide thin surface 
enabling hammers to strike the most effective 
blows. One or more spouts can be led inte 
heed and solidly mounted, thus several kinds 
of grain can be fed at same time. Unground 
material has ample room to be thrown up inte heed to drep back te back of 
cylinder for positive grinding. Weight 1,350 Ibs.; R.P.M. 3,200, Write for eata- 
log giving specifications and capacities on all W-W Grinders. 


There’s a Size and Power of W-W 
to Meet Every Grinding Need 


W-W GRINDER CORP. Dept. 311, Wichita, Kans. | 


UNION Multiwall Bags 


UNION BAG & PAPER CORPORATION 


233 BROADWAY, NEW YORK 7, NEW YORK 
Offices im: CHICAGO, ILL., MINNEAPOLIS, MINN, KANSAS CITY, MO., HOUSTON, TEXAS, BALTIMORE, MD., ATLANTA, GA. 


ND IN THIS CASE, it’s all the good Multiwall 

Specialists coming to the aid of American 
manufacturers whose packaging problems are in- 
creasing with the national emergency. 


Union’s Multiwall Specialists are anxious to 
help, with whatever changes of material, or design 
may be required because of the nation’s demands 
—which in these days come first, of course. 


Let a Union Multiwall Specialist study your 
packaging problem. There is no obligation, and 
his recommendation may help you meet pressing 
needs faster, better. 


: Course of Study on Feed Formula- of Nebraska, Lincoln; chairman of SS 
tion, Animal Nutrition and Feed 
i Merchandising, National Agricultur- 
at al College, Doylestown, Pa. P| 
Sept. 6-7—New England Feedmen; 
University of Massachusetts, Am- 30 
herst; sec., Errol F. Cook, Mariber- ; 
Sept. 6-8—American Soybean Assn.; 
Hotel Fort Des Moines, Des Moines, 
Towa; sec., George M. Strayer, Hud- Ww 
son, Iowa. N. 9th St. Richmond 19, 
Nov. 1-2—Cornell Nutrition Con- 
Statler Hotel, Buffalo; chairman, 
Prof. J. T. Reid, Animal Husbandry 
; Dept., Cornell University, Ithaca. 
; Tennessee Poultry Improvement 
: Assn., North Carolina Mutual Hatch- 
; ery Assn., and South Carolina Poul- 
Nicholson, Monroe, N.O. 
sity Farm, University of Minnesota, 
St. Paul, Minn. 
Sept. 25-26—Pennsylvania Millers 
& Feed Dealers Assn.; convention and 
: nutrition conference in cooperation 
with School of Agriculture of Penn- 
sylvenia State College; Penn Harris 
: Oct. 1-8—Association of Official 
Agricultural Chemists; Shoreham Ho- 
tel, Washington, D.C. 8 
Oct. 24—NEPPCO, Exposition and ts ane Tin i 
Convention; Harrisburg, Pa.; sec., A. Vow 
gor 
Oct. 4-5—Association of American 
Fertilizer Control Officials; Shore- y) 
| 
NG | 
| 
0) 
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good looking employee at the 
Brooks Feed Mill who was very 
adept at making signs and also at 
winking at girls, was grinning as he 
stepped into the mill after lunch one 
warm day. He opened the screen door 


G oa JOHNSON, the blond 


JOE BROOKS 


FEED 


Vas 


What the Average Farmer Is Worth 


to Joe Brooks’ office, and the 
brown-haired feed dealer at his desk, 
called, “Hi, Joe.” 
Joe looked up and smiled. “Hello, 
Smiley, what’s on your mind?” 
Smiley looked a little puzzled. 
“Say, Joe, you must be able to read 


LOT 


= 


minds. How is it that you know 
every time I have an idea to tell you, 
and also when I'm planning to ask 
for a raise?” 

Joe Brooks stuck his pencil behind 
his ear, laughed and leaned back 
in his swivel chair. “That's easy, 


Smiley. When you have a business 
idea, your eyes gleam and you're 
cheerful. When you ask for a raise, 
you look worried and scared, very 

“So that’s it, eh?” Smiley said. 
“Guess I'll have to practice keep- 
ing a dead pan. That’s the way to 
keep folks in the dark.” 

“That's a good idea,” Joe cau- 
tioned. “And when you get married, 
you'll also find it pays to keep quiet 
once in a while as well as keeping a 
dead pan expression.” 

Window Display Idea 

They both laughed about that. 
Then Smiley said, “Joe, I think I have 
a fine idea for a window display. 
You know, the average farmer likes 
to check on his operations, especially 
as to how they compare with the 
other fellow’s, his neighbor's.” 

Joe nodded. “He certainly is. If 
Farmer Jones has milk that tests 
3.5, he’s anxious to know if his neigh- 
bor’s doing as well, better or worse. 
I think that’s human nature, don’t 
you?” 


Smiley agreed readily. “I can see 
that you think along the same lines 
as I do, Joe.” He pulled a clipping 
from his pocket. “This news story 
tells about the average American 
farmer, how much he earns, what is 
his net worth, and so on. This is 
our chance toc put him in a window 
display. Every farmer who sees that 
display and reads the facts on the 
signs is going to compare his own 
operations with that ‘average farmer.’ 
And that’s what we want.” 

Interest Aroused 

There was a gleam of interest in 
Joe's alert eyes. “Say, that appeals to 
me, Smiley. I can just see that big 
cutout sign of an average farmer 
now. He’s big, and strong, sleeves 
rolled up to his elbows. His hat is 
shoved backed on his head. He’s wear- 
ing overalls. He looks like he wants 
to work and make some extra money 
for himself—a typical American.” 

Smiley chuckled. “That's right. 
That's just about the way I picture 
him, too, Joe.” 

“Well,” said the feed dealer, “‘be- 
fore we go planning this window in 
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PRODUCTS 


Distributed in Nebraska, 
Kansas, No. Missouri, 
and Eastern Colorado by 
WRIGHT W. COCHRAN 
1211 Randolph Ave. 
Phone 7466 
TOPEKA, KANSAS 
QUALITY GOES IN BEFORE THE NAME GOES ON 


BROILER GROWERS! Get faster growth... 
quicker profits ....with BROILER -TRATE 


Broiler-Trate is a similar vitamin-trace 
mineral concentrate, especially prepared 
to enable you to mix specialized high 
energy broiler feeds. Every tested factor 
known to stimulate growth has been built 
into Prats Broiler-Trate. 


“Just Right” is how Pratts Poultry-Trate or 
Hog-Trate balances feed formulas every time 


dovetail so perfectly with bulk feedstuffs, 
which you continue to buy from eco- 
nomical sources, that you can make 
better feeds, often at less cost than 
present formulas. You eliminate un- 
economical buying, storage and control 
of many small-quantity ingredients. 


USE PRATTS RESEARCH FACILITIES 
Pratts Laboratory will check your formu- 
las without charge, so that your feeds 
made with Pouttry-Trate or Hoc-TRate 
will be nutritionally better at lower cost. 
You will receive invaluable advertising 
and sales helps, too. 


HOMOGENIZED 
CONDENSED FISH 
FIVE PLANTS 


FULL PRODUCTION 


Here are combined all modern research, 
all vital trace minerals and vitamins, in- 
cluding Vitamin Bj. and antibiotics, into 
carefully blended and stabilized premixes 
for use in simplified formulas. 


Here are cleverly thought out con- 


HOG-TRATE 


centrates which take into account the 
nutrients which are already in your bulk 
feedstuffs . . . supplying only those which 
are lacking; building up those which are 
deficient ...so that you may produce 
perfectly balanced feeds, without waste 
or deficiency of a single nutrient. 
DEHYDRATING PROCESS CO. 


AND AND 


Yes, Poutrry-Trate and Hoc-Trate 


GET THE FACTS FROM PRATT FOOD CO., 130 WALNUT ST., PHILADELPHIA 6, PA, 


2 
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ALFALFA MEAL 


—across the Land 


There are National plants —- including 
dehydrators— in all four time zones—Eastern, 
Central, Mountain and Pacific. 


This year these far-flung plants have more 
dehydrators, increased blending facilities, ad- 
ditional warehouse space. 


National is in better position than ever 
to take care of your alfalfa meal needs effec- 
tively and satisfactorily. 


NATIONAL ALFALFA DEHYDRATING & MILLING CO. 


LAMAR, COLORADO 
Merchants Exchange 
ST. LOUIS, MISSOURI 


The time 

is always right 
—anywhere— 
for National 
field-fresh 
Alfalfa 
Products 


| 
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YOU CAN DEPEND ON a Bryant 


FOR PROFITABLE YEAR IN 
OUT OPERATION ... 


2-FAN HAMMERMILL 


| 
More uniform grinding 
Two Fans! One on each side of the 
2 mill! More air for faster grinding. 
“§ Full width suction for uniform feed. 
i q Only BRYANT can give you this 
superior performance. 
4 Write for complete details. 
; ' BRYANT ENGINEERING CO. PORT HURON MICH. 
MANUFACTURERS OF HAMMERMILLS CUTTERS 


CORN SHELLERS CRUSHERS MAGNETS 


FISH MEAL 


Fish Solubles Mixtures 
Soybean Oil Meal 
Concentrates 
Vitamin A & D Feeding Oils 
Mill Feed 


For Quotations and Deliveries write 
WILBUR-ELLIS COMPANY 
334 Califernia St., San Francisco 4 
955.957 Sauare Bidg. Building 
MALT SPROUTS 
BREWERS GRAINS 
LA BUDDE 
BEET PULP 
MILWAUKEE, WIS. AND 44 OTHER FEZDS 


more detail, let’s hear how much this 
average farmer makes.” 

Smiley brought the clipping closer. 
“The average American farmer has a 
net worth of $17,000,” he said, “and 
he netted $2,225 in 1950. I suppose 
that’s after paying for food and rais- 
ing some of his own.” 

“Hmm,” said Joe. “Not bad, but I 
know a lot of boys around here who 
are skinning that record.” 

“I do, too,” said Smiley. “That's 
why I think that window display will 
arouse a lot of favorable interest.” 

“What else does that clipping 
say?” 

“It says that Mr. Average Farmer 
operates 195 acres of land, which is 
booked at $10,000. His mortgage 
amounts to $850. He sold $4,350 
worth of produce in 1950. He also 
owes another $1,100 besides his mort- 
gage. Livestock, crops and machinery 
have a value of $5,500. Cash, bonds 
and other savings amount to $3,100.” 

“Quite a different picture from the 
average farmer in the 1930's,” said 
Joe. “I know some boys who are 
well off today who couldn't buy to- 
bacco back in the lean days. And the 
size of their mortgages kept them 
awake nights.” 

Smiley nodded. “Yes, this picture 
of the average farmer certainly shows 
he isn’t getting rich, but he isn’t 
poor. He’s just making steady prog- 
ress like a lot of other average 
Americans.” 


Fine Display 

“That will make a very fine win- 
dow display,” Joe said, “and many 
farmers and their families will study 
it, especially if you make up some 
interesting signs with those figures 
on them. But I wish we could add 
something to it?” 

“What?” 

“Well, I wish we could tie feed 
into it in some way.” 

Smiley and Joe were silent. One 
could see that both were lost in 


thought. Finally Smiley said, “I think 
I've got it, Joe.” 

“What is it?” 

“Well, we could have a sign near 
a few bags of our quality feed and 
say, ‘Raise That Average Income By 
Using Our Quality Feeds. Come in 
and Talk Over a Feeding Program 
Now.’” 

Joe began to smile contentedly. 
“That’s swell, Smiley. I like those 
short sales messages. What you have 
suggested really should hit them 
when their average income interest is 
high. Go ahead and work on that 
idea. I think the display should be 
worth taking a picture of, and if 
the picture is good perhaps we can 
publish it in one of our newspaper 
advertisements.” 

Smiley looked quite surprised. 
“Say, that’s something I didn’t think 
of. It shows two heads are usually 
better than one. Like me when I’m 
alone, I'm not so inventive. But let 
me have a date with a blonde, and 
you should see the stuff we can 
cook up together.” 

“Quiet,” cautioned Joe. “Don't try 
to steal Milt’s stuff. Let’s stick to 
business and not spoil that display. 
The blondes -can wait.” 


(To Be Continued) 
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A Good Business Aid 


Use an Employee 
Honor Roll 


By Mark Baker 


HEN people in industry have 

accomplished an outstanding 

thing over a period of years, 
they are usually put on an honor roll. 
Likewise, when a feed dealer has a 
group of customers whose flocks are 
averaging 200 eggs per hen, the deal- 
er sometimes lists these farmers on 
a special poultry honor roll and right- 
ly so. 

Well, it is all right to honor your 
customers in this manner, for it also 
promotes local pride and business. 
However, there is another type of 
honor roll which can be used with 
good effect and very little cost. 

I refer to the type of honor roll 
whereby a retailer lists the years of 
service that employees and the owner 
have accumulated in the feed busi- 
ness. These years of experience when 
added together are an added guar- 
antee to the farmer that he is buying 
his feed from people who have had 
considerable experience in the feed 
business over the years. 

I saw such an employee honor roll 
in a retail store some weeks ago, and 
being intrigued I talked to the owner 
about it. The sign occupied a promi- 
nent position in a front window where 
passing traffic could see it. When I 
walked down the main aisle of the 
store, I saw a duplicate sign bearing 
the same information. 

The contents of the sign said that 
based on service of five years and 
more, the store offered 785 years of 
experience in the business, indicating 
that experience was worth a lot. 


Real Business Boosters 
“Those signs are the best business 
boosters we have,” said the merchant. 
“In the first place, the message they 
give the customer is that this must be 


MILLFEEDS 


CASH AND FUTURES 
ANCHOR GRAIN CO. 
LOYD O. SELDERS—Phone: GRand 7377 
Board of Trade Bidg., Kansas City 6, Mo. 
Member Kansas City Board of Trade 
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Columbia Cateium 


COLUMBIA QUARRY CO. 


1007 Woshington Ave - 
LOUIS 1, MO 


AMSCO Brana 


HIGH GRADE 
MEAT & BONE ScRAPS TANKAGE 
50% Protein 60% Protein 


CARLOADS AND TRUCKLOADS 
American Mill Service Co., Inc. 


Howard M. Wilson, Gen. Mer. 
116 Portland Ave., Minneapolis 1 
Telephone: AT 0571 


PRODUCTS 


Distributed in Utah and 
Southern Idaho by 


BADER, INC. 


214 24th Street 
Telephone: Ogden 9323 
P. 0. Box 267 OGDEN,UTAE . 


a good store to work for if we can 
keep so many employees so many 
years. Secondly, if we treat our em- 
ployees right, the chances are that 
we'll treat our customers right. 

“Furthermore, if we have been in 
business so many years, with so many 
faithful employees, it must mean that 
we have satisfied many customers 
during that time. Now, that’s the way 
the customers look at it. Could you 
ask for better advertising?” 

I agreed that I couldn't. Then the 
merchant went on to tell me of an- 
other benefit. He said that every 
employee who had his name listed 
on one of those signs with the years 
of service noted, took a great pride 
in that fact. Each employee knew 
that he was part of the organization 
and was expected to uphold its repu- 
tation for good service. 

This feeling of importance and re- 
sponsibility, the merchant stated, did 
much to keep employee morale and 
performance at high peak. It helped 
also to make employees feel that 
they were part of the firm, not mere 


1F YOU AREA 


You of course want to know about 
past nutritional research. You ore 
specially interested in having this vast 
mass of technical information screened 
ond interpreted in terms of prac- 
tical feed building. You also would 
b like to know about probable future 
developments—how you can antici- 
: pate, and profit, from them . . . Each 
' of these subjects is covered in con- 
cise detail in “ Frontiers in Nutrition,” 
_ @ new book which has aroused inter- 
national interest. 


owes 
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Daffin Gross A WEEK 


eT AND MORE BY MAKING FEED 
AT THE FARMER'S DOOR!! 


approach 
90 scientific feed building. Some of the 
Gre contrary to current practices 
yet oll of them hove been proved by 
long, successful experience in helping 
solve feed formula problems. 

"Frontiers in Nutrition” will appec! 
especially to feed manufacturers who 
wish to think for themselves rather than 
blindly follow the crowd, and who wont 
to avoid being stampeded by ill-advised 
claims made regarding individual feed 
ingredients or factors. 

“A real contribution to the feeding 
industry,” is typical of many comments 
from conservative authorities about the 
book. If you are a feed manvfocturer, 
c@ copy has been reserved for you with 
our compliments. 
tr Please write on your letterhead, or attoch signed coupon te your 


DAWE'S MANUFACTURING COMPANY 
4800 South Richmond St, Dept. F. 8. 310 
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MOLASSES 


Cane o Beet 
Domestic and Imported 


GAINER SALESMEN—Shown above are new salesmen who have recently 
joined the Gainer feed organization of Joe Schafer & Sons, Springfield, 
Il, as territory managers. They are, from left to right, Leo Wilson, Decatur, 


BEET MOLASSES 


iL; Sam Blair, Galesburg, Ull.; W. B. Gray, Plano, [ll.; Romie W. Kendall, 
Jacksinville, Ill.; Roy Scott, Springfield, Ill., and Floyd Nelson, Galesburg, 
Ill. The firm recently held a sales meeting in Springfield to mark the conclu- 
sion of a six-weeks’ sales promotion contest. Don MacMurdo, Virden, Il., won 
first place, John Walters, Galesburg, was second and W. B. Gray was third. 


will save you money, if you are located 
in the Rocky Mountain area 
or the Midwest. 


Delivered prices quoted on request. 


INDUSTRIAL MOLASSES CORP. 


Leonia, N. J. 933 Plymouth de. 
Leonia 4- Minneapolis 2, Mi 
X MP 426 MAin 4761 


MANARD MOLASSES CO. 
DIVISION INDUSTRIAL MOLASSES CORP. 


310 Balter Building New Orleans 12, La. Magnolia 5015 


workers. This former attitude was 
enhanced by the fact that the firm 
has a pay incentive plan based on 
sales and length of service. 

“The signs also bring us some bene- 
fit when we consider our eimployees 
who have not been with us for five 
years,” the merchant said. “These 
new employees, although they share 
in bonus and pay incentive programs, 
cannot be listed on that employee 
honor roll until they have been em- 
ployed by the store for five years. 
They look forward to the time when 
they can have their names added to 
that roll. This is something which 
spurs them on to better efforts. They 
want to take their place with the 
other worthy employees.” 

A Few Are Enough 

Perhaps you may not have more 
than five employees in your feed busi- 
ness. But you can still make up an 


honor roll. It may be that you your- 
self have 20 years’ experience in the 
business, another employee 15 years, 
another 10 and another 5. That still 
adds up to 50 years of experience in 
selling feeds, in counseling farmers, 
in helping them solve feed and other 


WHEAT 
MIXED 


UNIFORM QUALITY 
GUARANTEED 


EXCELSIOR MLG. CO. ATLANTIC 7152 
712 FLOUR EXCH. MINNEAPOLIS, MINN. 


How to blend 400 pounds per 
IN A 10’'x 20' FLOOR SPACE 


efficiency and flexibility you obtain with 
time-tested W&T Merchen Scale Feeders, 


Accurately blending BY WEIGHT a total of 
400 pounds per minute of Salt, Soda, Flour 
and Phosphate to produce a Self-Rising Flour 
is no trick at al] for these four W&T Merchen 
Scale Feeders located in a mid-western flour 
mill. The entire battery of Feeders shown 
takes up only 10’ x 20’ of floor space and all 
four feeders are interlocked for a continuous 
automatic blending operation. In addition, if 
desired, each Feeder can be put on an in- 
dividua] stop-start basis with either manual 
or automatic control, and the entire system eperations. 
wil] automatically shut down in case of a 
power failure or arching in the storage hop- 
per, thus completely protecting the blend. 


Such an installation is typical of the W&T Representative. 


minute 


which are designed to meet class 2 group G 
specifications. These sturdy, corrosion re- 
sistant machines can handle from ounces 
to tons per minute of dry, free-flowing or 
ground materials and both weigh and feed 
in a single operation . . . a feature which 
reduces your operating costs by cutting han- 
dling time at loading stations and in mixing 


To find out how feeding BY WEIGHT, 
the economical, efficient way, can be applied 


to your problem, write today to your nearest 


Merchen Self-Powered Feeders, too, can save you feed- 
ing headaches in such spots as governing grain flow to 
first break rolls and in terminal elevators and feed 
plants. They offer high capacity, easy maintenance, accu- 
rate feeding and the elimination of power requirements. 
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problems. And that length of service 
is recognized by many farmers as 
being worth a great deal. 

Besides using such an employee 
honor roll you can also have a “cus- 
tomer honor roll.” If you do not wish 
to use their names (some may oppose 
it), you can still make up an effective 
honor roll, based on the number of 
customers who have bought feeds 
from you for many years. 

Copy on such a customer honor 
roll can read something like this: 

“TS customers have bought feed 
from us for 20 years.” 

“105 customers have bought feed 
from us for 19 years.” 

You can go right down the list and 
make up a customer honor roll which 
will really tell the story of your serv- 
ice and dependability without a lot 
of advertising. The sign will do the 
work. Copy on the sign can also in- 
vite anyone who wishes to check a 
special list to prove the truth of 
what you say. 

A customer honor roll like this is 
a valuable business aid. Many a farm- 
er who comes to a feed store to buy 
is looking for evidence which will con- 
vince him that this is the firm which 
merits his feed business. No matter 
how earnest, how sincere and helpful 
a dealer may be in trying to sell such 
a customer, he may not be able to 
convince him fully that he has made 
the right selection. Very often a sign 
which sums up accomplishments, 


FEED MANUFACTURERS, 


Meat-Gro, as manu- 
factured 
of leading manu- 
facturers, is helping 


them increase their 
er mash business 


fers. 

ike to build your 
broiler feed business, write for details 
ULTRA-LIFE Laboratories inc., E. St. Louis, 


MILO-KAFIR-WHEAT-FIELD SEED 


LUBBOCK, TEXAS 
2-8787 


FT. WORTH, TEXAS 
FOrtune 4031 


OKLAHOMA CITY, OKLA. 
Phone 7-3678 


EXTRA PROFITS! 


with ANDERSON’'S 


@ EASY TO CLEAN—Just two parts fer casy washing. 
Onder Today from 


ANDERSON BOX COMPANY 
INDIANAPOLIS 6 INDIANA 


such as a customer honor roll or an 
employee honor roll, is the one thing 
which will help tip the scales in your 
favor. 

As the feed prospect walks into 
your store, you can be quite certain 
that he keeps his eyes open. He is 
looking for any piece of evidence 
which will help him to make up his 
mind in this regard. He looks for fa- 
vorable and also unfavorable factors. 

That is why the feed dealer often 
needs supplementary selling aids such 
as signs and displays, plus the per- 
sonal selling factor, in order to win 
the business of many new customers. 
Don’t rely on one factor alone to do 
the selling job, such as a mag- 
netic personality. This may do part 
of the job but it is never as suc- 
cessful in the long run as a combina- 
tion of many favorable factors. 

The types of honor rolls mentioned 
can do much to win and hold new 
customers and will also build em- 
ployee loyalty. They are worth a 
trial. 


FEEDSTUFFS, June 2, 1951——37 


COLUMBIA SOFT PHOSPHATE 


U. S. Dept. of Agriculture tests* indicate this 
phosphate is 69% as available as bone 
meal ... yet it costs considerably less than 
one-half as much (per unit of phosphorus.) 
*Journ. of A.O.A.C., Feb. 1945. 
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Write for information and prices J 


COLUMBIA PHOSPHATE CO. 


1007 WASHINGTON AVE., ST. LOUIS 1, MO. 
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Vitamins A and 
allied products. 


Pioneer Manufccturers of VITAMIN 


Present day, “high efficiency feeds” depend upon very 
careful blending and balance of all nutritional ele- 
ments for their feeding efficiency. When you use 
VITINC VITAMINS to supply the required levels 
of Vitamins A and D you do not unbalance the feed- 
ing quality of the feed mixture by also adding fiber 
... you simply add high potency Vitamins A and D. 
And what's more .. . you can always depend upon 
the potency and high quality of VITINC VITAMINS 
for they are all subject to continuous assays in our 
own laboratories and the minimum labeled potencies 
are periodically confirmed by recognized neutral 
laboratories. VITINC VITAMINS are backed by 
14 years’ experience and “know how” in supplying 
quality vitamins to the feed trade. 
WRITE FOR FREE VITAMIN FOLDERS 

Packed with the latest research information on Vita- 


min A and D requirements for poultry and livestock 
and complete data on VITINC CONCENTRATES. 
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Use a Fresh Approach 
* 


By Edward Ritter 


OMETIMES when the human 
S eye sees something time and 

again in exactly the same posi- 
tion and in the same dress, it does 
not notice it so strikingly. But if a 
familiar object is altered, its appear- 
ance changed somewhat, the same 


human eye. may really take notice. 
This capturing of attention is 
called “The Fresh Approach” by mer- 
chandising experts, and they are con- 
tinually seeking it in their battle to 
attract the interest of the man or 
woman with the means to buy. 


ATTENTION Feed Manufacturers ... 


CANADIAN SCREENINGS 
HALLET and CAREY CO. 


265 Grain Exchange Bidg. 
Minneapolis 5, Minnesota 


Amertean Feed Manu; lacturers Association 
sl 


The Grain and Feed 
Northwest Feed Manuf 


proach to secure the attention of 
more farmers and thus sell more 
feeds and farm supplies. Very often, 
by some very good thinking, a dealer 
can discover many fresh approaches 
which he can use in selling his mer- 
chandise. It really pays to look for 
them and use them. 

Let us suppose, for example, that 
in one of your display windows, you 
have a number of bags of feed, and 
also a full size display standard of 
an American farmer feeding those 
chickens of his with formula feed of 
good quality. 

Such a display would naturally at- 
tract a normal amount of attention, 
and you would thereby sell some 
merchandise. But suppose you sub- 
stituted for the placard of the Ameri- 
can farmer, a store dummy clad in a 
Russian officer’s uniform, and with 
a sign saying, “The Russians can't 
touch our egg production program be- 
cause their feedsky is not so good- 
sky.” Then you would have a window 


| A product easy to use and with 


good dispersion. 


y) Controlled quality, assuring de- 


When you buy 
VITAMIN D2 
be sure you get 
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VITAMIN 


fortification of 
livestock feeds 
now possible 


Now you can fortify your feeds, minerals, and concen- 
trates for four-footed animals with FIDY Irradiated 
Dry Yeast at one-quarter the cost of ten years ago. 


Continuous improvement in FIDY irradiation tech- 
niques, and increased sales volume make FIDY avail- 
able at such low cost that the benefits of vitamin D 
fortification can now be economically incorporated in 
all feeds for four-footed animals. 


It is this economy, p/us FIDY’s small particle size to 
aid dispersion, its ease in use, and its rat assayed 
guaranteed potency on every batch, that have helped 
build FIDY’s wide acceptance by the feed trade. 


To merit this acceptance, Standard Brands continu- 
ously strives through research to improve FIDY so 
that you may continue to have a reliable Jow cost 
source of vitamin D, for feed fortification. 


If any of your feeds are not FIDY fortified ask us to 
show you how low the cost per ton can be. Write Desk 


pendability. FS-6, STANDARD BRANDS INCORPORATED, 
ot constant Agricultural Department, 595 Madison Avenue, 
A by New York 22, N. Y. 
A service helps for both you and Y e 
your customers. 
IRRADIATED Dryy 
A source of Vitamin D at low cost 


display with a fresh or different ap- 
proach. The only thing different in 
the display from the original would 
be the sign and the Russian officer. 
But it would attract attention—and 
it would also make people think. 

When some feed man first got the 
idea of figuring out how many eggs 
there were in a bag of quality feed 
based on the feed consumption of a 
good layer, he had a merchandising 
idea with a fresh approach. But after 
many merchandisers started to use 
this idea often, the freshness of the 
appeal lost some of its effectiveness 
which was only natural. 


A Different Twist 


Now suppose some alert feed man 
figured out how many feet 250 eggs 
would add up to if laid end to end 
down a straight road. The 250 eggs 
represent, let us say, the annual egg 
production of one of his customer’s 
good layers. 

Suppose he had a window display, 
with 10 bags of feed in it, and a sign 
which said: “There are three miles 
of eggs in a half ton of our quality 
egg mash!” He would have a display 
with a so-called fresh approach. Now 
this example is purely for illustra- 
tive purposes. The actual mile length 
may work out differently, but I give 
it to you for what it is worth. 

Also, let us say, a feed dealer 
wishes to get across the idea that 
there is not much use in feeding qual- 
ity egg mash to a consistently poor 
layer, a loafer. For this purpose he 
can place two bags of laying mash in 
his window and two dummy hens. 

The poor layer can be placed near 
one bag of feed, with a sign saying 
“Poor layer. She'll lay only 30 eggs 
while she consumes this feed.” 

The other hen dummy can be placed 
near the other bag of feed, with a 
sign reading, “High Producer. She 
will lay up to 150 eggs while con- 
suming this feed.” 

Another sign can advise the farm- 
er to get rid of low producers and 
save his feed for high producers. The 
figures quoted, you understand, are 
not meant to be accurate. They are 


DREW 
VITAMINS 


Vitamin Division 

* F. DREW & CO., INC. 


e@ FACTORY AND LABORATORIES: BOONTON, W. J. 


One coat rids Brooder Houses, Laying 
Houses, Egg Rooms and Granaries of 


Mites Fleas 

Lice Roaches 
Flies Bedbugs 
Spiders Mosquitoes 


KILL-KOTE protects chicken flocks from 
the deadly diseases carried by insect pests. 
This tested and proved all-in-one paint and 
insecticide kills all insects crawling or rest- 
ing on its surface... . and KEEPS ON 
killing them for years with ONE APPLI- 
CATION! 

KILL-KOTE insect-free interiors help keep 
birds calmer and healthier. They eat more 
—egg production goes up—profits increase. 
KILL-KOTE painted surfaces are HARM- 
LESS to humans, animals and fowl. Bco- 
nomica!l and amazingly efficiéht, this dura- 
ble, high grade oil-base paint is ODOR- 
LESS, does not rub off. Easy to apply with 
brush or spray. Does not lose effectiveness 
when washed with water or a solution of 


water and any common detergent. 

KILL-KOTE is registered with the United 

States Department of Agriculture and the 

Department of Agriculture of every state 

requiring such registration. 

WRITE for low dealer prices and 
complete information 
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“We've got to get a bigger safe or else 
stop handling SHELLBUILDER!” 


Perhaps you won’t be faced with a problem like that, but 
we just wanted to remind you that SHELLBUILDER oyster shell 
is always a good profit item for dealers. SHELLBUILDER offers 
a big markup on a small investment. It is a fast seller. Every 
\ poultry raiser needs 

oyster shell and there 
is none better than 


SHELLBUILDER, 


If you are not a 
SHELLBUILDER 
dealer, let us tell more 
about it. Write or 
wire 


SHELLBUILDER CO. 


Cotton Exchange Bldg. Houston 2, Texas 


MIDLAND 


WAREHOUSE CORPORATION 


—Sransit 


INDEPENDENT PUBLIC WAREHOUSEMEN 
and 
CUSTOM BLENDERS 


KANSAS CITY, MO. OELWEIN, IOWA 
Santa Fe Trackage Chicago Great Western Trackage 


WINFIELD, KANSAS 
Santa Fe Trackage 
STORAGE IN TRANSIT 
ALFALFA MEAL and OTHER FEEDSTUFFS 
Call Victor 3123, Kansas City; or 516, Oelwein 


THE MARKLEY LABORATORIES 
Max C. Markley, Ch. E., Ph. D. H. 8S. Markley, B. S. 
All chemical, mineral and vitamin tests for the Feed and Grain Trade 


418 Corn Exchange Bidg. Lexington 
Minneapolis 15, Minnesota Nebraska 


merely illustrative of a general dis- 
play principle—namely that a fresh 
approach is very appealing. 


Interiors Change 

In the past few years you un- 
doubtedly have noticed that in the 
retail feed industry as well as in 
many others, there has been a new 
store building boom. Many areas of 
the nation suddenly were blessed 
with large, new stores, with plenty 
of front store vision, lots of fluores- 
cent lighting, good display tables and 
roomy aisles. 

Business boomed for a while in 
such stores because customers liked 
them. Then somebody got the idea 
that while these new stores were a 
vast improvement on the old, they 
needed a befter color scheme. To 
have the same light color on all walls 
was too monotonous. Therefore some 
merchandisers began using deep tone, 
decorative colors on walls, maybe 
two different colors. 

This was a fresh approach to inte- 
rior store decoration and many cus- 
tomers liked it. Stores thus decorated 
seem more complete, attractive and 
better arranged. 

Someone also got the idea that 
while fluorescent lighting is a fine 
thing, it can be overdone. So some 
merchandisers began putting in /¢a- 
rious colored spotlights to supple- 
ment fluorescent lighting. The com- 
bination of such lighting in many 
stores certainly is very pleasing to 
the eye. It was a fresh approach to 
the lighting problem which did the 
trick 


The other day in a city store win- 
dow I saw a very neat colorful plac- 
ard advertising some merchandise. At 
the top of the ad was a line of copy 
which read, “Reading time—30 sec- 
onds.” I was so intrigued by this 
fresh approach on a sign that I took 
out my watch and read the ad and 
timed my reading of it. Sure enough, 
that advertiser was just about right. 

Whenever you see an advertiser 
use eggs, butter, cows, chickens, etc., 
in his advertising, you'll find he has 
added either a humorous touch or a 
humanizing touch to these things. By 
so doing he has given these impor- 
tant but ordinary subjects an added 
glamor. A fresh approach accom- 
plished the change. 

Why not study your sales promo- 
tional program, ad program and dis- 
play policies to see if you can’t give 
them a fresh approach now and then? 
If you can, it very likely will mean 
greater customer interest and more 
; BURLAP 


sales. 
COTTON BAGS 


Vacuum cleaned bags with dis- 
tinctive printing. Use your own 


{ 


) printing plates. 
$ Also Used Paper Bags 


7 7 
“Call Des Moines Bag Co. 7 
for your bag requirements.” ( 


DES MOINES BAG CO. 


Phone: 6-1139 
2 1930 Easton Bivd. DES MOINES, IA. 


PRODUCTS 


Distributed in Southern 
Missouri, Arkansas, Okla- 
homa and Texas by 


The Tommy Thompson Co. 
3617 Dryden Road 

FORT WORTH, TEXAS 

Telephone: Webster 00056 


QUALITY GOES IN BEFORE THE NAME 


FEEDSTUFFS, June 2, 195139 
Two Incomparable 
Feed Supplements 


under One Trade Mark 


AUTOMATIC DROWN-PROOF 
POULTRY WATER FOUNTAINS 


for BABY CHICKS 


profit-booster for the N ad- 
vertised. It is up off the ground, yet within 
reach of the chick; prete ted with 
drown- cap. Automatically kept at 
reachable level with fresh, § 95 
Well built, noth- 
ing to get out of order beeeese leas 
stand 
FOUNTAINS 
FOR ADULT 
* BIRDS 
and hard 
pressure 
guard, to prevent 
and pollution, 
RANGER FOR 
ADULT BIRDS 
lerge 
Gecks 
Hae thres - 
foot and spike 
big job ease and less 


Write for Information on Full Line 


MILLER MANUFACTURING CO 


Dot. 12, 251 W. Kellogg St. Paul 2, Mina. 


State Distributors Wanted 


FOR NEW. IMPROVED 


Antibioties & Vitemins 


Notions! Seles Represe 


CARROLL 
SALES COMPA 


| MORE SALES 
FOR AY 
| Y 
| 
SELL | Little Giant 
az PACKED ° | | 
WITH 
q 
q 
| 
| 
“PLUS” 
4 
| 
@ A Farm-Proven Produ 
£20 Des Moines Bide. Des Moines 
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There’s No Ceiling on 
the Use of Ceilings | 


Try Some Ceiling Signs 
in Your Feed Store 


By John Gibson 


ODERN retailers have utilized 
M just about every bit of floor 

and wall space in their stores 
that they can, but there is one area 
which they have forgotten to some 
extent. 

I refer to ceilings. It is usually as- 
sumed that ceilings should generally 
be left bare of anything except the 
light colored paint on them, which in 
turn is supposed to reflect light down 
upon the floor-displayed merchandise. 

This is generally sound thinking. 
But a few enterprising retailers here 


and there are using ceilings to help 
tell the sales story effectively. They 
are using suspended ceiling signs. 

When such signs are uniform in 
color, size and design and when their 
placement is good, the over-all effect 
is very harmonious and impressing. 
The signs can tell a wonderful sales 
story to prospects and customers. 
They can highlight important facts 
about merchandise and store policy, 
and thus help sell. 

I saw an excellent example of such 
signs recently in a large enclosed 


used car building in a large city. 

This dealer used about 20 signs 
suspended from the ceiling of a 60 
by 125 ft. building. The signs were 
10 in. high, 4 ft. long and had a 1 in. 
red trim. The background was white, 
and the copy was in black. They 
were all hung at the same level, 
spaced well throughout the building 
and they made a striking appearance. 


Applicable to Feed Stores 

The manager of the used car, divi- 
sion told me that these signs helped 
sell many cars and that he would 
not trade them for any other sales 
aid. I know that many feed stores 
can use an idea like this where the 
ceiling is high enough because nu- 
merous feed stores I have visited are 
utilizing limited wall space for this 
same purpose. 

Now here is some of the copy which 
is on the signs I have just described: 
“Leadership is the reward of public 
confidence.” “It is not good business 
unless both buyer and seller gain by 
it.” “We value your good-will more 
than a few dollars.” “We will be here 


You provide SERVICE and 


NUTRI-TABS 


when you sell 


making better feeds. 
Contains Vitamin Bio 
end antibiotic feed 


formula built to insure calves 


GAY DOG 


against nutritional deficiency. 


provides palatable, well-bal- 
anced ration. Contains all 
essential food elements in 
highly digestible form. 


SWINEX 


Fortifies sow, pig and 
hog supplements with 
extra minerals and 
vitamins. Stimulates 
extra growth with vi- 
tomin B,» and antibi- 
otic feed supplement. 


2467 


Midwest Plant 


pen proven, economical, de- 
pendable. Supplies essential 
proteins, vitamins and miner- 
als. Improves growth, quality 
of meat and fur. 


VITADINE 


@ssures optimum levels in 
milk values, vitamins, neces- 
sory rore minerals in your 
feeds — produces better, 
more economical results. 


ration and milk re- 
plocer in one sack 
— requires no 
extra mixing or 


for sturdy, profitable 
calves. The original milk 
replacer — hos proved 
its place in modern calf 


® For better performance and greater satisfaction 
sell Blatchford’s. Backed by more than 150 years’ 


experience, Biatchford’s offers top-value feeds, 
reliable counsel, sound merchandising plans, and 
profit-making national advertising to pre-sell cus- 
tomers. Ask your distributor or write Blatchford’s 
for complete information. 


MAIN PLANT AND OFFICES WAUNeGAn, Wh 
DES MOINES. West mt > 


NAMPA, IDAHO 


tomorrow. We back up our used cars.” 
“Reasonabie adjustments cheerfully 
made.” 

If you stepped into this establish- 
ment to buy a used car and you saw 
these signs and read them, I think 
you would have many questions re- 
garding the reliability of this dealer 
answered by that copy. I know I 
would. When a firm advertises that 
it will back up this or that product 
or it broadcasts a company policy, 
it cannot go batk on its advertised 
word without commercial and some- 
times legal difficulties. That’s why 
signs and slogans like this help make 
more sales. 

Insofar as the feed dealer is con- 
cerned, he can use ceiling signs like 
this in any size which conforms with 
the height of his store and the size 
of the store, and also the character 
of the lighting. The signs I saw were 
fastened ,to the ceiling with wire 
about 6 in. long. This kept the signs 
up near the ceiling and yet not hug- 
ging it. Well placed and spaced ceil- 
ing signs do not obstruct lighting. 


Story Can Vary 

The sales story which the feed 
dealer will want to tell with ceiling 
signs may vary with the individual. 
However, you can always tell the 
farmer that “quality feed is always 
cheaper,” and that “plenty of water 
makes feed produce more.” You can 
say, “Consult us on your feeding 
problems,” or “ask us how to make 
your hens lay 200 eggs or more an- 
nually.” 

Something to Think About 

By the judicious use of ceiling 
signs you can give the farmer some- 
thing to think about as he walks 
through the store, approaches the 
counter, or stands around waiting 
his turn. Such signs are usually no- 
ticed by all the store traffic at one 
time or another. They certainly will 
be the starting point for many a con- 
versation as a dealer is asked about 
this or that feed or feed problem. 

If you are able to use 10 such 
ceiling signs in your store, you will 
be able to stress many types of feeds 
and departments of your store. Usual- 
ly the signs are printed the same 


RANSIT 


GRAIN & SEED MERCHANTS 
SINCE 1920 
FORT WORTH, TEXAS 


COLLOIDAL 
PHOSPHATE 


An inexpensive source of 
Phosphate to replace 
Bone Meal 


Finely Ground 
Easily Dispersed 
A proven ingredient used 


by many leading feed and 
mineral feed manufacturers 


Prepared by 
LONCALA PHOSPHATE CO. 
HIGH SPRINGS, FLORIDA 
Distributed by 
WARREN-DOUGLAS 
CHEMICAL CO., INC. 
1517 Burt Street 
OMAHA 2, NEBRASKA 


I atcnror da 
vi + placer in convenient, 
on ideal fortifier for \ olways aids profitable 
f supplement as distin- : 
+ | } 
CALFADINE | | 
4 
feeding. 
1 


ANNIVERSARY CAKE — Herman 
Nagel, pioneer specialist in mineral 
nutrition, was host to distributors of 


the Herman Nagel Co. and other 
guests at a dinner party at the 
Lake Shore Club in Chicago recent- 
ly, celebrating the 10th anniversary 
of the founding of the firm. Before 
he established his own company, Mr. 
Nagel developed and promoted live- 
stock feed products for some of the 
country’s largest manufacturers, The 
picture shows the host with the anni- 
versary cake, bearing 10 candles. 


on both sides, but there is nothing 
to stop you from repainting the signs 
whenever you wish and posting new 
and different sales messages. 

There are many times during the 
business day when customers stand 
around in your feed store with noth- 
ing to do or watch. Merchandise will 
attract attention as will good dis- 
play, but this attention is often tran- 
sitory. 

A printed message is attention com- 
pelling, especially on a sizable sign. 

The dealer who wishes to test out 
the ceiling sign idea can start with 
two or three at the rear of his store, 
and then gradually add a few more 
as he becomes more sold on the pro- 
gram. They can be placed along the 
ceiling almost to the front of the 
store. Due to the fact that they are 
printed the same on both sides, the 
same message is seen from either 
side, and this makes front ceiling 
placement all right. Perhaps only 
the out going traffic will see the front 
signs, but that may sell them more 
merchandise. 

The signs I saw were made of half 
inch lumber, but the dealer who was 
using them told me that perhaps 
plywood signs would do just as well. 


Cc. H. KENSER 
Member Omaha Grain Exchange 
FEED INGREDIENTS 
COARSE GRAINS 

440 Omaha Grain Exchange 


See the NEW 


Bulldog HAMMERMILL 
With 


“Gradation of Grind Control’’ 


HAMMERMILLS, Inc. 
4728 W. Division St., Chicago 
"Phone Speulding 2-9300 


Distributed in Washington, 
Oregon, Montana, No. Idaho 
and British Columbia by 


LEO COOK CO. 
1202 American Bldg. 
SEATTLE 4, WASH. 
510 Lewis Bldg. 
PORTLAND 4, ORE. 


ES IN BEFORE THE NAME 


Plywood is thick enough to hold 
screws to which the ceiling wires 
are attached. 

Take a look at that ceiling today. 
It may be the spot for some signs 
which will bring in more sales. 


\ 


BOARD OF CALIFORNIA 
FEED GROUP TO MEET 


SACRAMENTO—Ernest E. Clark 
of the Sunset Milling and Grain Co., 
Los Angeles, and president of the 
California Hay, Grain & Feed Dealer- 
ers Assn., will meet with his board 
of directors June 22-23. 

The meeting is scheduled to be held 
in the Samarkand Hotel at Santa 
Barbara. Scheduled for consideration 
are appointment of 1951-52 commit- 
tees and determination of a work 
program for the year. 


FEEDING TIP 
URBANA, ILL.—Sows with litters” 
need enough feed to keep their weight 
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LACTO-VITA 


Devold’s Pure Cod Liver Oil — Veterinary Grade 

Devold’s Cod Liver Oils with Vitamins added 

Marden's Feeding A & D Oils 

Dri-Dee3—Brewers’ Yeast—Wheat Germ Oil — 
Dried Milk Products 


No Order Too Large—None Too Smell 


LACTO-VEE PRODUCTS COMPANY 
DAYTON 2, OHIO 


FOR-CLO 


level until the pigs are weaned, say 
University of Illinois livestock men. 


4-729! 
— Frenbit:, 
Minn. — 


Cal 


— | 
| 
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The Choice Is Yours 


You Can Develop with a Market —or You | 
Can Actually Develop a Market 
By John Gleason 


every other retailer, is faced 

with an important problem in- 
sofar as merchandising is concerned. 
This problem is one which can only 
be solved by the individual dealer 
himself, although he may get plenty 
of advice about it from various 
sources. 

This problem is, simply stated: You 
can develop with a market, or you 
can develop a market. 

There is, of course, a vast differ- 


Bees feed dealer, as well as 


ence between the two statements. 
There are many merchants who are 
in a business just to fill orders, to 
supply goods for a local demand. 
These men may make a moderate 
success in their businesses supplying 
the trade with what it asks for. But 
such merhants very rarely will take 
a new product and go out to build 
a demand for it. They are content to 
stick with the merchandise which al- 
ready has a market. 

On the other hand, for the dealer 


Add L 


to your feed formulas for that live spark which 
means improved efficiency and additional feed sales. 


& M YEAST CULTURE 


(Fortified with Riboflavin) 


YEAST SALES « 


who believes in developing a mar- 
ket, good possibilities of future ex- 
pansion, greater sales and profit 
await him if he can keep up the pace. 
This type of dealer is usually a sales 
promotion minded individual. He be- 
lieves that people can be made to 
w4nt new products, that a demand 
can be created and thus new mar- 
kets developed. This type of dealer 
is the sort of businessman who has 
had much to do with developing the 
American way of living with its vast 
array of products useful to numerous 
phases of present day living and 
working. 

Very little needs to be said about 
the dealer who is satisfied to develop 
with the market—that is, to fill or- 
ders for current demand. These deal- 
ers are very important in American 
retail life, for they can be depended 
upon to sell millions of dollars. worth 
of established merchandise. 

But quite a bit remains to be said 
about the dealer who wishes to de- 
velop a market, for it is in this field 
that hope for future business ex- 
pansion lies. If American retailing 
is to maintain its vigor and profit 
through continued prosperity, we 
must have a large number of retail- 
ers who want to develop a market. 

How does a retailer develop a mar- 


VITA-RICH for CATTLE 


A thrifty, efficient vitamin con- 
eentrate that fits into every 
cattle feed formula. 


VITA-RICH STARTER- 
GROWER 
Better than ever, because it’s 
enriched with vitamin Bi». For 
chick starters and growing 


VITA-RICH LAYER-BREEDER 


Provides the essential vitamins 
laying flocks must have to 
maintain high egg production 
and uniform hatchability. 


AGRICULTURAL DIVISION 


THOMPSON-HAYWARD 


over again. 


FOR SWINE 


@ It’s easy for your customers to spot a good 
hog feed — because it tells its own story in 
fast, low-cost gains, reduced mortality and 
smooth, market-topping finish...and that’s 
the kind of hog feed customers buy over and 


Protect your hog feed business by enrich- 
ing every batch with VITA-RICH, fortified 
with antibiotics and vitamin Bi, always read- 


— ily available from your nearby Thompson- 


CHEMICAL COMPANY 


Hayward warehouse. 


KANSAS CITY, MISSOURI 


A FEEDSTUFFS 


FOR THE RETAILER 


FEATURE 


ket? Following are a number of tried 
ways in which it has been done suc- 
cessfully: 

Letting people know what items 
you have in stock and their uses. 
Many people buy merchandise else- 
where because they do not know their 
local merchant handles it. When this 
happens, it means that the merchant 
has failed to let the people of the area 
know what he handles. 

A list of products and their prin- 
cipal uses is helpful when posted in 
a store or listed in an advertisement 
or sign on the highway. It gives the 
prospect and customer an idea of 
what he may expect to find at your 
store. He may see a product listed 
which he did not know the use of and 
be curious enough to ask about it. 

Calling on prospects, observing 
their needs or asking about needs, 
and then suggesting products to fill 
those needs. This is person-to-person 
selling, a phase of American retail- 
ing which has done more than any- 
thing else to raise ‘our standard of 
living. No matter how attractive a 
product seems, or its price, the pros- 
pect must still be sold on his need 
for it. 

Families of 50 years ago used far 
fewer articles of merchandise in 
homes and on farms than families 
today. And those oldtime families 
were fairly content in those days, too. 
The present day families, with their 
vast array of products in homes.and 
on farms, were sold upon their need 
for these products by enterprising 
salesmen who went out and developed 
their markets. 


Suggest and Explain 
Feed dealers who visit their pros- 
pects and customers, and who keep 
in mind the uses of the products sold 
in the feed store can suggest and ex- 
plain new products which can be used 
profitably by the farmer. That is the 

way where greater sales lie. 
Let us suppose that a dealer makes 
a survey in his area and learns that 
65% of the farmers use formula 
poultry feed, 50% use formula dairy 
feed and 60% hog feed and 50% live- 


Fortify Your Feeds With 
DIAMOND “S 


LIVE YEAST CULTURE 
TTHE SPARK PLUG of the RATION” 
Makes Good Feeds Better 
For Cattle, Hogs, Chickens, Turkeys 
Live yeast enzymes, B vitamins and other unidentified factors 
are important sid te appetite, digestion, better besith and 

growth. Increases feed utilization with lower cost. 
SPECIALLY PREPARED FOR DRY MIX FEEDING 
Write DIAMOND V MILLS, Inc. 
CEDAR RAPIDS, 


CANADIAN 


POULTRY + FEED - SEED 
MIXED FEED 
PROCESSED 

ALL GRAINS 

& BYPRODUCTS 


CANADIAN 
SCREENINGS 


FLAX AND REFUSE 
GROUND AND BULK 


RICHARDSON & SONS 


LIMITED 


ESTABLISHED 1857 
al Bank 

Bidg. 

Head Office, Winnipeg, Canede 


JAMES 
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stock and poultry remedies. What 
does this survey suggest? 

It suggests to every alert feed deal- 
er the fact that if he wants to make 
the effort he can develop a greater 
market for the products named. The 
reason why more farmers are not 
using the products mentioned is that 
they have not been sold on their 
need for them. Good selling can raise 
those percentages. 

Advertising. Very few people give 
advertising the credit it deserves for 
developing a market. Consistent ad- 
vertising which points out uses of 
manufactured products, which con- 
stantly calls the attention of people 
to the products, features, brand 
names, etc., establishes an impression 
in the readers’ minds which eventual- 
ly builds a demand for that merchan- 
dise and makes actual selling easier. 
Point-of-sale display, signs and other 
material of this kind also help to 
build a market by creating the atmos- 
phere of demand. 

Demonstrations. These also help to 
develop a market, for they show the 
uses of a product and an exact meth- 
od of procedure. Good demonstrations 
always result in a number of on-the- 
spot sales, plus a list of prospects, 
and this shows the effectiveness of 
this type of promotion. Sales made 
thereby show that markets can be 
developed where no demand for goods 
existed before. 

National sales promotion managers 
have long been aware of the fact 
that markets can be developed in- 
stead of merely supplied. They have 
been trying to drive home that fact 
to dealers for many years with vary- 
ing success. The fact that markets 
can be developed is the reason for a 
good, active sales promotion cam- 
paign on the part of every alert 
dealer. 

When you start a sales promotion 
campaign and develop additional 
business, you are not taking business 
away from your competitor. You are 
developing business which does not 
exist for him until he creates some 
new business through his own sales 
promotion campaign. Realize the 
truth of this statement, and you will 
never again fear competition. 


G. E. FUHR IN NEW POST 
WITH SPENCER KELLOGG 


BUFFALO—George E. Fuhr is the 
new soybean oil meal and linseed oil 
meal sales representative for Spen- 
cer Kellogg & Sons, Inc., Buffalo, 
N.Y., the firm announced this week. 

Mr. Fuhr will work out of the Buf- 
falo office and serve the territory in- 
cluding the eastern third of Michigan, 
the western half of Pennsylvania, 
West Virginia and Ohio (except Cin- 
cinnati), and Garrett and Allegany 
Counties of Maryland. 

The new representative has worked 
in the soybean oil meal department 
of the firm for more than seven years. 
Harold M. Engel, who formerly 


IVAN SCANLAN & CO. 


FEED BROKERS 
IVAN SCANLAN WALLY HAUGEN 
114 Portland Ave., Minneapolis 1 
Telephone: MA 6421 Teletype: MP 495 


served the territory assumed by Mr. 
Fuhr, is being transferred to the 
Philadelphia office of the firm, where 
he will be in charge of meal sales 
for the Southeastern states. 


WORM EXPELLER PATENT 
SUIT DECIDED BY COURT 


QUINCY, ILL.—A suit in federal 
court at Quincy, IIL, involving a pat- 
ent owned by Moorman Mfg. Co., 
Quincy, by Quisenberry Mills, Inc., 
Kansas City, has been settled in fa- 
vor of the Moorman Mfg Co. The 
suit involved the Moorman patent 
No. 2,027,967, covering the use of 
sodium fluoride or other fluorine-con- 
taining salts as a worm expeller for 
swine. 

Quisenberry Mills signed a consent 
decree, acknowledging the validity of 
the patent and was enjoined from 
selling or offering for sale, using, or 
causing to be used, sodium fluoride, 
packaged, labeled or directed to be 
used as an anthelmintic. 
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LOW COST PHOSPHATE 


FLORI-PHOS 


PHOSPHORUS, CALCIUM and TRACE MINERALS 


Leading feed and mineral feed manufacturers use Flori- 
Phos with confidence, knowing by experience they can 
depend on uniform quality the year ’round. 


WRITE FOR SAMPLE, PRICE and DESCRIPTIVE PAMPHLET 


FEED 


HO 
BRANCH OFFICES: MINNEAPOLIS—ST. LOUIS—BUFPFALO 


Controlled 
Uniform Quality 


DEHYDRATED 
ALFALFA MEAL 


BERT & WETTA SALES | 
MAIZE, KANSAS 


Important Message 


tS 


All Firms Having 


product. 


portant link . . 


GREAT DEAL OF MONEY is invested 
in your plant. To justify that in- 
vestment, your equipment, raw ma- 
terials and labor must be coordinated 
to produce a finished, profit-earning 


If one link in your production-chain 
breaks down, and the entire operation 
comes to a halt—you lose money. 

A bag closing machine is only one 
link at the end of your production 7; 
line. We consider it a most im- A « 
-as vital to 
the daily success of your 
plant’s operation as any 


Closing Operation 


other link in the chain. 


We have built into our Bagpakers® 
extra margins of precision and strength 
to reduce the risk of breakdowns to as 
near the vanishing point as possible. 
Welded steel construction, heavy- 
duty working parts, precision sewing 
units— plus the extra insurance of 
expert service by Bagpak engineers— 
all these have been added in full 
measure to provide trouble-free bag 
closing ...to help you assure a 
full and generous return on 
your capital investment, month 
after month, year after year. 


Full details and specifications on the better Bagpaker will be sent 
to you on request. Ask for brochure 260F 


BAGPAK MULTIWALL BAGS 


220 East 42nd St., New York 17 

BRANCH OFFICES, Affonts « Baltimore Boxter Konsas Boston * Chicago - Clevelond - Denver + Los Angeles - New Orleans Philadelphia Pittsburgh $t. Louis - Son Froncisco. 

CANADA+ The Continental Pope: Products, Montreal, Ottews. 
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Discover The PLUS 
Qualities of CHEE-WAYy* 


“me 


it is 70% LACTOSE 

a because it has all the 

original lactose of liquid 
4 cheese whey. Nothing 

7 has been removed 

4 except water. 

4 CHEE-WAY is guaranteed 
&§ FREE RUNNING. It 

a will not cake or harden 

5 § because it is made by 
an an entirely new process. 
. Supreme Brand Dried Skim Milk 
‘ Supreme Brand Dried Buttermi!k 
"Tat Rog. U.S. Pat. OF, Supreme Brand Condensed Buttermilk 


Exclusive Products Of 


HERBERT 


Canada brings you the world’s finest variety of 
Sphagnum Peat Moss, sun-dried to preserve its 
natural vitality. The high standards of Canadian 
peat producers ensure that the peat arrives clean, 
soft, odorless and sterile . . . uniformly excellent 
for either garden or poultry farm use. Wherever 
peat moss is used—and compared—the name “Sun- 
Dried Canadian” stands highest. 


SPHACNUM PEAT MOSS 


Canadian Peat Producers Association 
1114 Vancouver Block, Vancouver, B. C., Canada 


FEED GRAINS 
and GROUND CORN 


UhImann Grain Co. Kansas City, Mo. 


Oral M. Robison 
Renamed Head of 
Missouri Feed Men 


ST. JOSEPH, MO.—Oral M. Rob- 
ison of Lathrop, Mo., was reelected 
president of the Missouri Grain, Feed 
& Seed Assn. at the annual meeting 
held at the Hotel Robidoux, here, 
May 21. Wade Henderson, Albany, 
was again named first vice president, 
and W. A. Kenney of Butler, was 
elected second vice president. 

Other officers remain the same: 
H. H. Green, Pattonsburg, honorary 
vice president; A. H. Meinershagen, 
Higginsville, executive vice president, 
and D. A. Meinershagen, Higgins- 
ville, secretary-treasurer. 

Two new directors were named. 
They are Harry Bolte, Columbia, and 
Cowin Daley, West Plains. Holdover 
directors include: Guy G. Goode, 
Centerview; Forest W. Lipscomb, 
Springfield; Charles Brucks, Glas- 
gow; Rex Hedrick, Buckner; Ruby 
Green, Kirksville; Kenneth Clark, St. 
Joseph; William Bowers, Joplin, and 
D. W. Mason, Dalton. 

About 170 registered at the con- 
vention. It was voted to hold next 
year’s meeting at Excelsior Sprinjs. 

Among the speakers at the meet- 
ing were Ray B. Bowden, executive 
vice president, Grain & Feed Dealers 
National Assn.; Dwight Dannen, Dan- 
nen Mills, St. Joseph, and J. P. Parks, 
J. P. Parks Co., Kansas City. 


PACIFIC GRAIN DEALERS 
CONVENTION PROGRAM SET 


SPOKANE—A lineup of outstand- 
ing speakers is being arranged for 
the 30th annual convention of the 
Pacific Northwest Grain Dealers 
Assn., to be held at the Davenport 
Hotel in Spokane June 15. 

Among those who will address the 
convention are Allan B. Kline, presi- 
dent, American Farm Bureau Federa- 
tion; Ray B. Bowden, executive vice 
president, Grain & Feed Dealers Na- 
tional Assn., and T. F. Winburn, man- 
ager, the Industrial Fumigant Co., 
Kansas City. Tentatively scheduled 
for talks are Robert Fletcher, Pa- 
cific Northwest Crop Improvement 
Assn., and Clyde Kiddle, Commodity 
Credit Corp. An official of the Office 
of Wage Stabilization may be added 
to the program. 

The convention will consist of 
morning and afternoon sessions, a 
luncheon, cocktail hour, banquet and 
dance. 


SOYBEAN RECEIPTS GRADE 
HIGH AGAIN DURING APRIL 


WASHINGTON — The soybeans 
marketed in April continued to be 
of good quality, according to reports 
to the U.S. Department of Agricul- 
ture. Eighty-nine per cent graded No. 
2 or better in March and April com- 
pared with 84% in April, 1950, and 
69, the 10-year April (1940-49) aver- 
age. 

April inspections totaled 6,483 cars 
compared with 7,508 in March and 
6,298 cars in April a year ago. In- 
spected receipts for October through 
April amounted to 105,881 cars this 
season compared with 82,918 cars 
for the same months last year. 

Inspectors of soybeans in April 
included the equivalent of 370 cars 
inspected as cargo lots and 56 cars 
as truck receipts. 


SECRETARY-TREASURER NAMED 

STILLWATER, OKLA. — J. D. 
Fleming, Stillwater, was elected sec- 
retary-treasurer of the Oklahoma 
Cotton Ginners’ Assn. and Oklahoma 
Cottonseed Crushers’ Assn., succeed- 
ing Horace Hayden who died recent- 
ly. Mr. Fleming is on the Oklahoma 
A. & M. College faculty as a cotton 


CONCENTRATE 


Disaster ! 


The story could have been 
short, tragic, and typical. 
A millwright lost his pli- 
ers in the grain flow. A 
spark ... an explosion! 

From then on the story 
might have been firemen 
and ambulances . . . insur- 
ance adjustors. Finally, 
planning the new mill — 
this time with Sprout- 
Waldron “Lifetime” Mag- 
netic Protection. “Life- 
time” Alnico non-electric 
magnets are inexpensive, 
easily installed —yet so 
effective. 

For prices and Bulletin 
11, write: Sprout, Wal- 
dron & Co., 24 Waldron 
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How to Split Profits Profitably 


business and to contribute his share 
of ideas and general business wisdom. 

One retailer who uses a pay incen- 
tive plan says that his employees 


* * had many valuable ideas as to how 
the plan should be administered. For 
By Mark Baker example, it was agreed that depart- 


NE has often heard it said 

that it is “money which makes 

the world go around.” I think 
it can also be said that “money, or 
the promise of it, makes human be- 
ings step faster, and work harder, 
too.” 


The success of pay incentive plans 
illustrates that additional pay, for 
which the worker must put forth 
more effort, speeds individual work- 
er production. This shows that a 
work norm depends to a considerable 
extent upon worker enthusiasm as 
well as ability. 

You as a feed dealer may have a 
pay incentive plan of your own, but 
you also may be interested in know- 
ing how one very successful retailer 
set up his program. He told his em- 
ployees that he was interested only 
in making 5% net profit on his busi- 
ness as an initial 

Any net profit above that 5% was 
to be split between him and his em- 
ployees on a 60-40 basis, he taking 
the 40%. 

The 60% which the employees were 
to receive was to include a higher 
percentage for departmental manag- 
ers and still provide generous profit- 
sharing slices for all other employees. 
However, if the net profit of the busi- 
ness did not amount to more than 
5% there would be no extra profit 
to share. 

From the very inception of the 
plan, he says, it resulted in more 
production by the employees, more 
loyalty, more cost cutting and busi- 
ness boosting suggestions and a great- 
er customer pleasing program. 

The plan has been in operation for 
four years, and the retailer says that 
not once has the lowest employee 
share been below $750. Some em- 
ployees have had up to $1,500 in extra 
pay under the program. 


Will Work Harder 

“These men have proved to me and 
to themselves,” states the employer, 
“that they will work harder and can 
produce more under a pay incentive 
plan. And, as for myself, I am making 
more profit from my 5% return basis, 
and the 60-40 sharing, than I would 
have made had I kept all profit for 
myself. My business volume has 
grown to unprecedented levels. No 
business boosting campaign I could 
have launched would yield me as 
much extra business as this program.” 

The entire appeal of the pay in- 
centive plan, when properly initiated, 
lies in the fact that it impresses upon 
each employee that his efforts de- 
termine to some extent what his 
pay is going to be. 

Working on a straight pay basis, 
the average employee often will be 
tempted to let well enough alone in- 
sofar as extra business building tasks 
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ment heads should get higher ratings 
on extra pay than should regular em- 
ployees, since their responsibilities 
are greater. 

Secondly, the employee with a serv- 
ice record extending over many years 
should get additional credit. On the 
other hand the new employee who 
makes a high volume of sales should 
receive consideration. Last but not 
least the employees who work as a 
store team, achieving a large, total 
volume as one unit, should also share 
in a special bonus. 

The retailer whom I mentioned 
earlier also said that when installing 
his pay incentive plan he purposely 
set the profit sharing rate low. This 
left him the opportunity to raise the 


are concerned, because he knows that 
regardless of outcome he will get his 
guaranteed salary just the same. 

The pay incentive plan also has 
the feature of making the employee 
realize that management and himself 
are working for mutual benefits based 
upon individual investments, abili- 
ties and work contributions. It gets 
rid of the concept that the owner is 
the one who has the only perma- 
nent, carryover interest in the firm’s 
operations. 

Chance to Advance 
Finally, the well worked out pay 


incentive plan gives the worthy em- 
ployee a chance to advance in the 
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scale of profit sharing later on, as a 
special reward to his employees who 
made a success of the plan. 

“Don't give too much too soon” is 
his advice. “Better to get them sold 
on the general idea of pay incentive, 
so they work harder and produce 
more than to start out with too big 
a pay boost.” 
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... with these 3 tested and proven 
fine feed ingredients 


(processed grains with 
solubles), for small live- 
stock and poultry. Re- 
placement for dried milk 
products. Contains any 
amount of riboflavin de- 
sired from 4 to 45 milli- 
grams a lb. 


Schenley's Soludri (clistil- 
lers solubles dried), the 
booster ingredient with 
complete balanced B-G 
2 Complex of vitamins, low 
in fibre. Soludri in your 
feed insures a high plane 
of nutrition for ient 
production of animals 
and animal products. 


"s Distillers Dried 
Grains. High in TDN, 
rich protein and fat con- 
tent. A fine feed supple- 
ment especially valuable 

dairy, beef cattle and 


healthier livestock. 
Made by Schenley and tested and ap- 
proved by Agricultural College tests—they 


Schenley's Pre-Gro-Flev the three fine feed supplements 
shown on the left. See which you need 
to help your manufactured feed grow 


are designed to nourish ail farm animals. Be 
sure to include one of them in your feed. 
Pro-Gra-Flav (processed grain with solu- 
bles); Soludri (distillers solubles dried); and 
Schenley’s distillers Dried Grains. They’re 
all tested and proved. 


Why not write us today for additional 
information about these products. 
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The Chemist and the Growth 
of a Nation 


As one sat in Chicago a year ago 
and viewed the picture, “The Growth 
of a Nation,” which pictured the 
American feed industry as growing 
from nothing to a $3 billion business 
in 75 years, he must have been deep- 
ly impressed. Certainly no member 
of the American Feed Manufacturers 
Assn. could have failed to be proud, 
not only because of a good picture 
well done, but principally because of 
the fact that this association had 
played an important role in the de- 
velopment of these U.S. that mean so 
much to all who still believe in Her- 
bert Hoover's fifth freedom—freedom 
of economic enterprise. ; 


By M. P. Etheredge 


Naturally, this should have caused 
the other fellow to take stock and 
wonder what he or his confreres had 
done worthwhile to help in this 
growth of a nation. If the man in 
the audience were a chemist, he might 
take stock this year, for in Septem- 
ber the American Chemical Society 
will celebrate its diamond anniver- 
sary. In 1876, thirty-five men met in 
New York to form this society and 
if all the members could be present 
in September, it would be close to 
70,000. Another reason for chemical 
retrospect and summary is the fact 
that we are in the middle of a “chem- 
ical century,” apologies to Fortune! 


It is rumored that in the early days 
of educational systems there was but 
one building in a college or univer- 
sity system, and the departments 
were housed according to their im- 
portance. Surely the mathematicians 
and astronomers knew or could cal- 
culate all about the planets; so they 
were given the top floor. The alchem- 
ist who had merely hopelessly at- 
tempted to change some base metal 
into gold was relegated to a dingy 
room in the basement. Throughout 
several centuries chemistry was kept 
alive by doctors who thought that by 
rolling a better pill, perhaps they 
would net more financial returns than 
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the old alchemist had ever even 
dreamed. 


Roger Bacon is sometimes said to 
be the father of modern science, for 
before his death in 1294 he wrote: 

“Machines for navigating are pos- 
sible without rowers, so that great 
ships suited to river or ocean, guided 
by one man, may be borne with 
greater speed than if they were full 
of men. Likewise cars maybe made— 
so that without a draught animal they 
may be moved with inestimable speed 

. . and flying machines are possible 
so that a man may sit in the middle 
turning some device by which artifi- 
cial wings may beat the air in the 
manner of a flying bird.” 

Of course, one should not like: to 
discount Bacon, Boyle and many oth- 
er men whose names occur on the py- 


EDITOR’S NOTE: The contribu- 
tion of chemistry to agriculture and 
to the development of the whole na- 
tion was well summed-up for members 
of the American Feed Manufacturers 
Assn. at their annual conveution re- 
cently in Chicago. M. P. Etheredge, 
State College, Mississippi, who pre- 
sented the talk, is president of the 
Association of American Feed Con- 
trol Officials. 


lons of new science buildings, but the 
fact still remains there was no real 
chemistry until Lavoisier introduced 
the analytical balance about the time 
this country declared its indepen- 
dence. It was Lord Kelvin who said: 

“When you can measure what you 
are speaking about and explain it in 
numbers, you know something about 
it. But when you can not measure it 
or express it in numbers your knowl- 
edge is of a meagre and unsatisfac- 
tory kind. It may be the beginning 
of knowledge, but you have scarcely 
in your thought advanced to the 
stage of science.” 

Soon after the turn into the 19th 
century Berzelius used to good ad- 
vantage the balance of Lavoisier, for 
he determined the atomic or relative 
weights of most of the then known 
elements. A student named Wobhler, 
working under Berzelius in Sweden, 
soon found that urea could be made 
from inorganic sources. This was the 
beginning of modern organic chemis- 
try. About this time, in 1832, Liebig 
established his famous Annalen, and 
it is still being published. Liebig is 
known in some circles as the father 
of scientific agriculture. In 1940, the 
American Chemical Society honored 
Liebig. 

Initial Progress in America 

All progress in chemistry up until 
the time of the Civil War had cer- 
tainly been on the opposite side of 
the globe from America. About this 
time Lincoln signed the Morrill Act 
which set the stage for the land 
grant colleges. Someone has said that 
the land grant college came to min- 
ister to the cultural and technical ad- 
vancement of the agricultural and in- 
dustrial classes as distinguished 
from the traditional educated aris- 
tocracy. Scientific agriculture that 
7 
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slowly developed in these newly- 
created schools progressed only as 
chemistry was gradually developed. 
When Mississippi State College first 
opened its doors there was a depart- 
ment of chemistry. It was not, per- 
haps, that the founders had in mind 
putting first things first with respect 
to the sciences. It was rather the 
immediate applications of chemistry 
in the development of agriculture 
that must have led them to select 
this science. 

Someone has said that evolution of 
any type is oh, so very slow! Even as 
late as 1914, only about 500 were em- 
ployed in America in the coal tar 
industries. No dyes were listed in of- 
ficial production reports. Uncle Sam 
could not even produce enough sal- 
varsan for those who were carrying 
the flag of freedom, for the doctors 
had looked to Europe for all impor- 
tant drugs. Even the farmers were 
dependent on imported potash and ni- 
trate. The best tires made from na- 
tural rubber gave only three to five 
thousand miles. Scientifically, Ameri- 
ca still had practically a primitive 
economy. Would it not have been a 
colossal blunder if Dec. 7, 1941, had 
found America living as it was a 
quarter century earlier? 

From World Wars I to II a com- 
plete change was brought about in 
America through chemical develop- 
ments. The steel industry became 
highly developed, and with it arose a 
great coal tar industry. Millions of 
gallons of water were pumped from 
the sea to obtain magnesium for 
planes. From the same water, bro 
mine was obtained to make ethylene 
bromide in order to pull the lead out 
through the tail pipe of motors. Shells 
were sent to the Allies loaded with 
TNT, tetryl, cyclonite and other ex- 
plosives. Top grade gasoline was 
needed and supplied to give the Roy- 
al Air Force the advantage in the 
battle over Britain. Every ounce of 
this gasoline was loaded with Tom 
Midgley’s tetraethy] lead. During this 
war period Midgley was honored by 
the American Chemical Society, and 
while serving as its president, he met 
an accidental death. 

Dr. Stine of Du Pont, when mak- 
ing an address before the above-men- 
tioned society in Buffalo during the 
last war, stated that from 1939 to 
1943, America increased its produc- 
tion of aluminum almost seven-fold, 
and magnesium production was in- 
creased a hundred times. The B-29, 
outwardly a machine, was a complete 
chemical triumph in metals, plastics 
and liquids. 

When war came with Japan there 
was no silk available for parachutes. 
Just previous to this Carothers of 
Du Pont had made a resin from adi- 
pic acid and hexamethylene diamine, 
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which in turn had both been made 
from phenol or carbolic acid. Ca- 
rothers was in bad health and met an 
untimely death before he saw how 
well his product, nylon, looked on a 
pretty leg. Of course, for a few years 
the girls lent their nylons to the sol- 
diers to bail out when the going was 
rough. 

Every conceivable advantage of 
diet, drugs and paraphernalia was 
soon given the American soldier. If 
he pitched tent on a barren island in 
the Pacific, the water supply was im- 
mediately purified with some form of 
available chlorine. The insects on this 
lonely island were retarded by the 
use of the newest and best chemical- 
ly-prepared insecticides, and no long- 
er’ was America dependent on Stass- 
furt potash or imported nitrate. 

Speaking of fertilizers, the feed 
manufacturers would have little feed 
to put in the bag if it were not for 
fertilizers. As far back as 100 years 
ago, this latter industry recognized 
the value of the chemist. This hum- 


ble person learned to make sulfuric 
acid and treat phosphate rock, there- 
by getting available phosphate for 
crops. After the lesson of 1914, the 
chemist also found that he could re- 
fine potash in America. 

Most miraculous of all in fertilizer 
development is the enormous increase 
in production of nitrogen, the plant 
food most needed to grow large quan- 
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tities of feed. Haber, a German chem- 
ist, developed the synthetic ammonia 
process in 1914 in order to keep Ger- 
many in the r after being cut off 
from Chilean nitrate. Today, in Mis- 
sissippi, thousands of tons of synthet- 
ic liquid anhydrous ammonia are be- 
ing used on crops. 

The large increase in the steel in- 
dustry means more coke is needed 
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Mr. Coker gave his birds Ren-O-Sal 
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with the following results; 
© Birds averaged 2% lbs. at weeks, 
© First egg laid at 44 months. 
© In 40% egg production at 5 months, 

with no blowouts. 
© Showed very good feathering. 
© Exceptional uniformity. 
© No setbacks from coccidiosis. 
All Chicks Started At Gholson's 
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to reduce the iron ore. For every new 
ton of coke there are several pounds 
of ammonia given off which is usu- 
ally caught in sulfurié acid to make 
ammonium sulfate. This, however, is 
not enough! Many tons of synthetic 
ammonia are now combined with 
synthetic sulfuric acid in order to 
make an almost chemically pure am- 
monium sulfate. If one has viewed 
the huge mountain of this product 
made by Mathieson at Pasadena, 
Texas, he will agree that it seems as 
large as the Stevens Hotel! 
Although Wohler found out in 1826 


that urea could be made synthetical- 
ly, it was 100 years later before it 
was produced commercially by Du 
Pont. The feed manufacturers were 
not merely content with using-urea 
as a source of nitrogen to grow na- 
tural proteins to put in the feed bag, 
but they decided to make the old 
cow manufacture some of her own 
protein from urea! 

Someone has predicted that the 
insects will eventually push man off 
to Gen. Groves, and M. I. T. chemi- 
cal engineer. 

Perhaps a chemist should not im- 


ply that all research is chemical or 
that chemistry provides the one Alad- 
din’s lamp which all scientists must 
rub. However, let chemistry be ig- 
nored and the other lamps become 
lifeless brass. There would be little 
fertilizer to grow feeds, no insecti- 
cides, and the entomologist would 
have to start out with his bug catch- 
er. There would be no Warfarin for 
rats, no synthetic vitamins or sulfa 
drugs, no metal for cars and trucks, 
no tires and no high grade gasoline. 
The highly-colored feed bags would 
no longer be seen in the country 
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and the girls would not have nylon 
clinging to their skin. Yes, life with- 
out chemistry would indeed be primi- 
tive, and the feed manufacturer has 
been smart enough to realize this 
and has used the chemist to full ad- 
vantage to help build the nation. 
Each time a new war shows up 
someone says that food will win the 
war and write the peace. Here in 
Chicago, less than 10 years ago, one 
of the nation’s leading agriculturists, 
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when addressing a meeting of land 
grant colleges said in part: 

“Often it is necessary to employ 
methods and results of other sciences 
in our agricultural research. In fact, 
there is no sharp line of demarka- 
tion between the so-called agricul- 
tural sciences and sciences such as 
chemistry, physics .. .” 

Yes, the soldier in Korea does ap- 
preciate good food that would not be 
there if it were not for chemicals. 
Likewise, he is looking for a bigger 
and beiter gun loaded with a better 
chemical explosive to give him the 
necessary advantage over the enemy. 

The restless feet of primitive man 
milled for ages and ages over natural 
resources from which modern tech- 
nologists have constructed an amaz- 
ing civilization. Culture and wealth 
are products only of thinkers. Tech- 
nological thought is the only resource 
that is inexhaustible and no nation 
or region has a monopoly of it, none 
can move forward without it, and 
none wherein it abounds among the 
people can remain backward. 

It has been rumored that the be- 
hind the iron curtain count shows 
three times the number of men study- 
ing science and engineering since the 
war as compared to the prewar pe- 
riod. Here, in America, the trend is 
now away from the sciences and en- 
gineering. Perhaps the thesis of the 
New Deal has suggested to students 
the idea of taking easier subjects and 
getting a job with an alphabet agency 
paying more and more for less and 
less work. Reference to the New 
Deal recalls to your speaker that he 
was at Fenway Park, Boston, in 1944, 
when the late President Roosevelt 
said, “Just as soon as the war is over 
we shall again return to collective 
bargaining.” As a sequel to this, Ben- 
jamin Fairless of U.S. Steel recently 
stated that since V-J Day there had 
been a loss of 29 million tons of steel 
because of strikes. 

Napoleon once said that it looked 
like the Lord was usually on the 
side with the most troops. It might 
be said that a modern version would 
be that victory or peace would always 
be on the side with the most techni- 
cal men willing to work—provided, 
of course, they are given a free and 
competitive atmosphere. 

Yes, this country has come a long 
way in a short while; but no one 
can sit back and crow over past 
trophies. It is true that our campus 
and industrial laboratories need more 
space and more modern equipment. 
It was Boss Kettering, though, who 
said, “A research problem is not 
solved by apparatus; it is solved in a 
man’s head. . . .” And it was Plato 
who said over 2,000 years ago, “The 
direction in which education starts a 
man will determine his future life.” 

In conclusion, if there be one bit 
of pith in these rambling remarks, 
it is a challenge to the members of 
this industry to join hands with 
other industrailists to offer aid to 
young men who are willing to go into 
the scientific laboratories and give to 
the people of the world the better 
things of life, and let the people know 
that these things can come more 
abundantly from a free and competi- 
tive system in contradistinction to a 
welfare state! 
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USDA Notes Strong Underlying 
Feed Demand; Consumption Heavy 


WASHINGTON — Underlying de- 
mand for feeds continues strong, with 
more livestock on farms and livestock 
product prices substantially higher 
than a year ago, the U.S. Depart- 
ment of Agriculture states in its cur- 
ent Feed Situation report. 


Prospects for the 1951 feed crops 
will become increasingly important 
as price-influencing factors during the 
next few months, USDA notes. Un- 
less the growing season is unusually 
favorable, feed grain prices are ex- 
pected to continue above the support 
price level in 1951-52. 

USDA cites two recent develop- 
ments which may affect production 
this year. The late, wet spring over 
much of the Midwest which inter- 
fered with seeding of oats, and the 
unusually heavy abandonment of win- 
ter wheat in the Southwest. These 
developments would be expected to 
result in some increase in acreage 
planted to corn and sorghum grains 
over those indicated by farmers’ in- 
tentions in early March, USDA says. 

The report continues: 

Farmers fed their livestock at a 
heavy rate in the first half of the 
current feeding season, but feeding 
per animal unit apparently was 
slightly lower than in the same period 
of 1949-50. It now appears probable 
that the carryover of feed grains 
into 1951-52 will total around 27 
million tons, about 15% below the 
record of last year. Practically all 
of the reduction will be in corn 
stocks. 

More Sorghums Fed 

The quantity of all feed concen- 
trates fed in October-March totaled 
about the same as a year earlier. Feed- 
ing of corn during October-March 
was not as heavy as in 1949-50, but 
larger quantities of sorghum grains 
and some of the by-product feeds 
were fed. 

The combined stocks of corn, oats 
and barley in all positions on April 1 
were about 3% smaller than on that 
date last year, but were much larg- 
er than in most other recent years. 
Stocks of corn in all positions to- 
taled 1,880 million bushels, 7% small- 
er than a year earlier, but much 
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Superior’s Brand 


50% Meat and Bone Scraps 
60% Digester Tankage 
80% Blood Meal 


Superior Packing Co. 
Nestor 4001 
St. Paul 4, Minn. 


Original 


TEHR-GREE 


larger than the 1943-47 average. The 
April 1 stocks included over 400 mil- 
lion bushels owned by CCC and 
about 150 million bushels under loan. 

Domestic use and exports of corn 


though prices of feed grains and 
most of the by-product feeds have 
receded a little from the high levels 
reached in late February and early 
March. Prices of feed grains, which 
have been above the price supports 
since January, were 26% higher in 
April than a year earlier. However, 
they were still below parity, the 
lowest level at which price ceilings 
could be imposed under the present 
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Prices of protein feeds are cur- 
rently considerably lower in relation 
to feed grains than in the past two 
feeding seasons, when prices of these 
feeds were relatively high. Prices of 
most protein feeds have gone up much 
less during the past year than prices 
of feed grains. Some of these feeds, 
particularly distillers’ dried grain and 
giuten feed, are lower than a year 
ago, reflecting current heavy pro- 


during April-September probably will | '@W- duction. 
continue well above average, but may 
be little, if any, larger than the FEED INGREDIENTS 


heavy disappearance during that pe- 
riod of 1950. The carryover of corn 
next Oct. 1 is now expected to be 


around one fifth smaller than the SOYOEAR MEAL TANRAGE 
record of 860 million bushels on Oct. 
1, 1950. Stocks of oats and barley i . 


April 1 were substantially larger 


than a year ago. The carryover of © OAT MILL FEED + CORN CHOP 
these grains on July 1 probably will MILL FEEDS + GROUND GRAINS 
be about as large as the record quan- ‘ 

tities carried over in 1949. = DANNEN MILLS, Inc. 


Prices Off From Peak : GRAIN and JOBBING DIVISION 
Feed prices are generally consid- 


erably higher than a year ago, al- 
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assures positive, unfailing lubrication at all 
times without stopping pellet production! 


Yes, without stopping the flow of pellets, grease can be forced 
from one easily accessible spot at the rear of the main shaft 
to the pelleting rollers. Main drive gears and bearings operate 
in an oil bath protected from dust in the sealed, cast gear 
housing. Thorough lubrication is therefore provided at all 
times, eliminating the chances of costly shutdown through 
bearing failure. 

Here is a lubrication system designed to keep the “Century” 
operating at highest capacity while reducing manual lubrica- 
tion time and wasted lubricant. One spot lubrication adds 
years of production life to the “Century” Pellet Mill. Write 
for full information on this and other outstanding CPM fea- 
tures, or call your nearest CPM representative. 


CALIFORNIA PELLET MILL COMPANY 


1800 Folsom St., Son Francisco 3, California | 
114 E. Wabash Ave,, Crawfordsville, Indiano 
1728 Grand Ave., Kansas City, Missouri 


CALIFORNIA 


‘PELLET MILLS” 


SALES AND SERVICE ALSO IN: ATLANTA + BUFFALO + FORT WORTH + MINNEAPOLIS © OMAMA © SEATTLE « ST. LOUIS 
EUROPEAN REPRESENTATIVES: HENRY SIMON, LTO, STOCKPORT, ENGLAND 
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Makes Patching and 
Repair Work Easy 
On Any Material 
it Can Penetrate 
| 
a Fabric Cement 
= WHITE — For cloth, can- 
vas, leather goods. A tough, \ 
i thousands of uses. 
VAL-A COMPANY 
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How to Boost Agriculture _ 
.» « and benefit yourself 


. » BY JOHN GIBSON 


Do you as a feed dealer and other 
merchants in your town wish to get 
more rural business? Do you want 
to take on a promotion which will 
make farmers come to your com- 


munity, rather than go elsewhere, to 
buy most of their farm and home 
needs? 

Well, one of the ways in which this 
can be done is for you and your fel- 


CHECKERBOARD 


Buyers and Sellers 


of 


MILLFEEDS, GRAINS AND GRAIN PRODUCTS 


ELEVATOR CO. 


low merchants to underwrite a week- 


How is such a farm page worked 
up? How does it operate? How much 
does it cost? What are the benefits? 
Well, I shall try to answer these ques- 
tions, based on my observation of 
similar pages elsewhere. 


Interest Is Stimulating 

First of all, merchants in a small 
town are interested in boosting agri- 
culture, in encouraging farmers to 
be proud of their vocation and what 
they produce, as well as their way 
of life. When the public recognizes 
agriculture as a fine and noble way 
of life, farmers become more ambi- 
tious and are more willing to pro- 
gress. Everyone likes a little recogni- 
tion now and then in his special field. 

Furthermore, small town mer- 
chants want people to consume more 
dairy products, eggs and poultry, be- 
cause this makes better and bigger 
markets for farmers. Ina full page ad, 
such as I have suggested, about half 


a We're proud of the mud on our salesmen’s boots! 

Today's keen competition demands on-the-spot 
cs selling—in feed lots and poultry houses. And 
that's where you find an Arcady salesman. 
ee He takes an active interest in your business 
oe ... takes an important part of the selling load 


off your shoulders. 


When you hold an Arcady franchise, you not 
only sell a complete line of modern, research- 


more business for you. 


WRITE FOR FULL FACTS. 


ing aids, and tested feeding programs... But 
you also have the full cooperation of the entire 
Arcady organization—made up of men who 
aren't afraid of muddy boots, when it means 


proven feeds, backed by powerful farm paper 
advertising, informative literature, merchandis- 


Why not get acquainted with the Arcady salesman in your 
territory? Let him show you how an Arcady franchise con 
make your feed business the most profitable in town. 


IOUSE OF QUALITY with “A Modem Feed and Feeding Program for 


ARCADY FARMS 


MILLING COMPANY 


223 West Jackson Boulevard, Chicago 6, Illinois 


z 


3 


has, etc. Name him so that o 
local residents can identify him. 
Toward the bottom of the page, the 
names of the various merchants sup- 
porting such a weekly page 


diately creates more reader interest, 
boosts local pride and informs the 
People about agriculture as prac- 
ticed on a local basis. 


Cumulative Effect 


If the merchants publish such a 
full page ad every week, boosting 
agriculture by means of local farm 
pictures, augmented by national ag- 
ricultural data, and by also boosting 
the local merchants and their facili- 
ties at the same time, a community 
would have a continuous sales pro- 
motional feature which could very 
easily snowball into an _ excellent 
thing. 


How much would such a promotion 
cost the individual merchant? One 
town in Iowa which has been con- 
ducting such a campaign for more 
than a year has a list of 60 merchants 
who support it. This weekly ad costs 
each merchant $1 or $52 a year. For 
this amount of money, his firm name 
is listed in the ad every week. This 
is institutional advertising which real- 
ly pays off by building more trade 
and good will for the community. 

If feed dealers try an idea like 
this, they will get much help from 
their local newspaper publishers 
These men usually will be glad to 
help you work out the details of such 
a campaign and wilk also write the 
copy based upon your suggestions. 
The cost of securing and printing the 
pictures can be borne by the entire 
group of merchants, and this would 
not amount to much on a pro rata 
basis. 

Also, in a case like this, it is a 
good idea for cooperating merchants 
to post a reprint of each community 
advertisement somewhere in the feed 
store. In this way, people who do not 
get the newspaper at least have the 
opportunity to see and read the ad. 
Thus, the impression you are trying 
to create will be made on more peo- 


set 


k—DEHYDEATER 


H. E. CLARK CO. 


KANSAS 


Order Your KELL-PHOS 
(Phosphorus Trace 


oines 
DES MOINES 9, I0OW. 


= Rn | the page can be devoted to 
ly page of advertising. entitled “Hail | up the facts in favor of the : 
e to the Farm!” family using more dairy products, 
eggs and other farm produce in their ; 
: diets—for better 
Then, a picture of 
us farmer feeding or n 
with their street addresses. 
; There can also be a block of copy 
w says that these merchants are 
. Merchants, the copy says, are trying 2 
P| to stock everything the farmer needs, 
2" — |_| & so that he will find the local town 
the logical place to do all his shop- 
ping. 
F The following the play can be 
KANSAS CITY ST. LOUIS MINNEAPOLIS DENVER BUFFALO on some local poultryman, with a pic- er 
ture of him with his flocks, along with 
g some facts about him and his poultry 
ss bring some local farmer and a pic- 

: ture of him and his special activity ; 
sid into the copy and layout. This imme- : 
om 

ta 
| | | 
Every Farm Need.” COLLOIDAL CALSIUM PHOSPHATE 
| Mi. A. McCLELLAND CO. 
Dwight Bldg. - Kansas City 6, Mo. 


cultural community promotional 
pages would make quite a showing 
on a feed store wall, wouldn't they? 
It is possible for an individual feed 
dealer to try to promote something 
like this himself, and he might suc- 
ceed to a certain degree, but the ex- 
pense of paying for a full page ad- 
vertisement would be a very. heavy 
load for one merchant to bear. Like- 
wise, it would not have the effect 
that a page sponsored by 50 or 60 
merchant leaders would have. 


Value in Repetition 

There is a wealth of agricultural 
material, national and local, which 
could be featured in a series of this 
sort. If the page were continued week 
after week, and even year after year, 
it would have a lasting impact which 
would mean much more prosperity 
for town and country alike. Labor 
saving, crop producing and other 
ideas which have been tried locally 
and found successful could be pic- 
tured and described in such a series, 
until many readers would look for 
this page every week because of its 
interesting presentations. 

There are many trade-at-home and 
other similar campaigns being run 
in newspapers throughout the Mid- 
dle West. This is ample evidence that 
merchants generally realize the im- 
portance of building their towns as 
community shopping centers. But 
none of these campaigns stress the 
farmers’ accomplishments, or boost 
the consumption of the products he 
raises and sells, and at the same time 
stress merchants’ stocks. The page 
“Hail to the Farm” does all these 
things. 


MURPHY EMPLOYEES MEET 

BEAVER DAM, WIS. — Twenty- 
four representatives of the Murphy 
Products Co. of Burlington, Wis., met 
at the Hotel Rogers here for one of 


RYDE‘S 
G.laked 
DOG FOOD 


© 25% PROTEIN 
READY TO EAT 


Ryde’s Flaked Dog Food pro- 
vides needed nourishment in bal- 
anced diet form. Supplies vita- 
mins and minerals essential to 
growth and good health — has 
“Appetite-Appeal” for all pets. 

Ready-cooked, Ryde’s Flaked 
Dog Food is convenient to feed. 
Thoroughly and uniformly mixed 
and blended, to the same high 
standards of Ryde’s other spe- 
cialty feeds. 


5425 W. Roosevelt Rd. Chicago, I! 


a series of meetings held by Gots oun 
in the Midwest. Information on mak 

ing best use of farm feeds was seo 
sented by J. P. Smithwick, Green 
Bay, of the Badger divi- 
sion; John Green, Burlington, man- 
ager of the home division; Thomas 
C. Burchard, advertising manager, 
and Leo J. Warren, vice president 
and general sales manager. Informa- 
tion presented to the representatives 
at the meeting is being dispensed to 
the more than 300 Murphy dealers in 
Wisconsin. 


MINNEAPOLIS SHIPPERS 
SET GOLF PARTY JUNE 5 


MINNEAPOLIS—The Minneapolis 
Grain Shippers Assn. will hold its 
annual golf outing June 5 at Minne- 
sota Valley Golf Club. 


H. BRADLEY OGDEN DIES 

UTICA, N.Y.—H. Bradley Ogden, 
president of the Ogden Grain Co., 
Utica, died May 15. His widow and 
two daughters survive. 
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MEAL 


MINA FISH SOLUBLES * COD LIVER MEAL 


@ 


Phone HAnover 2-4174 


TWX NY 1-3788 


VITAMIN A FISH LIVER OILS 
LIVER AND GLANDULAR MEAL 
STEAMED AND RAW BONE MEAL 


DICALCIUM PHOSPHATE 


Chicage 4, Til. 


ALBUMINA SALES CORP. 
327 So. La Salle St. 


Phene HArrison 71-9791 


The Newer, 


Lower Cost | 
Growth Promotant... 


ACID Dv. 
AVAILABLE 


/ 


on request. 


Information on use of ARSONIC ACID Dv. 


in your feeds, and price quotations 
will be furnished promptly 


by Nutritionists! 


INDIANAPOLIS + INDIANA 


.. Proven 
and Accepted 


pecifide, Inc. 


“Farmacists for the Feed Trade” 


P. O. Box 5305 


ple. In fact, if the dealer has lots of 7 
wall space, it might be a good idea : 
; to tack up the pages one by one as 
they appear. Ten, 25 or even 52 agri- 
iy 
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461 Produce Exchange 
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Collect Regularly . . . Pay Promptly! 
Good Business Depends on Good Credit 


Treat your debtors as your creditors treat you . . . Urge 
them to pay promptly and establish valuable credit relations. 
Before giving credit, be sure to first decide the amount you 
can afford to tie up in Receivables. 

Make definite terms, be sure your customer understands them, 
then collect promptly. 

Be systematic . . . Educate your customer to know what is 
due on a definite date and make your collection at the ap- 
pointed time. 


@ Keep your inventories down—your turnover high. 


Your own good credit standing depends upon the soundness 
of your own credit program. 


MIDWEST DEALERS: 
WRITE TODAY FOR FREE CREDIT OUTLINE “A” 


The Educational Committee, Upper Midwest Feed & Seed Div. 
Minneapolis Association of Credit Men 


502 Thorpe Building, Minneapolis 2, Minnesota 


FIELD DAY TROPHY—William Pachot, Morton Salt Co., Des Moines, was 
the winner of the golf tournament at the Des Moines Feed & Grain Club's 


1lth annual field day held May 21 at the Des Moines Golf 


Country Club. 
by 


& 
The trophy emblematic of the championship is shown above being held 


last year’s winner, Jack Swanson, Carroll Swanson Sales Co., 


Des 
Admiring the trophy are (left) Marion Diercks, Foxbilt, Inc., Des Moines, 
president of the club, and D. O. Milligan, Grain Brokerage Co., Des Moines, 
secretary, who was recently elected to serve as the club’s president next year. 


Golfers Defy the Weather 


Record Turnout in Des Moines 
at Feed, Grain Club Field Day 


By BILL LINGREN 
Editorial Staff of Feedstuffs 


DES MOINES—Approximately 500 
persons attended the 11th annual 
Field Day sponsored by the Des 
Moines Feed and Grain Club May 21, 
setting a new attendance record for 
the event. W. L. Yearsley;.Chase Bag 
Co., Des Moines, who served as gen- 
eral chairman of the affair held at 
the Des Moines Golf and Country 


Club, announced that 483 persons 
were present for the evening meal 
and floor show to participate in the 
awarding of about 75 prizes. 

William Pachot, Morton Salt Co., 
Des Moines, was crowned as the 1951 
golf champion of the club, following 
his performance of shooting a 77 in 
an all-day rain. Despite the rain that 
fell steadily from 9 a.m. until late 
in the afternoon, 102 golfers partici- 
pated in the tournament. 


here’s why: 
RICHMOND FEED DRESSERS ARE COMPACT 


with noe Hale apa feet of floor space needed, you can install 


this mac in your most heavily crowded areas. 


RICHMOND FEED DRESSERS REQUIRE LITTLE POWER 


under 1 hp in the usual case. 


RICHMOND FEED DRESSERS HAVE HIGH CAPACITY 


a single machine can handle up to 24 tons per hour of mash, 


dairy, or poultry feed. 


RICHMOND FEED DRESSERS ARE EFFICIENT 


all lumps, tags, string and other foreign matter are completely 
scalped off to give your product improved quality and texture. 


RICHMOND FEED DRESSERS ARE PROVEN BY USE 


such ae cost-wise names as Cooperative G.LF. 
Mills, Ralston Purina Company, Cargill Inc., General Mills Inc., 
ar scggae Oats Company, all have used Richmond Feed 


complete information. 


RichMOND MawnuracturinG Company 


| 
4 
: 
| 
| 
| 
| 
: 
? 
Bie 
‘ 
Put these advantages to work in your 
feed plant. Write now for 
al 


Tied for No. 2 place in the tourna- 
ment were George Whyte, Chase Bag 
Co., St. Louis, and William O’Keefe, 
U.S. Industrial Chemicals, Chicago, 
both of whom posted 80's. 

The principal door prizes, two 16- 
in. table model television sets, were 
awarded to W. A. Power, Puritan 
Laboratories, Des Moines, and Dr. P. 
K. Dugan, Ankeny, Iowa, veterin- 
arian, who was a guest of Farmers 
Supply Co. 

Scheduled competition in horseshoe 
pitching and bait casting was can- 
celed because of the rain, although 
an informal horseshoe pitching con- 
test was held late in the afternoon. 

Other prize winners in the golf tour- 
nament were as follows: 

Closest to pin on No. 6—O. M. 
Kjellender, Minneapolis. 

Closest to pin on No. 17—Car! 
Wilke, Mankato, Minn. 

Closest to pin on No. 10—Harry 
Dean, Iowa City. 

Closest to pin on No. 15—William 
Piculell, Ft. Dodge. 

Most 5’s—H. P. Woodstra, Musca- 
tine. 

Most 6’s—C. W. Brown, Indianola. 

Most 7’s—W. B. Bauer, Storm Lake. 

Most 8’s—J. W. Manor, Des Moines. 

Best 9-hole score—Pat Black, Chi- 
cago. 

Highest 9-hole score—T. C. Grill, ' 
Lamar, Colo. 

Highest 18-hole score—J. W. Man- 
or, Des Moines. 

Field Day Notes 

The all-day rain failed to discour- 
age 102 of the golf enthusiasts, but 
Jack Swanson, Carrol! Swanson Sales} 
Co., Des Moines, last year’s cham- 
pion, said that anyone playing golf 
in that weather “needed a psychia- 
trist.” Dean Foster, Vy Lactos Lab- 
oratories, Des Moines, who served 
with the golf committee at the first 
tee, said that the sight of 102 golfers 
playing in the rain proved “how many 
crazy people there are in the feed 
business.” 
The ticket sale committee, headed 
by Lester Bright, Sargent & Co., Des 
Moines, expressed concern that there 
would be enough places to serve all 
of the persons in attendance. They 
made sure, however, of their own din- 
ner by eating early. 

Gene Gourley, Spencer Kellogg & 
Sons, Inc., Des Moines, put in a busy 
hour at the microphone, directing the 
seating during the evening meal. He 
was followed by several song lead- 
ers who led informal group singing 
prior to the evening show. 

¥ 

The floor show was sponsored by 
several Des Moines firms and Tom G. 
Dyer, Life Guard Feed Products Co., 
Des Moines, was chairman of the 
entertainment committee. 

v 

George Whyte, Chase Bag Co., St. 
Louis, was amazed to find himself 
host to several persons in his suite 
at the Savery Hotel when he arrived 


Company 


237 FIRST AVENUE NORTH 
MINNEAPOLIS 1, MINNESOTA 
Phone: M Ain 8845 


WE BUY AND SELL USED BAGS 


FOOD RESEARCH 
LABORATORIES, INC. 
Founded 1922 


48-14 33rd Street, Long island City 1, N.Y. 
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the evening of May 20. Bill Yearsiey, 
Chase Bag Co. representative in Des 

Moines, who served as general chair- Call 
man of the Field Day, had listed Mr. 


tnd ening Van Dusen Harrington Co. 


Phil Reynard, Foxbilt, Inc., Des 
buy and for Barley, Oats, Corn 
evening with a press camera. He did 
a professional job, having had con- BUSINESS FOUNDED 1852 


siderable experience as a news pho- 
tographer. 


Bert Sargent, Sargent & Co., Des 
Moines, received special attention 
during the floor show from the fea- 
tured performer of the evening. 

Two Minneapolis feed men traveled 
to the Field Day in style. Bud Silver- 
berg, I. S. Joseph Co., and E. A. Wood- 
ard, Woodbach Brokers, flew to Des 
Moines in the I. S. Joseph Co. plane. 


FEED FIRM EXPANSION 

IRVING, ORE.—The Irving Feed 
& Seed Co. here is completing a sec- 
ond bulk grain storage addition to 
its plant. Harry Schrenck, owner of 
the firm, reports the work will be 
finished in time for the next grain 
harvest. 


CANE BLACKSTRAP 
MOLASSES 
Processed and Dried 


Farmers know the value of mo- 
lasses for preserving ensilage 
... but they don’t like to mess with sticky liquid molasses. 
That’s why Omalass is so popular for putting up silage. 
It is easy to handle; can be sprinkled or blown into the 
silo. Omalass not only helps prevent spoilage but makes © 
silage more nutritious and more palatable. 


Cash in on this big market. Order now —and sell 
Omalass for preserving silage. 


SPECIAL SILAGE LITERATURE 1S AVAILABLE FOR YOUR USE 


Other Exclusive Products .. . | VyLACTOS LABORATORIES, INC. 


VyLACTOS—High Potency Vitamin Concentrate 
DRIFISOL—Dried Condensed Fish Solubles 
RIBOFERM—Y east plus Riboflavin and Niacin 
DELUX YEAST CULTURE—High Potency Yeast 


1901 East Euclid Ave. ] 
Des Moines 13, Iowa 1 
Please send details on the use of | 
Omalass for preserving silage. i 

! 


! 
LABORATORIES, 


WEAR Pal 
jent Granul@ 
For All Makes 
JENSEN MILLS - WNEOEA, WA 
SELL Al WN 
SP 
| | WAT | | 
| 
Philip B. Howk, Ph.D. President 
Bernard L. Oser, Ph.D., Director 
Research * Analyses + Consultation ; 
POULTRY FEED 
Evaluation 
: Biological, Nutritional, Toxicological Studies Vy aco: 
for the Food, Drug and Allied industries 
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BUSINESS OPPORTUNITIES 
v 


FOR SALE—IMMEDIATE POSSESSION— 
Modern complete feed mill—only one in 
20 miles. Feed store—bulk plant. Service 
station. F. A. Fleege, Savanna, Ill. 


WHEN YOU WANT TO BUY AN ELE- 


adverti te epted until Rates: 15¢ per word; minimam ditional charged for forwarding replies. . 
Wednesday each week for the issue of $2.25. Situations wanted, 10¢ Classified advertising rate not svailable 
the following Saturday. Changes of ad- $1.50 minimum. Count words of signature, for commercial advertising. Advertise- Indiana, Tiinols. Mid-West Bost i Chie, 
vertising copy in or keyed care ments of new machinery, products and Piymecth, ness 


FOR SALE — FULLY EQUIPPED FEED 
mill and retail store. Mixing, grinding, 
also Nutrena dealer doing $125,000 worth 


i Address 2782, Feedstuffs, 141 
MACHINERY FOR SALE MACHINERY FOR SALE HELP WANTED ackson, Chicago 4, ill. ; 
‘vi ve FOR SALE—OLD ESTABLISHED FEED 
WHIRLAWAY AIRBLAST CAR LOADERS | ONE 30° LEFFEL WATER TURBINE | YOUNG MILLING ENGINEER WANTED | fie cna) icine coumegnine, Srind 
—J. B. - = Mill Machinery, Jefferson (Sampson), good condition, 11 years old. by well established progressive feed 9nd railroad in seed and grain ae om »... 
City, Mo. Tyrone Milling Co., Tyrone, Pa. flour mill in South. Experience in engi- of Willamette Walley im Oregon, Anénan 
omta neering and drafting. Give qualifications 2774, Feedstuffs, Minneapolis 2, Minn 
FEED MIXER, 1-TON CAPACITY, GUAR- | FOR SALE—TWO CALIFORNIA PELLET and Address 2731, Feedstuffs, : 
anteed first-class throughout, & HP. mo- mills, Used molasses mixers. Wenger Minneapolis 3, Minn. FOR SALE—OLD ESTABLISHED FEED 
tor drive, Address 8774, Feedstuffs, Min- Mixer Co., Sabetha, Kansas. mfg. plant in Alabama, manufacturing 
neapolis 2, Minn. SALESMAN — FIFTY-ONE YEAR MANU- more than 20 brands of feed which have 
JAY BEE HAMMERMILLS — NEW AND facturer of livestock products wants a been advertised for 25 years, sprinklered 
WHEN YOU ARE IN THE MARKET FOR rebuilt. All types feed mill machinery. hard hitting, high caliber and proven Plant, diesel generated electric power, 
‘ new or used mill machinery, electric mo- J. B. Sedberry Co., 1031 N. Humphrey. salesman with initiative for local territory. railway siding, unlimited storage space, 
tors or any other equipment, write J. B. Oak Park, Ml. One who desires a lifetime position which half million annual merchant wholesale 
4 offers substantial earnings year ‘round. volume, in heart of a Alabama 
Hagan Mil! Machinery, Jefferson City, Mo. 
FOR SALE — TWO 8,000-GALLON MO- Our products must be sold, but farmers Black belt. Owner retiring will finance in 
BANKS - MORSE DIESEL MOTOR, sterage tanks, Stted et profit from their use. Our salesmen are 2708, Feedstuffs, Minne- 
model 36 A, 4%, 60 H.P.; 1,300 R.P.M; coils, One Wenger Molasses Pump. Write 
electric starter and batteries; recondi- Box 236, Sioux City, lowa. Accounts are established, products are | FOR SALK—LUNG WELL 
tioned. Address 698, Feedstuffs, Minne- ESTABLISHED 
apelio 2, Mian FOR SALE—GRUENDLER 18° FOR $500; tops in the field. If you qualify after farm supply and feed business in centra! 
J Bauer 18° for $400; Geh! $300; personal interview, we offer drawing ac- New York—Excellent farm trading area 
16” $250. Also ethers. What do you eee count against comimission, annual bonus, Situated on rail] siding—Best unusual] cen- 
TWO NEW WILLIAMS NO. 18 ALFALFA Write or "phone Prater Pulveriser Co group insurance, protected territory, thor- tral location im city of 20,000. Moving 
Dehydrator Milla, each equipped with Chicago 50, Ill ne ough training. Late model car essential. average 100-ton commercial feed per 
2, ate, - phone number, condition of car, etc. ness—Average 000 sales per year. 
. FOR SALE—JAY BEE 3W MILL WITH 175 : 
pipe. we sell for less than new poten fresh inventory Stocks ‘included asking 
Oo, right for prompt sale. Richland Co-opera- SITUATIONS WANTED quick price 3746, 
tive Elevator Co., Pleasant Plains, ‘Ill. 1 
Stondard steel elevators, belt and bucket type, avail- 
\ oom FOR SALE—HOWS DUPLEX MOLASSES | AVAILABLE — ACCOUNTANT-GENERAL | 5 
Mixer, reconditioned, $400; Sprout Wal- Manager—Experienced man in feed sup- SALES REPRESENTATIVES 
. Light Duty ‘sizes, from 110 to 750 Bu/Hr., for inter- dron vertical ton mixer, reconditioned, plement business fully familiar with all To Handle : 
Py mittens service. We sleo manafecture on $300; Howes Automatic Portable Scale, branches of accounting and taxes, pro- Complete Line of Well Known 
; veyors and hoppers. pat ,-7—-t 4 $300; small Munson Hammermill, $100. duction, cost, sales, collection of receiv- HEAVY DUTY HAMMERMILLS 
°4 complete information. Address Coxsackie Milling & Supply Corp., ables, purchasing and general office man- " 
~ a " West Coxsackie, N. Y. agement. Twenty years in manufacturing Open Territory in 5: 
GODSHALK and distribution of feed supplements. OHIO - NEW YORK - KENTUCKY 
Sheet Metal Fabricators PELLET MILLS — THREE CALIFORNIA Address 2783, Feedstuffs, Minneapolis 2, 2619, Feedstuffs 
BANGOR, PA. Master, 30 H.P., 4% years old. One Cali- Minn. Minneapolis 2, Minn. 
fornia Master, 30 H.P., 3 hours old. All nn nent 
with TEFC motors and controls and in 7 
good operating condition. Five California 
Screens - Hammers - 60 H.P. without motors or controls, in BUSINESS rat Soret sa 
good condition. All replaced with high 
14] and REBUILT MIL MILLS capacity equipment. Priced for quick sale. FOR SALE—GOING ELEVATOR NORTH BABY CHICKS FOR SALE 
central Ohio. Grain, coal, feed. Large | ' 
sat Write for Prices on to 2 — ae warehouse. Also grain truck and trailer. | HATCHING YEAR ROUND; 45,000 CHICKS 
nae INDIANA GRAIN MACHI Cc. C. Rospert, 238 Belle Aye., Belle per week; contact us for wholesale prices 
HINERY Corp. FOR SALE—FOUR STANDS auums | approved and pullorum passed. Mor- 
fa Indianapolis, Ind. ball-bearing “B” Drive, roll feed rolier ris Hatchery, 842 Jackson 8t., Morris, Ill. 
420 S. Meridian St. Riley 3235 mills; ome double stand 9$x30 and one FOR SALE 
double 9x34 Great Western shell bearing, 
; Style “A”; one stand 10x43 Barnard & Milling 300-ton feed 
4 Leas Style “A,” shell bearings; one 9x24 mill, 300-ewt. flour, 800-cwt. corn meal. 
‘e Great Western three-high, shell bearings; Ideal milling in transit privileges. East- 
Richardson Portable ern cities, Virginia cities, Carolina and 


two Bagging Scales 
YOU CAN MINE GOLD from 100 to 300 Ib.; one 4-bu. Richardson Southeast territories. Facilities serviced 
Grain Scale; two No. 30 Richmond Oentrif- by 3 major 


WITH A PAIR OF ROLLS! | || | - 


Grain Crimper 


chinery, Jefferson City, Mo. 


HIGHER QUALITY HAMMERS feed manutacturing plant for 
<a Hammers direct from manufacturer of or grain elevator. 
"Quantity Send full details with operating Consistent 
> counts on hammers and screens. Ask and pictu of property. 
for prices. All information held confidential. 
P. 0. Box 7455 N. Kansas City, Mo. tive Ad. .- not an a Selling 


Address 2763, Feedstuffs 
Minneapolis 2, Minn. 


MARION MIXERS for 
Dry or Molasses Feeds 
RAPIDS MACHINERY COMPANY GOING BUSINESS FOR SALE 


MARION, IOWA Ten years of continuous record of earnings between $40,000 
and $50,000 yearly after taxes. 
DESCRIPTION 


(a) Grain elevator, 150,000 bushel capacity, reinforced concrete. 
Headhouse and all conveying equipment installed for expansion triple 


ARE YOU BIG... LITTLE? 


Either way, you need a Davis Beller Mill te MACHINERY WANTED 
satisfy your customers’ demand f Vv 


, WANTED TWO SUPER DUO EXPELLERS 
ROLLER CRIMPED GRAINS! —May consider Due or RB for other capacity. Complete with fuel oil grain drier. Over 200,000 bushels 
riches ie roiling grain for seapelie 2, Mina. corn purchased direct from farmers last year. 
that they" ve switched overnight from phan WANTED TO BUY—RICHARDSON (b) Feed manufacturing business complete with percentage feeders, 
: easily digested, dust-free, comanes Cheotan scales, bag closing machines and ether pellet mill, molasses feed equipment. 80 to 100 ton daily eight hour 
ng and b ag im the feed lot. good mill, teed and elevator ie - capacity. Branded feeds sold to dealers and large feeders through 
SIZES UP TO 1 City, Mo. , salesmen. 800 to 1,000 ton monthly sales. Also dog food business 
4,000 Ibs. per hour! through wholesale grocer channels. Feed business in operation for 
Our roller mills, from the baby Krimper- HELP WANTED 12 years. 
Krac 3 j 
(c) Soybean plant large enough to supply feed manufacturing de- 


partment and our own dealer trade with soybean meal. 


to 
buyers from Maine to California .. . even 
Canada! 


"ve ft tab: ed able manu- 
Don’t the trend, get yours now! We've cuore fer reputation, “as. (d) Each unit has 
panding sales organization e Located in Ohio; three rail itehi Milling mixing 
and we dare you to try and tear new Michigan All in use. 
replies confiden Address Feed- Gradual continuous expansi 
FREE Book stuffs, Minneapolis 2, inn. bus for selling ay 
let. Send tod your or are 
complete information and BROKERS WANTED — LEADING PRO- All replies will be investigated before you receive an answer. 
ducer of nationally-advertised brands of 


vitamins needs sales representation ~ 

among feed manufecturers. Send complete 216 STANDARD BUILDING - FORT WAYNE 2, INDIANA 

in first Address 2, 

Feedst Minneapolis 


. BONNER SPRINGS, KANSAS 


ments Must De recelve y fate My ise eyed, services accepted Tor 
4 ef Saturday preceding date of issuc. . care of this office, 20¢ per insertion ad- mam rate of $7 per column inch. | —| 
7ée KRIMPER-KRACKER 
wg 
or lease with purchase option small ll 
P 


Wages and Hours 
Division to Define 
Retail Feed Sale 


ST. LOUIS—The Grain & Feed 
Dealers National Assn. will cooperate 
with officials of the wages and hours 
division of the U.S. Department of 
Labor during the next few weeks as 
that agency seeks to define a retail 
sale “as recognized in the industry.” 

The association will make spot 
surveys among retail feed dealers and 
will work through secretaries of state 
associations to secure information for 
the division. Officials from wages and 
hours and the association will con- 
fer with a number of retail feed 
dealers in June. During that confer- 
ence it is hoped that a questionnaire 
can be pre . Then a selected 
number of dealers will be asked to 
send in general information that will 
be useful in determining the nature 
of a retail sale, as recognized in the 
industry. 

The association points out that 
Congress amended the Fair Labor 
Standards Act last year, changing 
the situation as to retail establish- 
ments and retail sales. Under pres- 
ent legislation, certain eemptions 
are given to employees engaged in 
retail selling. 

As a result, the association re- 
ports, the wages and hours admin- 
istrator has faced the problem of 
defining a retail sale, as recognized 
by the industry affected, but up to 
this time has not sought to apply 
this phrase to retail feed sales. 


VERMONT COLLEGE SETS 
FEED CONFERENCE DATE 


BURLINGTON, VT.—The Ninth 
Annual Conference for Feed Manu- 
facturers, Distributors and Feeders 
is scheduled for all day Oct. 4 at the 
University of Vermont and State Ag- 
ricultural College, Burlington. 

The conference is offered by the 
animal and dairy husbandry depart- 
ment and the poultry department of 
the Agricultural College. There will 
be talks about dairy and poultry 
feeds, followed by discussion, accord- 
ing to O. M. Camburn, director of 
short courses and educational con- 
ferences. 


Alfalfa Offerings 
on K. C.. Market 
Remain Limited 

There were no changes in the baled 
alfalfa situation on the Kansas City 
market during a recent period, ac- 
cording to the Production and Mar- 
keting Administration market news 
service. Offerings during the week 
ended May 28 were very limited and 
entirely from old crop reserves. 

Harvesting of new crop alfalfa had 
started in several sections 
and the trade awaited the arrival of 
the first car. 

Arrivals during the week's period 
totaled seven cars, the same as in 
the previous week. Demand was not 
aggressive but was sufficient to clean 
up the tracks each day. Sales for 
the period included one car at $31, 


oss 


Write or wire for particulars on Bruco, 
European and Canadian Peat Moss 


BRUCO Peat Moss Corp. 


11 W. 42nd St. New York 18, N. ¥. 


re: No. 

not quoted, No. 1 $33.50@35.50, 

lo. 2 leafy $29.50@33, No. 2 $26@29, 
o. 3 leafy $23@25.50, No. 3 $19 
@22.50, sample grade $16@18.50 ton. 
In the Platte Valley of Nebraska, 


estimated that the number of acres 
seeded this spring will nearly equal 
the acres abandoned on account of 
winter killing and damage from wilt 
and worms. 

In the Larned, Kansas, area ad- 
ditional heavy rains early in the week 


sent already swollen streams out of 
their banks, thousands of 
acres of farm land. Lowland alfalfa 
acreage was inundated. As weather 
cleared late in the week, some alfalfa 
harvesting operations got under way 
on the higher ground. 

The prairie hay market at Kan- 
sas City continued in the grip of be- 
tween-season dullness. Reports from 
the country indicate that old crop 
prairie is mostly cleaned up and 
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carryover stocks will probably be the 
lowest in several years. Hay meadows 
made good growth with ample mois- 
ture in most areas. Some lowland 
meadows were nearing the cutting 
stage. Arrivals of prairie hay were 
again light, totaling only five cars. 
Sales were confined to one car at 
$21. Nomina] quotations by grade: 
No. 1 $19.50 and up, No. 2 $18@19, 
No. 3 $15@17.50 and sample grade 
$11@14.50 ton. 


Phone 7756 
WATERLOO, IOWA 


Get on the Waterloo BRAND -WAGON! 


V-C Tebacce Stem Fertilizers 
Fish Meal - Fish Solubles 


- Cottonseed - Soybean Meals 
United Calcium Carbonate 
Oat Prodacts 


WATERLOO MILLS COMPANY 


Wholesale listributors 


MOISTUR 


Convenience 


Here’s the new Steinlite Model 400-G Electronic 
Moisture Tester, completely redesigned to combine 
valuable mew advancements and time-tested features 
of previous models. 

And, here’s how the Steinlite helps bring you greater 
returns! Moisture is an important profit factor in your 
business—in buying and selling, in processing and 
storing. The speedy, dependable, easy-to-use Steinlite 
is essential in every phase of your operation where 
moisture content determines price, grade or quality. 
You can make an accurate test in one minute without 
destroying the ple. A Steinlite instantly gives you 
the true moisture content of a wide variety of free- 
flowing materials. Charts have already been prepared 
for more than 200 products. 

This new Model 400-G Steinlite covers a broader 
moisture range than former models—quickly registers 
as low as 14%4%.o0n peanuts ‘and up to 50% on high 


ESTE! 
_..-Greater in Accuracy 


moisture corn. Meter readings are made more accu- 
rately with a single selector switch. A dial thermometer, 
built into the instrument, makes temperature adjust- 
ments easier. A longer trouble-free life is assured by 
the increased stability of the electronic circuit and 
rugged chassis. Charts are calculated to check with 
government inspection points. Test pads are available 
to check the electrical accuracy of the machine. 

The reliable, economical, constantly improved 
Steinlite, the result of 20 years of continuous research, 
is the world’s most popular moisture tester. Remem- 
ber, too, that for 39 years Seedburo has provided the 
most highly developed moisture testing service in 
America. Take advantage of it by bringing your 
moisture testing problems to Seedburo . . . now! 


Inquire about the trade-in allowance on your 
present Steinlite Moisture Tester. 


Seedburo Equipment Company 


CHICAGO 


one at $30, one at $29, two at $28 , 
and one at $26 ton. Nominal quota- 
tions by grade still on an old crop 
supplies of old crop alfalfa were 
: depleted, and no sales were reported. 
naa Dehydrating plans were operating to 
capacity. Mills were paying producers 
. at the rate of $10 ton, basis dry 
weight after processing. Shipments ee 
totaled 27 cars for the week from the , 
principal loading stations. Meal prices Lanter Pest Liter Airy 
were around $50 ton for 17 to 20% ‘ Clear Quill Livestock Mineral 
protein basis delivered Omaha. Many Me Blatehford Products Servall (Stas-Dry) Poultry Litter 
growers report excellent stands of 
alfalfa seeded this spring. It has been é Calf Manna Pilot Oyster Shells 
7 Geiden West Condensed Buttermilk 
— 
= GREATER THAN EVER 
NOW \ 
 —_ 
| Utility... in Efficiency 7 | 
BRUCO svrerior PEAT M 
EUROPEAN snd CANADIAN 
PEAT MOSS 
HORTICULTURAL and 
POULTRY Grades ; 
Full-pack bales in popular sizes 
Profitable prices prompt shipment 
t., 4 the U. 8. 
722 Convene Building 
Chicago 6, Ill. 
| 
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NATIONAL 


CALF FOOD 


Everything’s in your favor when you start 
your customers’ calves off on National 


No-Milk Calf Food. 


They are feeding a calf food backed by 65 
years’ experience. They are feeding a calf food 
that gets results they'll like, and that means 


repeat business for you. 


Start selling National No-Milk Calf Food 
now. It’s an easy way to make steady, profit- 


able extra volume. 


WRITE for full details. 


NATIONAL 


CALF FOOD 


NATIONAL FOOD COMPANY 


LAC, 


WIiscONSIN 


Heads Lip Broiler Club 


Thie i is 


70 Willhit! Ranch 
has qualified. forfmembership in the. 


Quali chic ar 


2.80 


Two members of the Willhill Ranch 
organization at Rogers, Ark.—Sam 
Swofford and Claude Roller—recent- 
ly qualified as members of the Red 
Comb “Heads Up” Broiler Club. This 
club has been set up by the Hales & 
Hunter Co., Chicago, manufacturer of 
Red Comb poultry feeds and other 
feeds, to emphasize the importance 
of lower feed cost through efficient 
management practices, with special 
emphasis on preventing feed waste 
and water spillage. Framed certifi- 
cates of recognition and awards were 
presented to Mr. Swofford and Mr. 
Roller by N. R. Clizer of the Hales 
& Hunter poultry department. A re- 
production of Mr. Swofford’s certifi- 
cate appears above. In the picture on 
the right are, left to right, Mr. Roller, 
Vic Will, owner of Willthill Ranch, 
and Mr. Swofford. 


Another New WENGER Improvement 


All 600 and 700 Series now are furnished with 
the motor mounted on top of the mixer tank. 


WENGER 700 SERIES 


Acclaimed by those who have purchased and operated 
them to be the FINEST, MOST EFFICIENT MOLASSES 
MIXER ON THE MARKET. Extremely Accurate, Smooth 

’ Running, Fool Proof and Sturdily Built, THIS 700 IS 
BECOMING AMERICA’S FAVORITE. 


MOLASSES iS ONE 
OF YOUR TOP 
MONEY MAKERS 


FEED MANUFACTURERS KNOW 
¢ IT’S ECONOMY WISE TO JERSEE-IZE 


Step up your feed sales . . . increase your profit 
with THE JERSEE-IZED FEED BUILDING 
PROGRAM that has served feed manufacturers 
since 1922 


Back of all JERSEE Vitaminized and Mineral 
Concentrates is the more than 27 years’ experi- 
ence in ey 4 serving feed manufacturers 
from coast to coast. 


JERSEE VITA- FACTOR PRE-MIX contains 
Vitamins, Amino Acids and Animal Protein Fae- 
ter (B,,) which has been proven essential for 
satisfactory reproduction, high hatchability —_ 
rapid growth, and will materially reducé 
Animal Protein requirements in your feed tore 
mulas, and also will meet the requirements of 
National Research Council's recommendations. 


TRY OUR NEW HIGH POTENCY 


JERSEE MIN-O-LAS (ror swine) 


made expecially fer Hot Sapplement and Piz and Hoy Meals 


WENGER BUILDS 
6 DIFFERENT SERIES ~ 


FOR 
MOLASSES MEAL FEED 
- AND 


ANY OF OUR MIXERS WILL PROCESS 
FISH-SOLUBLES OR OTHER LIQUIDS 
AS WELL AS MOLASSES 


WRITE FOR DETAILS 


WENGER MIXER CO. 


SABETHA, KANSAS 


NATIONAL 
NO-MILK 
caus 
National No-Milk 
wf Calf Food and pel- 
lets are available in 
these handy, durable - 
2s and in 25, 
50 100 Ib. bags. 
— 
, | 
REMEMBER: ‘ 
FOND DO | 
3 | 9 DIFFERENT MODELS 
as 
* 
fo. MINNEAPOLIS MINN. 


Wanta with the college that the 
: person in the feed mill- 
Dig? ing or allied industries 
who raises the most 

money outside of his own company 
contribution shall have the honor of 


turning the first shovelful of 
at the ceremonies that will initiate 
the construction of the mill. 


Feed School 


(Continued from page 1) 


technology school could serve other 
purposes, too: 
Improve Industry Prestige 

1. It would give the industry a 
better standing in the eyes of young 
men choosing a careér and would 
tend to attract the more ambitious 
and eager types of students. 

2. It would offer an opportunity 
for feed millers and others interested 
in this industry to send their sons, 
friends or very promising employees 
to learn the technical side of milling. 

3. It would provide the proper fa- 
cilities for some much needed re- 
search on many of the machinery and 
engineering problems that are puz- 
zling the industry and to which few, 
if any feed manufacturers can devote 
their own time and effort. One or 
two improvements in warehouse han- 
dling of sacked feeds, for example, 
would save the industry each year 
many times the cost of a _ school 
mill. This mill, too, would provide a 
place where chemistry, nutrition and 
engineering could dovetail experi- 
mentally with the day to day mill 
problems that arise in milling prac- 
tice. 


Merger 


(Continued from page 1) 


D. V. McDonald, assistant to the 
president; J. C. North, executive wice 
president; T. T. Hale, vice president; 
H. L. McGeorge, Sr., southern region 
vice president; R. S. Greenlee, central 
region vice president; J. D. Lawrence, 
northern region vice president; J. A. 
Lacour, vice president; L. M. Smith, 
treasurer; A. G. Egermayer, secre- 
tary. . 

Members of the new board of di- 
rectors are: J. H. MacMillan, Jr., 
chairman; H. L. McGeorge, Sr., vice 
chairman; R. E. Whitworth, J. H. 
Hendel, J. G. Peterson, J. C. North, 
J. A. Lacour, J. C. Shouviin, D. V. 
McDonald. 

W. R. Smith-Vaniz, founder of Roy- 
al-Stafolife Mills, was a pioneer in 
the feed business in the South. He is 
75 years of age, and, while retaining 
a substantial stock interest in the 
corporation, has declared his inten- 
tions of retiring at the end of 1951. 

At Chicago, Walter Berger, presi- 
dent of the American Feed Manufac- 
turers Assn., said, “W. R. Smith- 
Vaniz has certainly earned the right 
to retire. I am sorry to see him leave 
as I know the feed industry will lose 
an outstanding man who has done 
much to expand the agricultural 
self-sufficiency of the South.” 


Three Regions 
Over-all operations of Nutrena will 
be divided into three regions with 
headquarters, plant locations and 
plant managers as follows: 
Northern region, headquarters, 
Minneapolis — Minneapolis, Ralph 


Latchaw, manager; Sioux City, Iowa, 
M. H. Patton, manager; Cedar Rap- 
ids, Iowa, C. G. Sleichter, manager. 

Central region, headquarters, Kan- 
sas City, Kansas—Kansas City, M. P. 
Miller, manager; East St. Louis, II., 


L. W. Cottrill, manager; Coffeyville, 
Kansas, T. O. Scherer, manager. 
Southern region, headquarters, 
Memphis—Memphis, H. L. McGeorge, 
Sr., manager; Meridian, Miss., J. A. 
Lacour, manager; Wichita Falls, 
Texas, C. T. Whitworth, manager. 
Dog food division— Kansas City, 
Kansas, V. C. Dean, manager. 


LOUIS S. MYERS KILLED 
IN FALL AT FLOUR MILL 


KANSAS CITY—Louis S. Myers, 
54, vice president and general man- 
ager of the Rodney Milling Co., Kan- 
sas City, was killed May 29 in a fall 
at the milling company plant. 

One of the leading flour millers of 
the nation, Mr. Myers began his busi- 
ness career as a stenographer in the 
office of the Seaboard Flour Corp. in 
Boston, and later became a salesman 
for the company. Otto Bresky and 
associates in the Seaboard company 
had established a flour mill in Kansas 


City in 1919 and later merged it with 
some properties of the Rodney Milling 
Co. under the latter name. In 1928 
Mr. Myers was appointed manager 
of these milling interests and moved 
to Kansas City. 

Prominent in charitable and civic 
work, Mr. Myers was general chair- 
man of the 1949 Kansas City Com- 
munity Chest campaign after serving * 
in other capacities also. From 1941 
to 1947 he was president of the Jew- 
ish Welfare Federation and active in 
the fund campaigns for many years. 
He was one of several leaders in as- 
sistance to the infant state of Israel 
who were honored in Jerusalem last 
fall by Israel Prime Minister Ben- 
Gurion. 

Born in Odessa, Russia, in 1896, Mr. 
Myers arrived in America with his 
parents when he was five, and the 
family settled in Boston. 

Surviving are his widow, Mrs. Lil- 
lian Gordon ers, a son, Richard 
G. Myers, who is associated with the 
milling company, a daughter, Mrs. R. 
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BOOST IN CORN ACREAGE 
INDICATED 

MINNEAPOLIS — Indications are 
that the acreage planted to corn will 
be 10 to 15% higher than the 86 
million acres estimated in the March 
prospective plantings report, accord- 
ing to the Cargill, Inc., crop bulletin. 
Planting work has been delayed by 
rains in many areas, it points out, 
and much of the wet land originally 
intended for corn will be diverted to 
soybeans. 
Richard Schleisinger of New York, 
three sisters and a brother. 

ACCIDENT VICTIM 

KANSAS CITY—Samuel J. Varner, 
47, employed by the Grain Products 
Co., Kansas City feed ingredient bro- 
kerage firm, was killed in a highway 
automobile accident May 27. 


Send your product ta market in a KRAFT BAG — the for a1000 wsea! 


Our total 
independence 
from outside 
sources for 

pulp and paper 
and other 

bag components 
ensures for 
KRAFT BAG users 
the consistent 
high quality and 
year-in-year-out 
dependability 
they require. 


Wholly-owned 
integrated plants 
make the kraft paper, 
the crepe kraft, 
the kraft tape, 
the crepe sleeves 
and L.C. sleeves 
. +. prepare 
adhesives... 
make printing 
plates . . . print 
on our own 


Every step of 
manufacture is 
marked by 
quality-control 
methods to keep 
the quality up — 
come what may! 


That is why YOU 
can depend on 
KRAFT BAGS! 


; The feed Technology School Advis- 
ory Committee, which is in charge of 
See the campaign to raise $200,000 for a 
building to start the feed milling 
school at Kansas State College, has 
ae 
A 
DEPENDABLE 
ade-to-OF modern presses. 
or P 
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THE FEED 


* 


MARKETS 


* * 


Demand — Supply — Trends — Prices 


Quotations on feed ingredients shown in these and adjoining 
columns are wholesale prices, per ton, bagged, for prompt delivery, 
unless otherwise noted. They are the latest quotations available by 
mail from Feedstuffs correspondents, but are not necessarily those 
in effect on date of publication. The prices represent fair average 
trading values and do not necessarily represent extreme low or 
high levels at which individual sales might have occurred. A de- 
scriptive summary of supply and demand factors prevalent in the 


feed market appears on page 2. 


ALFALFA MEAL 


Los Angeles: Demand good; trend firm; 
supply adequate 17% dehydrated with 
guaranteed A 125,000 units $56@58; 15% 
suncured $52@54.60 

Buffalo: be mand steady to fair; trend 
steady; supply good to ample; 17% dehy- 


drated $63@64, 13% suncured $47@49; No. 
2 suncured $45@47, all sacked, Boston 

Seattle: Demand slow; supply ample on 
suncured, fair on dehydrated; 15% fine 
grind suncured $652 ton, carlots, prompt; 
17% protein and 100,000 A unit dehydrated 
$65 ton, carlots, prompt. 

Memphis: Demand slow; trend lower; 
supply ample dehydrated, 17% _ protein, 
guaranteed 100,000 units vitamin A $56 

Minneapolis: Prices declined as offerings 
from the Southwest became more plentiful 
and demand remained only fair. Quota- 
tions: 17% dehydrated, 100,000 units of 
vitamin A guaranteed $52@52.50 papers, 
$54@55 buriaps; 20 to 22% $56 burlaps. 

Chica\ro: Demand fair; supply ample; 
17% 100,000 A $55, 20% 150,000 A $58@59; 
13% sunecvred No. 1 fine ground and 15%, 
no quotations 


Kansas City: Demand slow to fair; main- 
ly centered on nearby shipment and loaded 
ears production has been fairly heavy 


in last few days with only one heavy rain 


in Kansas to mar a week or more of 
open weather; prices are unchanged to 
slightly easier 17% dehydrated alfalfa 
meal with 100,000 units of vitamin A guar- 
anteed on arrival $48.50@52 sacked, Kan- 
sas City, for this week's shipment in bur- 
laps; packed in papers the range is $47 


Call... 
BuD HArDy jo... 


@ MILLFEED 
@ OIL MEALS 
@ ALFALFA MEAL 
@ GROUND GRAINS 


H. E. HARDY 


FEED BROKER 
731 McKnight Bldg. 
Minneapolis 1, Minn. 


BR 2114 


Dehydrated 


@50 sacked, Kansas City, depending on 
source of supply; market continues rather 
fluid within these ranges but most of the 
trade feels that the limit to the decline 
in values has been reached. 


ALFALFA PELLETS 

Min : Magxket easier; demand fair; 
supplies ample; $55.50 papers, 100,000 units 
of vitamin A guaranteed, 

Buffalo: Demand slow to quiet; supply 
plentiful; trend steady; dairy, suncured $63, 
nominal, bulk, Boston; poultry, dehydrated 
guaranteed vitamin A $73.50, nominal, bulk, 


Boston. 
FEED 
Philadelphia: Demand dull; 
pulverized $70, nominal. 
Boston: Demand fair; supply light; $60.85. 


supply small; 


Chicago: Demand quiet; supply light; 
$53 ton. 

Indianapolis: Demand only fair; trend 
unchanged; supply ample; whole barley 
$81, sacked; crimped barley $86. 


Seattle: Demand fair; supply good; whole 
$70, ground §70, rolled $73 ton, ex-ware- 
house, 

BLOOD FLOUR 


: Demand fair; trend easier; 
$120@122.50 local origin. 


New Orleans 
supply ample; 


Louisville: Demand slow; trend steady; 
supply ample; $140 ton. 
BLOOD MEAL 


San Tew - Demand fair; supply am- 
ple; $6.65 a mit of ammonta; screened 
blood $6.50 a unit of ammonia. 

Louisville: Demand fair; trend steady; 
supply ample; $140 ton. 

Portland: Demand good; 
supply ample; $140. 

BONE MEAL 
P San Francisco: Demand good; supply fair; 

67. 

Atlanta: Demand fair; trend steady; sup- 
ply tight; $73, f.0.b. southern ports. 


BONE MEAL (STEAMED) 
San Francisco: Demand good; supply fair; 
75. 
Kansas City: Demand fair; trend steady; 
supply limited; $100 sacked, Kansas City. 
Chicago: Demand good; supply scarce; 
$77.50@85 ton, sacked. 


trend steady; 


Cincinnati: Demand and supply fair; trend 
easier; $80 ton, sacked, f.o.b. Cincinnati, 
Louisville: Demand slow; trend weak; 


supply ample; $80@85 ton. 
Buffalo: Demand quiet to slow; supply 


sufficient to ample; §78@80, Buffalo. 


ALFALFA MEAL 


e Processed Correctly 
e Warehoused Properly 


to Retain All of Nature’s 
Full Bounty of Vitamin A 
Packed in either 50-lb. papers or 100-lb. 10-oz. burlap bags 


Write 


Phone 


Wire 


LANDBY DEHYDRATING CO. 


A. J. Landby, Mgr. 
Phone Warroad, Minn. 


Plant at 
Swift, Minn. 


BREWER® DRIED GRAINS 
Francisco: Demand good; supply ade- 
quate; $54. 
Milwaakee: and and fair; 
22% $47, 24% saree, 26% $48. 


Chicago: Demand light; supply ample; 
$46.50@47.50 ton. 

Louisville: Demand fair; 
supply ample; $51@63 ton. 
Louis: Demand fair; 
bulk. 


trend steady; 


$39.50 


Demand and supply fair; 

8¢ Ib., 
Chicago: Demand slow; supply adequate; 

8@9%¢ Ib 
Cincinnati: 84% ¢ Ib. 
New York: 8\%¢ Ib. 


in cariots, 
in carlots. 
. in cariota. 


supply ade- 
in carlots, St. Louis. 


quate; 8¢ Ib. 


BUTT 
Chicago: Demand slow; supply plentiful; 
$4.25@4.50 cwt. 
San Fre : Demand fair; supply good; 
$5.35 cwt 
Minneapolis: Market steady; demand fair; 
supply ample; $5.25 cwt. 
isvi Demand fair; 
supply ample; $5.75 cwt. 
Buffalo: Demand steady to good; 
steady; supply ample to good; 6% @6 
CALCITE CRYSTALS AND FLOUR 
Limecrest, NJ.: Crystals $8.50, carlots; 
flour $5.75. 
New York: Demand steady: 
ple; crystals $11.71, flour $8.96. 
Buffalo: Demand 
crystals $12.33, flour $9.5 
: Demand steady: 
crystals $13.70, flour $10 


CALCIUM CARBONATE 
Los Angeles: Demand good; trend firm; 
supply adequate; flour or meal $9.73; grits 
$10.73@ 12.23. 
Mi lis: Prices depend on potency of 
and 25-Ib. MnSO, 100-Ib. lots 

$15, —— calcium $9 ton; .6 KI $12.60. 

Demand steady; supply good; 

$12 ton, ‘ex- warehouse, truck lots. 


trend steady; 


trend 


supply am- 
supply ample; 


supply ample; 


mix; KI 


San : Demand steady; supply 
ample; $59.50. 
City: Demand good; trend ages: 
supply adequate; $50@60, sacked, f.o.b. 
plant, depending on grade and bag size. 
Boston: Demand and supply light: $81. 
, : Demand fair; supply limited; 
poultry charcoal $80 ton. 


COCONUT MEAL 
San Francisco: Demand good; supply fair; 
$63. 
Bayonne, NJ.: 
tracted meal $46 ton, 
$1 ton, buyer's bags; 
reconditioned bags. 
Portland: Demand 
supply ample; $67. 
COD LIVER OTL (FORTIFIED) 
Boston: Demand good: supply ample; 
600 D, 2,250 A 33¢ Ib; 300 D 2,250 A 32¢; 
300 D 1,500 A 29%¢. 
York: 300 1cU 1,600 A 29@31%¢, 300 
3,000 A 33@ 
1,500 A 29@32¢; 600 ICU, 
2,250 A 32@34%¢; 600 ICU, 3,000 A 35@38¢. 


COLLOIDAL PHOSPHATE 
Chicago: $22, carlots. 
Kansas on $21, carlots. 
20.50, 


arlots. 
Des Moines: $22, 


20% protein solvent ex- 
bulk basis; sacked 
$6.60 ton, 
lower; 


slow; trend 


carlots. 

Philadelphia: $21, carlots. 

CONDENSED FISH SOLUBLES 

Boston: Demand good; supply moderate; 

tank cars 4%¢ gal., drums 6%¢ Ib. 
CORN GERM MEAL 

Louisville: Demand fair; trend steady; 
supply good; $56 ton. 
New Orleans: Demand slow; 

365@69. 
Demand good; supply scarce; 


trend steady; 
supply limited; 
St. Louis: 
$45. 
CORN GLUTEN FEED AND MEAL 
(All quotations for all cities are sacked 
basis; bulk basis $7 less) 


Minneapolis: Feed $57.15, meal $86.15. 
Atlanta: Feed $63.54, mea! $92.54 
Birmingham: Feed $61.99, meal $90.99. 
Boston: Feed: $61.48, meal $90.48 
Chicage: Feed $52, meal $81. 
Cleveland: Feed $58.28, meal $87.28 
Denver: Feed $60.03, meal $89.03. 

Ft. Worth: Feed $58.69, meal $87.69. 
Indianapolis: Feed $56.02, meal $85.02 
Kansas City: Feed $52, meal $81. 
Louisville: Feed $57.46, meal $86.46. 
New Orleans: Feed $60.03, meal $89.03. 
New Vork: Feed $61.06, meal $90.06. 
Norfolk: Feed $60.45, meal $89.45 
Philadelphia: Feed $60.65, meal $89.65. 
Pittsburgh: Feed $58.69, meal $87.69. 
St. Lonis: Feed $52, meal $81. 


COTTONSEED OIL MEAL 

Memphis: Demand slow; trend lower; 
supply tight; prime 41% protein $80. 

Kansas City: Demand slow; offerings 
light; market easier; prices down about $2 
ton this week and oo, oe sacked, Mem- 
phis, for prompt ship 

Chicago: Demand light; $90.25 
ton, sacked. 


177 Milk Street 


GORTON'S VITAMIN OILS 


Products of American Industry 


Distributed Exclusively by 


NEW ENGLAND BY-PRODUCTS CORP. 


Distributors for Gorton-Pew Fisheries Company, Ltd., By-Products Div. 


BOSTON 9, MASS. 


Angeles: Demand good for immedi- 
trend firm; supply limited; $78 
Ft. Worth: Demand slow; offerings lib- 
eral; 41%, f.0.b. oil mills $85@86, delivered 
Ft. Worth, also f.o.b. interior ofl mills in 
north, central and west Texas. 
New + Demand poor; trend steady; 
supply limited; 41% $99.75@100.50. 

Atlanta: Demand slow; trend weaker; 
supply adequate; 41% $79, Georgia mills, 


$80, Mississippi mills. 

Louisville: Demand slow; trend easy; 
supply ample; $89.75 ton. 

Baffalo: Demand quiet to slow: trend 
steady; supply good; 41% $91@93, sacked, 
Boston. 

Seattle: Demand steady; supply very 
tight; $90.50 ton. delivered rail, domestfc 
43%, carlots. 


4 AND D FEEDING OIL 
New York: 300 ICU, 750 A 26% @27%¢: 
300 ICU, 1,500 A 28% @30¢; 300 ICU, 2,250 


600 ICU, 
2.250 A 33@34¢; 600 ICU, 3,000 A 36% @37¢ 

Milwaukee: Demand fair; supply ample 
straight oils, 100 D §2; concentrated vita- 
min oils 300 D, 750 A S3%¢ Ib.; 300 D, 
1,500 A 35%¢; 800 D, 2,260 A 38¢, plus drum 
deposit charge. 

Boston: Demand and supply fair; 600 D, 
1,500 A, 30¢ Ib.; 300 D, 2,250 A, 31%¢; 300 
D, 1,500 A 29¢; 300 D, 750 A 25¢ 


D ACTIVATED ANIMAL STEROL, 
POWDERED 


New York: Demand good; trend un- 
supply sufficient; 1,500 ICU pr 
, ton lots, f.0.b. warehouse 
City: Demand moderate; trend 
steady; supply ample; 12.6¢ Ib. 


DEFLUORINATED PHOSPHATE 


Wales, Tenn.: 
Columbus, Ga.: $49.25. 


‘oronet 
Houston: $63.75. 


DISTILLERS’ DRIED GRAINS 
: Demand small; supply suf- 


Demand fair; steady; 
supply somewhat limited; §61@ 

New Y Demand very A trend 
strong; supply poor; solubles, sacked $78, 
light grains $64. 


Louisville: Demand good; trend strong; 
supply light; Light $57 ton, dark $58, 
solubles $70 ton. 


: Demand fair; supply am- 
ple; solubles $82. 
DRIED BEET PULP 


Francisco: Demand good; supply fair; 


ffalo: Demand fair to slow; trend 
steady; supply plentiful; $70@71.50, New 
York, Philadelphia. 

tle: Demand steady; supply tight; 


Seat 
$59 ton, ex-warehouse, truck lots. 
: Demand fair; supply nil; $68, 


DRIED BUTTERMILK 
Milwaukee: Demand good; supply scarce; 
$12.50 cwt. 
Bost good; light; 


nominal. 


supply 
12¢ Ib. 
Chicago: Demand poor; 
$10.50@11 cwt. 
Indianapolis: Demand good; 
supply average; $12.25 cwt. 
Baff 


supply ample; 


trend lower; 


: Demand good to strong; trend 
steady; supply sufficient to steady; 11@ 


DRIED CITRUS PULP 
Los Angeles: Demand very good; trend 
steady; supply limited; $45 bulk, producers’ 


plants 
Atlanta: Demand good for pulp, fair for 
meal; supply limited; trend strong for 


pulp, steady for meal; pulp $40, meal $32.50, 


fo.b. Florida mills. 
Buffalo: Demand fair to quiet; trend 
steady; supply plentiful to good; $58@59, 


New York point 
DRIED SKIM MILK 
San Francisco: Demand good; supply 
fair; 12%¢ Ib. 
Milwaukee: Demand good; supply scarce; 


Chicago: Demand slow; supply adequate 
$11 cwt., nominal. 

Louisville: Demand fair; trend steady; 
supply normal; $225 ton. 

Portland: Demand good; trend steady; 


limited; $12 


Gortfons 


COD LIVER & FEEDING OLS 


supply 


909 
Phone: MAin 5394 Minneapolis, Minn. 

MADISON, WISCONSIN 
contact: H. I. “DUSTY” RODE 

Feed Service 
522 Grain Exch, Bldg. 
Milwaukee, Wis. 
Phone: BROADWAY 2-4580 


DES MOINES, IOWA 
CONTACT: 
THOMPSON - HAYWARD co. 
Des Moines, Iowa 


PHILADELPHIA, 
contact: SEA BOARD SUPPLY co. 
35th & Grays Ave. 
Philadelphia, 
Phone: Fulton 9-2317 


New England By-Products Corp. 


177 Milk St. BOSTON 9, MASS. 


‘ 
New Urteans t 
4 Pittsburgh It i 
ficie 
CHARCOAI 
— | 
| | 
$53.1 
| | 
5 
| 
| 
| | —— 
> 
| 
| a. 
/ Warehouse Stocks Available for Immediate 
Delivery 
MINNEAPOLIS, MINN. 
CONTACT: | 
THOMPSON - HAYWARD CHEMICAL CO. | 
AKRON, OHIO OHIO 
contact: C. C. WELCH 
435 Brevoort Road Columbus, Obie 


DRIED WHEY 
+ Demand fair; supply mod- 


erate; $6. 4 


Kansas City: Trend steady; demand fair; 
fortified $6. 26¢ cwt. higher. 
Los and good; trend firm; 


Dem 
supply ample; ‘$6.75 ewt. 
alo: Demand strong to good; trend 
steady; supply good to ample; 6% @6%¢. 
$7.60 


+ Demand steady; supply ample; 
cwt., ex-warehouse, l.c.l. 

: Market steady; demand fair; 
supply ample; $6@6.25 cwt. 
FISH MEAL 

Seattle: Demand slow; supply good; Ca- 
nadian herring meaj $2.22% a unit of pro- 
tein, f.0.b. car Seattle, carlots, June; 1.c.!. 
6¢ a unit higher. 

t Demand fair; trend sta- 
supply ample; 65% $170. 
@: Demand slow; trend steady; 

—~ fair; 60% $125, f.0.b. Atlantic ports. 

t Demand fair; trend steady; 
supply adequate; tuna $2.15 a unit of pro- 
tein; sardine $2.20. 

Mi lis: Market steady; demand fair; 
supply ample; 70% herring meal $2.10@2.15 
& unit of protein, West Coast; 50% meal 
$2.05, Bast Coast; $2.10 a unit West Coast. 

New : Demand light; trend steady; 
supply ample; 60% menhaden $125@130. 

‘0: Demand fair; supply adequate; 
60% protein $125 ton, f.o.b. 
60% protein $132@134 ton, West 
Coast; herring mea! 73% protein a unit 


tionary; 
Atlant, 


of protein, f.0.b. Seattle 
: Demand light; supply heavy; 
60% $116. 
HAY 


Philadelphia: Demand average; supply 
ample; timothy and clover — 
Wichita: Demand good; scarce; 


da 
Prairie $20@22, No. 1 No. 2 
$30. 


New York: Demand good; trend steady; 
better grades moved quickly; timothy, No. 1 
ones. No. 2 $32@39, No. 3 $27@30. 

Baffalo: Demand slow to fair; trend 
steady; supply good; $24@26, Erie County 
points. 


Seattle: Demand fair; supply tight; baled 
alfalfa $35 delivered truck lots weitern 
Washington common points for U.S. No. 2 
green. 


HOMINY FEED 
Memphis: Demand slow; trend lower; 
supply ample; white $67.80, yellow $65. 
isville: Demand slow; trend easy; 
supply ample; $64 ton. 
Chi : Demand light; 


: Demand fair; 
supply plentiful; $65 sacked, 
cinnati. 

Seattle: Demand fair; 
burlap bags $73, paper bags $ 
livered Seattle, carlots. 


supply ample; 


cago: 
$62 @63.50. 


lower; 
Cin- 


trend 
f.0.b. 


supply ample; 
69, both de- 


t Demand fair; supply ample; 
$72.75 
LINSEED OIL MEAL 
Deémand fair; trend lower; 


Portland 
supply ample; 34% eastern $79, delivered; 
34% Montana $80, delivered. 


McGEHEE Co. 


St. KANSAS CITY, MO. 


New York St. Louis 


Baffalo: Demand ~~ to quiet; trend 
steady; supply good to 326 
72, sacked, Edgewater; 34% $75@77, sacked, 
Boston. 
Indianapolis: Demand only fair; trend 
weak to lower; supply ample; 36% $71. 
Les + Demand good; trend firm; 
a spot limited; new crop about June 
15, $72. 
: After further declines, prices 

firmed up somewhat and 36% meal was 
quoted at the close of the week at $51@ 


$50.50@51.50 bulk, Minneapolis; 36% $50@ 


50.50, bulk, Decatur. 
Ph t Demand slow; supply mod- 
erate; $68. 


SPROUTS 

Milwaukee: and good; supply fair; 
No. 1 $43@43 io "Ne. 2 $35. 

Chicage: Demand light; 
$41.50@43 ton. 

Buffalo: Demand slow to fair; trend 
steady; supply good; $40@41.50, Buffalo. 

St. is: Demand and supply good; $47, 


supply ample; 


sacked. 
New Orleans: Demand slow; trend steady: 
supply ample; 24% $47.50@48. 


MEAT SCRAPS 
San Francisco: Demand good; supply fair; 
$2 a unit of protein 
Kansas City: Demand slow; offerings ade- 
quate; 50% meat and bone scraps mostly 
$110, bulk, Kansas City. 
lon: Demand fair: supply ample; 
$1.60 a protein unit; converted 50% $92.50. 
cage: Demand slow; supply adequate; 
50% protein $105@110 ton. 
New York: Demand fair; 


trend un- 


changed: supply of 60% protein scarce; 
55% $105 
Louisville: Demand slow; trend easy; 
supply ample; $110@112 ton. 
ffalo: Demand steady to quiet; trend 
steady; supply good to sufficient; $100@ 
104, Ruffalo 


Portland: Demand good; trend steady: 
supply limited; $2.10, celling. 
N ms: Demand slow; 


60% $110@111. 
MILLET 
St. Louis: Demand fair; 

hog, country run $3.25 cwt., 

St. Louls; Early Fortune §3.25 cwt., 

carlots, St. ‘Louis 
New ms: Demand fair; trend steady; 

supply adequate; $4.50 on Early Fortune. 


MILLFEED 

Minneapolis: While the Northwest mar- 
ket remains relatively more firm than other 
markets, prices are down from the levels 
of a week ago. Quotations: bran $49@50, 
standaid midds. $54@66, flour midds. $59 
@60, red dog $60@61. 

Kansas City: Demand was spotty for mill- 
feed this week, with offerings adequate to 
fill trade needs. Some milis were fairly well 
sold up for nearby, but others were offer- 
ing sufficient feed to place a drag on the 
market. Quotations June 1: bran $44@ 44.50, 
shorts $69@59.75 

fichita: Demand slow for bran, good 
supply adequate; basis Kansas 
City: bran $46@46.50, shorts $61@62: bran 
declined $4.50@5 ton and shorts 50¢@$1 
ton, compared with the preceding week 

Ft. Worth: Demand quiet; supply suf- 
: ecarlots, prompt, wheat bran $653, 
gray shorts $69. delivered TCP; $5@6 lower 
on bran and $2.50 lower on shorts com- 
pared with a week previous. 

Chicago: Demand light; supply ample; 


trend easy; 
supply tight; 


supply light; 
bulk, tn carlota, 
bulk, 


for shorts; 


Minneapolis Peoria 


bran $51@51.50 ton, standard midds. $58@ 


59, flour midds. $62@62.50, red $63 
@63.50. 

St. Leuls: Demand very light; supply 
ample; bran $49.50, shorts $63@63.50, spot 


delivered St. Louis switching limits. 
Cincinnati: Demand poor; trend lower; 
supply adequate; bran $54.50@56, middlings 


Demand quiet to steady: trend 
supply locally is short, Canadian 
milifeeds still pressing this market; stand- 
ard bran $53@64, standard midds. $55 @56, 
flour midds. $61@62, red dog $61@62 
Boston: Demand light; supply adequate; 
standard bran $57.50, middlings $69 


Fort Worth Galveston 
Buffalo Portland 


61.60, bulk, Minneapolis, with 34% meal 
50¢ ton higher. 

Chicage: Demand light; supply heavy; 
36% protein $62 ton; 34@ protein $63. 
Kansas City: Demand only fair from 
mixers; market stronger due to export 
interest; supplies a little tighter; 34%. 


New Y 


ork: Demand poor; 
ample; bran $62.60, standard 


Memphis: Demand 
supply ample 
midds 


hausted; June $52 


slow, 


gray shorts $67. 
Seattle: Demand very 


heavy; 


lower; 
midds. 


supply ex- 
middlings $5 ton higher, 


nominal prices only; no supplies available. 


Port : Demand 
supply scarce; 


good; trend 


steady; 


San Francisco: Demand good; supply lim- 


ited; $67 


firm; supply 
$64.50@65 60 


Demand 


st 


good; 
bran $66@67. 
MINERAL FEED 


trend very 
run 


mill 


San Francisco: Demand steady; supply 
good; all-purpose with iodine $70. 

Kansas City: All-purpose with iodfne 
$80, sacked, Kansas City; 60-lb. blocks 
packed in individual cartons $86. 

Milwaukee: Demand good; supply ample; 
$75; 50-Ib. blocks $2.35. 

is: Minimum phosphorus, 7% 
$95, vitamin mineral for hogs $90 

Seattle: Demand fair; supply excellent; 


high phosphorus mixtures $64, 
; Competitive brands $38, 


house, 


+ Demand 


Francisco 
$42 ton, f.0.b 
City: 


fair; 


Kansas 
adequate; 
New Orleans; 
West Coast 

Min 


supply ample; 33¢ gal., 


Demand 
market steady; % 
limited offerings $46 ton, 


good; supply 
ears, Richmond, Cal. 
slow; 


is: Market easier; demand slow; 
f.o.b. New Orleans, 


with West Coast offerings still out. 


Boston: Demand 
37¢ gal. in tank car 
Indi 
changed; 
including drum; 
$76, barrels extra. 


steady; 


lota. 


is: Demand seasonal; 
supply ample; 60-gal. drum $25.25, 
bulk, 50 


gal. $22.25, 


supply fair; 


trend un- 


ton 


New York: Demand fair; supply adequate; 
trend unchanged; 36@37¢. 


Louisville: Demand 
supply ample 

f.o.b. Gulf ports. 
Seattle: Demand good; 


$46 ton in tank cars; 

New Orleans: 
supply adequate; 
f.o.b. New Orleans. 


slo®; 


trend steady; 
33%¢ gal. tank car 


lota, 


supply ample; 


$15.70, 600-I». drum. 


Demand slow; 
33¢ gal 


NIACIN 


New York: $9 kilo. 


OAT PRODUCTS 


trend easier; 
in tank cars, 


t Prices are unchanged to 


50¢@$1 


ton lower on top grades, with re- 


ground off $2 ton. Demand is slow to fair. 


Quotations 


ard pulverized $50.50, feeding 
$99, feeding oatmeal $90, 
feed $23 

Milwaukee: Demand fair; 
pulverized, white $62.50, feed 
lasses oat feed $39; 
56% $27 


Boston; Demand fair; 


poultry rolled pats $100, stand- 
rolled oats 
reground oat 


supply ample; 
$67 


50; mo- 


regrounds, 3% $25, 


supply moderate; 


204 S. 17th St. 


ALFALFA PRODUCTS 
FRED LAUX 
Consolidated 

ALFALFA COMPANY 


Omaha, Neb. 
ATlantic 7171 


FEEDSTUFFS, June 2, 195159 


white pulverized, Canadian $68; reground 
oat feed §31 

Chicago: Demand light; supply ample; 
regtound oat feed $22.50 ton; fine grow 
feeding rolled coatmes! $90, feeding rolled 


oats $100@ 102. 

Ind Demand fair; trend steady 
to lower; supply ample; pulverized cats 
$62, pulverized white oats $65, steel-cut 
oats $195, oat groats $105. fine ground cat- 
meal $104, rolled oats $113, whole ground 
oats $63, recleanéd No. 2 white oats $1.16 
bu., sacks extra 

Port Demand good; 
supply limited; rolled $80.50, 
cleaned white $80.50 

St. Louis: Demand fair; supply ample; 
reground oat feed §26. no offerings of 54% 


trend higher; 
ground $78.60, 


pulverized white oats $64, choice 
65. 
OYSTER SHELL 
: Demand fair; supply am- 
ple; local $13, eastern $24 
on: gor and supply good; paper 
$20.31, cloth $21 
New fair; trend steady; 
supply ample; $12.75@13 lecal origin 
Seattle: Demand fair; supply ample; 
western $24, eastern $27, both ex-ware 
house, Lc.i. 
PEANUT OTL MEAL 
Atlanta: Demand slow; trend steady; 
supply limited; 45% fob. Georgia 
mills. 
mand slow; trend down; 


New Orleans: 
supply light; $72 yyy on 45%, f.0.b. milla. 
PEAT MOSS 


San : Demand and supply fair; 
$3.10 bale. 

Boston: Demand steady; supply adequate; 
carlots $2.66@2.75 bale; Le.) 2.86 @2.90. 

Chicage: Demand lighter; supply plentiful; 
$3 ton 


New Orleans: Demand good, trend steady; 


supply ample; 186.1). German moss $5.75. 
New York: Demand good; trmd un- 
changed; supply fair; Canadian $1.)0@3.16, 


imported 36 @?.60 


DUST TITE BAGS 
ABILENE ALFALFA SALES CO. 


ABILENE, KANSAS 


Dehydrated ALFALFA MEAL 


Earl Saul 


Hi 


From the Fertile Red River Valley of Minnesota 
Write - Phone - Wire 


RED RIVER ALFALFA CO. 


Phone 61 


Crookston, Minn. 


Vancouver, B. C. 
Winnipeg 


San Francisco Los Angeles 


FEED GRAINS 
KAFIR-MILO 


BARLEY - CORN - OATS - WHEAT 
From &very Grain Producing Area in United States 


CONTINENTAL GRAIN COMPANY 


TERMINAL ELEVATORS: 
Kansas City Omaha 


St. Louis 


Chicago 
Buffalo 


Portland 
Toledo Galveston 
Columbus Enid 


Fort Worth Minneapolis 


lower; 
| Los An 
‘ex. | 
| 
: | | 
| 
| 
| Grain Company. 
Kansas City - Omaha - Dallas 
| | U ’ Q 
! DENYDRATED | A 
F anu 7. L 
That's My Name! 
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ALFALFA MEAL A 


Improves the Quality of Your Feed 


A finished feed is no better than the ingre- 
dients. When you blend Ark Valley Al- 
falfa Meal with other dependable ingredi- 
ents, you're sure of the best quality feeds. 
Ark Valley service is as good as Ark 
Valley Meal. 


ee ARK VALLEY 


= ALFALFA 


MILLS, 


Meal = HUTCHINSON, KANSAS 


for Bemer Feeds 
MEMBER: HAY ASSOCIATION 
GRAIN & FEED DEALERS ANATIONAL ASS'N 


wy 


HONESTLY 


actully 
than the next fellow's, but we do 
ly, personal service. Aad that 
long run. Lesides, the attention 
we nay to details will save a lot 
of wear and tear om your nerues. 


We can please you. Give us a call. 
WALSH GRAIN CO. 


416 FLOUR EXCHANGE MINNEAPOLIS 15 
LINCOLN 0678 
MATT WALSH SHELLEY WALSH 


Demand good; trend steady; 


Portland: 

supply ample; $2.90. 
POTASSIUM IODIDE, U.&. P. 
York: Demand normal; trend steady; 

supply ample; 200-Ib. lots $2.15, 100-Ib. lots 

$2.17, 26-lb. lots ; potassium iodide 

chalk mixture, lots $2.06, 100-Ib. 

lots $2.08, 25- Ib. 


St. 
100% pure potassium iodide, USP. 
lots $2.17 in fiber drums, 26-I!b. lots 
in fiber drums, 6-lb. lots $2.27 in bottles, 
f.o.b. St. Louis; al- 
cium stearate mixture, 225-Ib. 
in leverpak druma, 100-Ib. lots $2.08 
fiber drums, 25-lb. drums $2.11, 6-lb. bottles 
$2.18, f.0.b. St. Louis. 


RIBOFLAVIN 

New York: Demand good; trend steady; 
supply sufficient; 12%¢ gm. equivalent, 
freight allowed. 

Terre Haute: Demand and supply good; 
12%¢ a gram of contained riboflavin, with 
freight allowed, for 8,000 and 16,000 po- 
tency dried fermentation solubles. 


RICE BY-PRODUCTS 
Atlanta: Demand good; supply nominal; 
$50, f.0.b. Louisiana mills (nominal). 
forth: Demand limited; supply 
rice bran $48@49, prompt; hulls 
f.o.b. south Texas rice mills, im- 
mediate; or prompt shipment. 

: Demand fair; trend quiet; 
oupeiy tight; $48.50@49.50 on bran; no quo- 
tations on hulls. 

Gs 


is: Prices held to about the 
same range as a week ago but tended to- 
ward the low end. Demand is slow, with 
supplies ample. Quotations: dust $1@6, 
lights $6@12, mediums $12@18, heavies $18 
@25; Canadian screenings $13, bulk, Duluth; 
Canadian ground screenings $24.50, sacked, 
Duluth. 
Buffalo: Demand slow to fair; trend 
steady; supply plentiful to good; Canadian 
. New York, Philadelphia. 
3 : Demand fair; trend steady; 
supply sufficient; heavy grains $34@36 
Chicago: Demand slow; supply ample; 
ground grain screenings $27 ton; Canadian 


refuse $17. 
SORGHUMS 

New Orleans: Demand dull; trend steady; 
supply adequate; No. 2 yellow milo $2.48 
@2.50, Kansas City. 

Ft. Worth: Demand quiet; supply suffi- 
cient; carlots, bulk, No. 2 yellow $2.56@ 
2.61, delivered TCP. 


SOYBEAN OIL MEAL 

San Francisco: Demand fair; supply am- 
ple; $90. 

Ft. Worth: Demand very light; supply 
ample; 41 or 44%, Midwest origin $79.32@ 
80.32; Arkansas origin $78, June, delivered 
Ft. Worth. 

Minneapolis: Soybean oll meal picked up 
from a low of around $57 ton as some im- 
proved buying developed. Quotations: $53.50 
@59, bulk, Decatur. 

Memphis: Demand slow; trend lower; 
supply ample; prime 41% protein, old proc- 
ess $65, bulk, f.0.b. Decatur 

Kansas City: Demand fair; 
about adequate; market somewhat easier 
but showing signs of picking up again; 
for western shipment $53@58.50, bulk, De- 
catur; unrestricted $59@60, bulk, Decatur, 
for 44% and $60.50, bulk, Decatur, for 41%. 

Boston: Demand good; supply fair; $79 
@80. 

Decatur: Demand fair; supply ample; 

protein $61@61.50, 44% protein $60. 

Chicago: Demand light; supply ample; 
41% protein $67 ton; 44% $66 ton 

Atlanta: Demand fair; trend steady; sup- 
ply ample; 41% $66, f.0.b. Mississippi mills; 
44% $66.50, f.0.b. Tennessee mills; 45% $74, 
f.o.b. North Carolina mills. 

Indianapolis: Demand good; trend easier; 
supply ample; 44% $77. 

SUNFLOWER SEED 

St. Louis: Demand good; supply limited; 
hybrid variety (small seeded), none avail- 
able; local grown poultry grade $15 cwt., 
sacked, f.0.b. St. Louis; small black $13.50 
ewt., sacked, f.0.b. St. Louis, no carilots 
available; parrot sunflower seed, large 
black, large gray, both $20 cwt., St. Louis. 


TANKAGE 
Chicago: Demand slow; supply adequate; 
60% protein $100@115 ton, bulk. 
Kansas City: Demand light; market easy; 
offerings ample; 60% digester tankage most- 
bulk, Kansas City 
Demand light to quiet; trend 
y; supply ample to plentiful; 60% de- 
hydrated $129.75, nominal 
St. Louis: Demand fair; supply adequate; 
60% $96, bulk. 
New Orleans: Demand dull; trend steady; 
supply light; 60% $121.50@125. 


WHEAT GERM 
New Orleans: Demand dull; trend steady; 
supply sufficient; $74@77. 
Chicage: Market steady; 
supply adequate; $73. 


SYMPTOMS 
Sneezing and runny noses in young 
pigs may mean that they have in- 
fectious necrotic rhinitis, which may 
cause their death. 


offerings 


demand fair; 


Joseph G. Schmitz 


GMI APPOINTMENT — Joseph G. 
Schmitz has been named president of 
the southwestern division of General 
Mills, Inc., succeeding James S. Har- 
gett who retired June 1, Leslie N. 
Perrin, company president, has an- 
nounced. Mr. Schmitz, formerly vice 
president and general flour sales man- 
ager of the southwestern division, left 
in January to serve three months as 
flour consultant to Michael V. Di- 
Salle, director of the Office of Price 
Stabilization. He joined General Mills 
in 1929, and took an active part in 
formation of the southwestern divi- 
sion eight years later. He is a former 
president of the Oklahoma Millers 
Assn. 


HEAVY SALES OF JULY 
HIT PROTEIN FUTURES 


MEMPHIS—Sales of cottonseed oil 
meal and soybean oil meal futures 
at the Memphis Merchants Exchange 
this week skyrocketed as _ traders 
sought to liquidate old crop July 
contracts. 

As a result, July delivery of both 
proteins suffered sharp declines, cot- 
tonseed oil meal closing May 29 $1.05 
per ton lower than the May 22 close, 
and soybean oil meal off 95¢ ton. 

New crop deliveries, with the ex- 
ception of January cottonseed oil meal 
which closed $1 down, scored gains, 
ranging from 10¢ to $1 ton. 

Cottonseed oil meal sales almost 
doubled those of last week as 12,800 
tons were traded. Soybean oil meal 
sales hit 74,500 tons. The combined 
total of 87,300 tons was 32,100 tons 
higher than the total for the week 
ended May 22. 

With traders liquidating at a fast 
clip, open interest dropped off con- 
siderably. At the end of business May 
22, the open interest of both proteins 
amounted to 232,400 tons. This week 
the open interest table reveals 212,- 
200 tons, with 164,500 tons on the 
soybean oil meal side of the market. 


MRS. D. T. BOMAR DIES 
FORT WORTH—Mrs. D. T. Bomar, 
85, mother of W. P. Bomar, president 
and general manager of Bewley Mills, 
died here recently. She had resided 
in Fort Worth since 1887. 


Selected Quality 


TANK CARS 


MOLASSE 


NATIONAL MOLASSES Co. 


EXECUTIVE OFFICES: ORELAND, PA. » OGONTZ 8337 
SHIPMENTS FROM GULF & ATLANTIC SEAPORTS 
TANK TRUCKS « DRUMS 


Rich in Carbohydrates 
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NEW TEAM—The Patten-Kindstrom 
Co., a new brokerage firm, has opened 
its offices at 418 Flour Exchange 
Building, Minneapolis. Operating the 
concern are L. H. Patten, L. O. Kind- 
strom and W. P. Schmoll. Mr. Patten 
recently resigned as general manager 
of the Farmers & Merchants Milling 
Co., Glencoe, Minn., a position he has 
held since 1938. Previously he had 
been production superintendent for 
the State Mill & Elevator, Grand 
Forks, N.D. Mr. Kindstrom resigned 
May 1 as sales manager for Wayne 
Fish & Co., Minneapolis, where he 
had been employed for three years. 
Previously he had been with Pills- 
bury Mills, Inc. Mr. Schmoll also 
formerly was with Wayne Fish & 
Co., which he joined in 1948 after at- 
tending Minneapolis Business Col- 
lege. Mr. Schmoll served in the U.S. 
Navy during World War Il. Mr. Pat- 
ten is a director of the Northwest 
Feed Manufacturers Assn. and served 


Chicks Placed in Principal Broiler Areas 


(In thousands) 


N. 


Cc. 


Va. 

East’n Del-Mar- Shen. Chatham- North N.W. Totala—, 
nn. Va. Valley Wilkes Georgia Ark. Texas 1951 1960 
356 3,461 911 506 9 1,073 1,137 9,343 8,188 

3 364 3,401 1,006 627 1,995 1,160 1,224 9,667 7,693 
332 3,475 1,056 $11 2,022 1,218 1,275 9,889 7,746 
348 3,604 1,065 556 1,987 1,252 1,366 10,178 7,611 
419 3,571 1,033 624 2,078 1,306 1,286 10,217 7,475 
365 3,659 1,007 630 2,066 1,234 1,290 10,140 7,607 
391 3,610 980 539 2,046 1,195 1,287 10,048 7,458 
408 3,574 976 510 2,122 1,207 1,267 10,064 Tate 
349 3,683 882 536 2,076 1,280 1,253 10,069 7,014 
320 3,613 907 539 2,047 1,189 1,311 9,926 6,903 
392 3,542 834 568 2,135 1,084 1,285 9,840 7,064 


The above summary is compiled by the Crop Reporting Service of the U.S. Department 


of Agriculture at Little Rock, Ark. 


Production of milifeed, in tons, for the 


Millfeed Production Shows Gain 


current and prior two weeks, together with 


season total of (1) principal milis in Nebraska, Kansas and Oklahoma and the cities of 
Kansas City and St. Joseph; (2) principal mills of Minnesota, lowa, North and South Dakota 
and Montana, including Minneapolis, St. Paul and Duluth-Superior; (3) mills of Buffalo, 
N.Y. Production computed on the basis of 72% flour extraction: 


 -——Northwest*—. -—Buffalot—, 


7—Combined**— 


Weekly Cropyear Weekly Crop year Weekly Crop year Weekly Crop yr. 


May 20-25 - 24,044 1,221,369 12,763 
Previous week .323,893 312,312 
Two weeks ago. 24,521 12,82) 
23,318 1,160,982 13,570 

. 22,086 1,347,596 13,191 

30,125 1,432,940 16,697 


28,668 1,343,793 16,262 


Five-yr. average 25,648 1,301,336 14,277 


*Principal mills. **84% of total capacity. 


Production todate production to date production to date production to date 
6 


44,615 8,121 428,466 44,928 2,295,450 
61 


7.5 343,766 
8,097 45.439 
644,529 8,843 497,001 45,731 2,302,512 


667,928 8,543 487,065 43,820 2,502,589 
791,728 8,919 471,123 54,641 2,695,791 
824,667 9,944 470,082 54,874 2,638,442 
714,673 8,874 470,947 48,799 2,486,956 


TtAll mills. tRevised. 


COTTONSEED OIL MEAL FUTURES 
prices of cottonseed ofl meal (41% protein) on the Memphis Merchants Bx- 


Closing 
change in dollars per ton: 


May 25 May 26 May 28 May 29 May 31 
July @°76.50 ....@°76.25 75.256@ 76.60 75. 76.50 76.30@ 78.00 
October ~-@*62.50 62.25@ 62.75 61.75@ 61.95 - @*63. 63.35@ 63.55 
December 61.50@ 62.25 -@°61.50 €1.10@ 61.20 . @*62.2 .@°62.50 
January -60.50@ 61.25 60. 60@ 61.00 569.75@ 60.15 60. 30@ 62. 4 60. 50@ 61.75 
Sales (toms) ......... 6,000 2,000 2,600 600 600 
. 
SOYBEAN OTL MEAL FUTURES 
Closing prices of soybean of] meal (basis Decatur, Ill.) on the Memphis Merchan' 
Exchange, in dollars per ton (bulk basis): » 
May 25 May 26 May 28 May 29 May 31 
@°71.25 ....@*70.70 -@°69.80 70. 70.75 ~@ 71.76 
December . -@°58.00 = ....@°56.50 @°58.0 @*°68.45 
January 57.60 57.00@ 57.60 656.40@ 56.85 87. 26 68 57.756@ 68.45 
March - 57.00@ 57.75 67.00@ 57.60 56.25@ 56.85 58.25 
Sales (tons) ......... 6,100 3,300 2,600 6,300 


ecings Wetieving 
Your customers can see for them- 
Selves at your Eggshell Brand counter 
display. They can see the uniformity 
... the correct sizing for hens, pullets 
or chicks... they can see how dust- 
free and waste-free is this pure reef 
oyster shell product. Ask for the 
Eggshell Brand display—it's free. 


_ PURE REEF 
OYSTER SHELL 


Southern Oyster Shell Milling Corp. 


MOBILE, ALABAMA 


TO CONSERVE COBALT 


1—for Four-Footed Animals 
(With Cobalt) 


2—for Poultry 
(Without Cobalt) 


In order to help our customers comply with the recent 
AFMA request to conserve cobalt, we are making avail- 
able Miricoe* Trace Mineral Supplement—for Poultry. 
The product will have the same potency as regular Miricoe 
—but without cobalt. It will be identical in texture with 
the present Miricoe, but will easily be identified by a 
blue tag. 

While it is required by poultry, the need for supplemental 
cobalt in poultry rations is not as critical as in feeds for 
four-footed animals. The conserving of cobalt will help 
assure the feed industry of its minimum requirements 
during the present emergency. 


If you would like additional information about the two 
kinds of Miricoe, please write. 


HOLT PRODUCTS COMPANY 


. MILWAUKEE 1, WISCONSIN 
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L. H. Patten L. O. Kindstrom 
Open a bag and 
as president of that organization in _ 
W. P. Schmoll 1947-48. 
TWO KINDS OF MIRICOE 
MIRICOE NOW AVAILABLE 1 
A 
we 


A BETTER 
BAGGING. 
SCALE 


For Less Money! 


Saves a Heap of 
Time and Labor 


The most highly perfected, lowest priced, completely 
self-contained bagging unit ever produced. "Rad that’s 


a fact. This startling new 


APEX BAGGING SCALE 


for grain, feed, seed combines speedy filling and accurate 
weighing in one simple semi-automatic operation . . . four to 
six 100-lb. bags per minute. Extremely easy to operate; re- 
quires small installation space; wre: installed to any wood 
or metal hopper. 

GIVES YOU ALL OF THESE SPECIAL FEATURES 
a combination of notable improvements to be found in no other bagging 
seale at any price. 
Two to One Leverage System assures greater accuracy. ‘ 
Over and Under Indicator of one piece construction. No small parts or 
springs to get out of order. 
Extra Large Dash Pot requires no adjustment. 
Slide Control Gate at top of unit controls flow of material from bin 
into scale hopper. 
Dust Evacuating Shield encloses upper section of machine. " insures elim- 
ination of dust. Protects operator. 
Safety Bag Clamps for paper bags, cloth, burlap, and burlap and paper 


combinations. 
Write for details. Exclusive distributors: 


EQUIPMENT COMPANY 
1316-C Sherman Ave. 


Evanston, ill. 


LIME CREST 


Laboratory Controlled 


TRACE MINERAL PRE-MIXES 

an economical and effective 
means of adding trace minerals 
to formula feeds. 


100 LBS. NET WT. 


MOCO 


CINCENTRNE § & Iron 


Standard and Custom-Blended Formulas 


Chemical and spectrographic analyses, made by the 
Lime Crest Research Laboratory, control the quality 
of all Lime Crest trace mineral pre-mixes. Uniform 
distribution of the trace minerals in the pre-mixes 
is assured by the Lime Crest Blending Process. 
Lime Crest trace mineral pre-mixes are supplied 
in standard formulas or will be made 
to specifications. 


LIMESTONE PRODUCTS 


CORPORATION OF AMERICA 
BOX #7, NEWTON, NEW JERSEY 


Seen Despite 
Larger Output 


WASHINGTON — While the 1951 
Cuban molasses crop is expected to 
be somewhat larger than the 1950 
crop, several factors combine to make 
supplies available for the feed indus- 
try relatively more limited. 

This is indicated in the current 
blackstrap molasses market report 
issued by the Production and Market- 
ing Administration. PMA points out 
that the U.S. alcohol trade is using 
substantially more molasses than nor- 
mal and a large amount of the Cuban 
crop will be reserved for domestic 
use. Also, Cuba entered 1951 without 
sufficient inventories to fulfill her 
1950 contracts. 

The May 15 report from the Cuban 
Sugar Stabilization Institute shows 
molasses production of 273.9 million 
gallons, compared with 252 million 
in the same period a year ago. Mo- 
lasses yields per short ton of sugar 
by this date averaged 448 gal. in 
1951 and 42.3 gal. in 1950. 

Meanwhile, PMA reports feed mo- 
lasses demand is moderate on the 
East Coast, slow at the Gulf and 
good on the West Coast. A seasonal 
slump in demand ccntinues in most 
areas, with supplies adequate at all 
terminals. Citrus molasses demand 
continues good, with supplies limited. 


— 


SCIENTISTS NAMED 

NEW YORK—Dr. Edwin G. Stimp- 
son has been appointed assistant di- 
rector for biochemistry, division of 
nutrition and biochemistry of the 
National Dairy Research Laboratories, 
Oakdale, Long Island, N.Y. He first 
joined the National Dairy Labora- 
tories at Baltimore in 1930. Dr. By- 
ron H. Webb, principal dairy tech- 


Paul S. Gerot 


PILLSBURY APPOINTMENT—Paul 
S. Gerot, 48, has been elected execu- 
tive vice president of Pillsbury Mills, 
Inc., effective June 1, according to 
an announcement by P. W. Pillsbury, 
president. Mr. Gerot was elected a 
corporate vice president in April, 
1950 .and a company director last 
December. He joined Pillsbury in 
1926 as a salesman in St. Louis and 
subsequently served as a district 
sales manager, manager of the west 
central grocery products division at 
Chicago, assistant manager of sales 
and advertising and vice president in 
charge of sales. 


nologist in the U.S. Bureau of Dairy 
Industry, has accepted appointment 
as a senior scientist with the organi- 
zation. He will act as scientific ad- 
visor on the staff of Dr. Arnold H. 
Johnson, vice president and director 
of research. 


Easier, Better Blending ... at Lower Cost! 


For Mixing All Liquids ... 


Condensed Fish Solubles, 
Buttermilk, Whey, 
Vitamin Oils, 
Molasses 


able, 

mixers if (See small 

illustration of handy hook-up 

to upright mixer.) 

* MIXES FASTER, BETTER 

Constant flow, high-speed beaters as- 
sure fast and thorough mixing of liquid 

through feed. (See large pictare above.) 

* LOWER COST 


Shipped f.0.b. Midwest point. Belts, pulleys, spouts 
included with ical tion with 
3 H.P. motor. 


* HEATER UNIT AVAILABLE 


For ~~ complete, easy mixing, regardless of 
for Full Information 
} CARROLL SWANSON SALES CO. 


620 Des Moines Bidg., Des Moines, la. 
Good openings for manufacturers’ 


representatives. 
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(Continued from page 2) 


were five or six days, 20 or 24 hours 
a day. 

Trade during May apparently 
equaled or surpassed May business 
a year ago, which is generally con- 
sidered a good showing since business 
then hit a large volume. 

Hog concentrate sales nudged up 
this week for most concerns, par- 
ticularly for those working on feed- 
er financing contracts. Turkey feed 
demand remains good, while chick 
starting mashes are still moving at 
peak volume. Layer mashes also are 
holding their own. Dairy feed sales 
remain in a slump. 

Manufacturers’ price lists were 
trimmed $1@3 ton this week as ma- 
jor ingredients continued to slide. 


Ohio Valley 


The formula feed business in the 
Ohio Valley area remains poor to 
fair, thus continuing the unsatisfac- 
tory situation which has prevailed 
during the last several weeks. Fur- 
thermore, there seems to be no fac- 
tors in the outlook which would indi- 
cate an improvement in business im- 
mediately. 

What demand there is centers on 
starting mashes and broiler feeds, 
and this is expected to continue fair- 
ly good because of the steady prices 
of eggs and the continuing demand 
for broilers by housewives seeking 
the cheapest meats for their families. 
Mills have slowed their operations 
and now are at about 75% of ca- 


pacity. 
Southeast 


A slightly better demand for poul- 
try feeds is noted, with broiler prices 
1¢ higher. In the turkey sections de- 
mand for poult mashes is seasonally 
better. However, these two items are 
having to carry the production load 
for southeastern feed manufacturers. 

Dairymen are using less formula 
feed than normal, even for the sea- 
son of good pastures. Manufacturers 
feel this is primarily due to over- 
extension of credits plus the general 
need for spring farm supplies. 

Many cattle feeders who normally 
buy cattle supplements at this period 
of the year are now withholding pur- 
chases due to the cutback in beef 
prices. 

Generally mills are not maintaining 
full shift production but most are 
managing to run a total of at least 
four days a week. 


Northeast 


Formula feed production in the 
Northeast continued at a good rate 
the past week, with chicken feed out- 
put picking up substantially. Dairy 
feed output is still high, but it is ex- 
pected to slacken off, due to a drop 
that comes this time of year when 
herds are released from the barn- 
yards to feed on grass. 

Retailer outlets report a steady 
gain from sales to smaller sized rais- 
ers of poultry who have started in the 
business this year and the old raisers 
who have increased their flocks con- 
siderably anticipating a good demand 
due to the anxiety over the beef situ- 
ation later this summer. 


Pacifie Northwest 


Continued good business at the 
wholesale and retail levels was re- 
ported in the Pacific Northwest feed 
trade, but with the grains and pro- 
teins all tending downward, ingre- 
dient trading was very dull. 

Broiler production in Washington 
is estimated to be 40% higher than 
a year ago, and feed men are in- 
creasingly optimistic about the egg 
mash business this fall because lay- 
ing flocks are being steadily built up. 

Dairy feed business is dull because 
of favorable pasture conditions. 


Abilene Alfalfa Sales Co. ... 

Acme Traffic Service 

Alaska Fish Oi) Extractors, Inc... . 
Albers Milling Co. 

Albumina Supply Co. 

Allied Mills, Inc 
Allis-Chalmers Mfg. Co. ....... 
Amburgo Co. 

American Dry Milk Institute, Inc 
American Elevator & Grain Division... 
American Mill Service Co., ** 
American Scientific Laboratories, Inc... 
Anchor Grain Co. 
Anderson Box Co. 

Anderson, V. D., Co.. 

Anderson, W. A. 

Anglo American Mill Sales Co., Inc.. 
Arcady Farms Milling Co.......- 
Archer-Daniels-Midland Co. . eves 
Arid-Aire Mfg. 

Arkell & Smiths + 

Ark Valley Alfalfa Mills, Inc. 


Bates Grain Co. . 
Battaglia-Frey, Inc. 

Bauer Bros. Co. 

Baughman Manufacturing Co., 
Baxter, A. B., Engineering Co. 
Bayou Molasses Co. 

Bemis Bro. Bag Co. 

Berg Bag Co. 

Berg, Paul, P. E. 

Bert & Wetta Sales, Inc. 
Black, Sivalls & Bryson, 
Blatchford Calf Meal Co. 
Blomfield-Swanson Brokerage 
Bonded Scaie & Machine Co 
Bonewitz Chemicals, Inc. 
Borden Company 

Bosworth Commission Co. 
Bowman, Charles, & Co.. 


Bremco Alfalfa Mills, 
Brewers Yeast Council, Inc.. 
Brode Corp., The .... 
Brower Manufacturing Co. 
Brown-Forman Distillers ... 
Brown Ot] & Chemical Corp.. 
Bruco Peat Moss Corp. 
Bryant Engineering Co. 
Burdick Grain Co. 

Burns, Loren V., & ‘Associates 
Burrows Equipment Co. 
Butler Manufacturing Co. 


Calcium Carbonate Co. 
California Pellet Mill Co. 


CarO-Green, Inc. 

Central Mills, Inc. cee 
Chantiand Mfg. Co. ..... 
Chase Bag Co. 

Checkerboard Elevator Co. 

Chilean Iodine Bducational Bureau, Inc. 
Clark Company 

Clark, 

Clofine, Herbert K. 

Cochran, Wright W. ..... 

Cold Spring Granite Co. . 

Columbia Phosphate Co. 

Columbia Quarry Co. 

Columbian Steel Tank Co. 

Combs & Co, ... 

Commercial Solvents Corporation 
Consolidated Alfalfa Co. 

Consolidated Packaging Machinery Corp. 
Consumers Soybean Mills, Inc........... 
Continental Co. 

Cook, Leo, 

Coon Hollow, Inc. 

Corn Products Refining Co. 

Crete Mills 


D. C. A. 

D-CON Company ... 

Dannen Mills, Inc. 

Davis, H. C., Sons’ Mill Mach. Co. 
Dawe's Manufacturing Co. 

Dehydrating Process Co. 

Des Moines Bag Co.. 

Des Moines Oat Products Co........... 
Devold, Peder, Oil Co... 

Diamond Crystal Salt .... 

Diamond V Mills, Inc.... 
Distillation Products Industries 
Distillers Feed Research Council, Inc... 
Dixie Feed Mills .... 

Dixie Mills Co. 

Doty Technical Laboratories 

Doughboy Industries, Inc. ... 

Dow Chemical Co. 

Doyle, R. M., Co. 


Dreyer Commission Co. 

Dunwoody, Bzl., Co. 

Duplex Mill & Mfg. Co... 
Du Pont de Nemours & Co, 


Early & Daniel Co 

Elk Valley Alfalfa Mills, Inc. 
Eschenheimer, Rudy, Co. 
Ewing, Ray, Co. 
Exact Weight Scale Co.......... 
Excelsior Milling Co. . 


Farmers Friend Mineral Co. 
Farmworthy Mfg. Co. 

Feeds, Incorporated ... 
Fernando Alfalfa Milling Co. 
Fischbein, Dave, Co. 

Fishel Products Co. 
Flambeau Milling Co. .. 

Flavor Corporation of America... 
Food Research Laboratories, Inc... 
Forster Mfg. Co. 

Fox Co. 

Frven Milling Co. ee 

Fulton Bag & Cotton Mills... 


General American Transvortation Corp. 
General Biochemicals, Inc. 


General Mills, Inc. ... 
Gerstenberg & Co. . 

Glidden Company . 
Godshalk Sheet Metal 
Gorton-Pew Fisheries 

Great Lakes By-Products Co 
Greene, A. G., Co.. 


Hales & Hunter Co 
Half Moon Mfg. & Trading Co., Inc 
Hall Sales Co. 


Hallenbeck Inspection & Testing Lab... 


Hallet & Carey Co. 
Hammermiiis, Inc. 
Hammond Rag & Paper Co 
Hardy, H. B 

Hart-Carter Co. ... 
Herring Sales Co. 

Hess, Dr.. & Clark, Inc.... 
Hiawatha Grain Co. 
Highway Equipment Co. .. 
Hilltop Farm Feed Co. 
Hilltop Laboratories 


Holt Products Co. 
Honeggers’ & Co. 
Howes, &., Co., 
Hubbard Milling Co. 
Hubbell, Charles H. 


Ibberson, T. B., Co. 

Imperial Feeds, Inc 

Indiana Grain Machinery Corp 
Industrial Molasses Corp. 
Innis, Speiden & Co. 


International Minerals & Chem. Corp... 
International Paper Co., Bagpak Div... 


Internationa! Salt Co. 
Iowa Limestone Co. 


Kalo Company 

Kansas Grain Company 
Kasco Miils, Inc 

Keener Manufacturing Co. 
Kellogg Co., The 
Kellogg. Spencer, 

Kenser, Charlies H. 

Kent, Percy. Bag Co., 
Keystone Steel & Wire Co. 
Kipp Kelly, Ltd. 

Kraft Bag Corp. 

Kraft Foods Co. 


L. & M. Yeast Sales Division 
Laboratory Construction Co. 
La Budde Feed & Grain Co 
Lacto-Vee Products Co. 
Landby Dehydrating Co. 
Land O'Lakes Creameries, Inc. 
Leader Bag Co. 

Lederle Laboratories Div. 
LeGear, Dr., Medicine Co 


Limestone Products Corp. of America. . 


Lencala Phosphate Co. 


McClelland, M. A. 

McGehee Company 

McMillen Feed Mills, Inc 
Magnuson, V. A., 

Mallinckrodt Chemical Works 
Maney Bros. Mill & Blev. Co.... 
Marden-Wild Corp. 

Markley Laboratories 


Martin, Theo 

Mayo Shel! Corp. 

Mello Products, Inc. .... 
Menhaden Fish Meal Co. 
Mente & Co., Inc. 

Merchants Creamery Co. 
Merck & Co., Inc. 

Merrithew, Bill 
Mid-Continent Grain Co. 
Midland Warehouse Corp. 
Midwest Burlap & Bag Co.... 
Midwest Co., Inc. 

Midwest Dried Milk Co. 
Mid-West Laboratories Co., Inc.. 
Miller Manufacturing Oo. 
Milwaukee Feed & Grain Co 
Minneapolis Assn. of Credit Men 
Minnesota Linseed Oil Oo. 
Mitchell, 

Morris-McAdams Co. 

Morton Salt Co. 

Mullin & Dillon Co. 

Murphy Products Co. 
Myers-Snerman Co. 


Nagel, Herman, Co. 


Nat'l Alfalfa Dehydrating & Mig. Co... 
Nationa! Cotton Council of America.... 


National Distillers Products Corp. 
National Feed Industry Show . 
National Food Oo. 

National Molasses Co. 

Nellis Feed Co. 

Neumond Co. 

New Amsterdam Import Co., 

New Century Co., 

New England By-Products Corp 
Newsome Commission Co. 

New York Quinine & Chem, 
Nootbaar, H. V., 

Nopeo Chemical Co. 


No. American Trading & Import Co., Inc. 


North Carolina Granite Corp. 

North Bast Feed Mill Co 

Norwood Manufacturing Co. 

Nutrena Mills, Inc. 

Nutritional Research Associates, Inc... 


Park, Philip R., 


Parrish & Heimbecker 
Patten Kindstrom Co 
Pay-U Laboratories, Inc 
Pay Way Feed Milis, Inc.. 
Perfection Foods Co. . 
Pfizer, Chas., & Oo., Ine. 
Pico, Frank .. 
Pillsbury Feed Mills 
Pioneer Bag Co 
Prater Pulverizer Co. 
Pratt Food Co. 

Pratt, 

Premier Peat 


R-C-8 Corporation 
Ralston Purina Co. 
Randolph, O. W., 
Rapids Machinery Co. 
Red River Alfalfa Co. 
Reliance Feed Co. .... 
Richardson, Jar-es, Sons, 
Richardson B8cale Co. 
Richmond Mfg. Co. ... 
Riley Feed Co. ... 
Rode Feed Service 
Ryde & Co. 


St. Joseph Testing Laboratories 
Salsbury's, Dr., Laboratories 


Savage, Inc 

Scanian, Ivan, 
Schenley Distillers, 
Schultz, Baujan & Co. 
Schutte Pulverizer Co. 
Scroggins Crain Co. 
Sea Board Saies Co. 


Security Mille, Inc. 
Seedburo Bquipment Co. 
Selders, Bugene L., Co. 
Seley, James H., & Co.,.. 
Shellbuilder Co. 


Bilmo Chemical Co. 
Simmonds @ Simmonds, Inc. 
Small, The W. J., Company, 
Smith, Edward & Co 
Southern Oyster Shell Mig Corp 
Southwell Grain Corporation 
Southwest Mill Supply Co.. 
Specifide, Incorporated 
Sprout-Waidron & Co., 
Staley, A. E., Mtg 

Staley Milling Co. ... 
Standard Brands, Inc. 
Standard Molasses Co. 
Stivers, Theo. ... 

Stone Mountain Grit Co 
Strong Scott Mfg. Co. 
Sunset Feed & Grain Co., 
Superior Feed Co. 

Superior Packing Co. 
Superior Phosphate Co. . 
Swanson, Carroll, Sales Co.. 
Syntha Laboratories 


Tabor Grain & Feed Co. 

Tamms Industries 

Tennessee Eastman Co. (Division of 
Bastman Kodak Co.) 

Textile Bag Manufacturers Asen....... 

Thompson-Hayward Chemical Co. 

Thompson, The Tommy, Co... 

Thomson Soya Mill 

Tobaceo By-Products & Chem. Corp.... 

Topeka Mill & Blevator Co. 

Transit Grain Co. 


Ubike Milling Co. 

Uhimana Grain Co. 

Ultra-Life Laboratories, Inc. 
Union Bag & Paper Corp 
United Distributing Co. 

United Mineral Products Co. 
U.S. Industrial Chemicals, Inc.......... 
United States Sugar Corporation 
Universal Grain Corporation .... 
Universal Millis, Ine 

Usines Vermyien 


Van Camp Laboratories .. 
Van Dusen Harrington Co..- 
Van Watérs & Rogers, Inc 
Vitality Mills 

Vitamina, Inc. 

Vy Lactos Laboratories, Inc... 


W-W Grinder Corporation . 

Wallace Menhaden Products, Inc 

Wallace & Tiernan Co., Inc 

Walsh Grain Co 

Ward Feed Co. 

Warren-Dougias Chemica! Co., 

Waterloo Millis Co. neces 

Weller, B. Co. 

Wene Poultry Laboratories 

Wenger Mixer Co 

Western Burlap Bag Co. 

Western Condensing Co 

White, Bob, 

White Laboratories, Inc. .... 

Whitmoyer Laboratories 

Wilbur-Ellis Co. 

Wilson & Co 

Wilson, R. Co 

Wisconsin Alumni Research Foundation 

Woodbach Brokers 

Woods, John J., & Sons 
Woodward & Dickerson, Inc.. 

Wyandotte Chemicals Corp. ... 


Zellers’ Laboratori, . 
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: Publicker Industries, Inc. ............. 8 
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RADEMARK 
OF 


QUALITY 


Quaity in dehydrated alfalfa meal ...... that’s what 
CentO-Green has come to mean over the years. 


Uniform quality is of paramount importance to the feed 
manufacturer. Here at Central Mills, we concentrate our 
efforts, to insure uniform quality by using the most modern 
methods, unsurpassed blending facilities, and a well equipped 
up to date laboratory. 


The constantly increasing number of satisfied users of 
CentO-Green Dehydrated Alfalfa!|Meal is conclusive proof that 
Central Mills furnishes a uniform quality product. 


Write, wire or phone your quality requirements today. 
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